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ABSTRACT 

Name : Gita Ananda Putri Maylendra 

NPM : 21071010191 

Place, Date of Birth : Sidoarjo, May 23rd, 2003 

Study Program : Strata I (S1) Law 

 

"LEGAL PROTECTION FOR CONSUMERS AGAINST ILLEGAL 

REBRANDING PRACTICES IN THE FASHION INDUSTRY IN 

INDONESIA"  

ABSTRACT : This research is motivated by the phenomenon of illegal rebranding 

practices of fashion product carried out by the Hamlin brand. The violation occurred 

because Hamlin only affixing the logo or brand of another company. Rebranding is 

a change made by business actors to some or all brand elements that aim to improve 

the image of the company. However, it becomes a problem when the rebranding is 

apparently carried out without the knowledge of consumers, so that it can cause 

losses to consumers as the party using the product. This study aims to determine the 

legal consequences arising from the activity of illegal rebranding practices of 

fashion product reviewed through the concept of unlawful acts and to determine the 

implementation of rebranding practices reviewed through Law Number 8 Year 1999 

on Consumer Protection. This research uses normative juridical research using 

qualitative research methods aimed at producing analytical descriptive. This 

research produces conclusions, among others: First, the case of illegal rebranding 

of fashion product carried out by the Hamlin brand has violated business ethics and 

the principle of good faith and fulfills the elements of unlawful acts in accordance 

with the Civil Code and the Consumer Protection Law. Second, the practice of 

illegal rebranding has violated consumer rights related to the discrepancy of product 

quality that has been informed by business actors, so that consumers can submit 

legal remedies in the form of requests for compensation that can be submitted 

through non-litigation, namely conciliation. 

Keywords: Consumer Protection, Rebranding, Unlawful Acts, Business Ethics, 

Good Faith. 
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