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ABSTRAK

Industri makanan manis di Indonesia mengalami pertumbuhan pesat seiring
meningkatnya tren konsumsi dessert di kalangan masyarakat urban. Weekend
Kitchen sebagai salah satu pelaku UMKM makanan manis di Surabaya menghadapi
tantangan dalam mempertahankan loyalitas pelanggan, khususnya dalam hal
pembelian ulang. Penelitian ini bertujuan untuk menganalisis pengaruh harga,
produk, dan kualitas pelayanan terhadap minat pembelian ulang yang dimediasi
oleh kepuasan pelanggan. Metode yang digunakan adalah pendekatan kuantitatif
dengan teknik estimasi Maximum Likelihood (ML) dan analisis Structural Equation
Modeling (SEM) menggunakan software AMOS, dengan melibatkan 100
responden pelanggan aktif Weekend Kitchen. Hasil penelitian menunjukkan bahwa
harga berpengaruh signifikan terhadap kepuasan pelanggan dan pembelian ulang,
baik secara langsung maupun melalui mediasi kepuasan. Sementara itu, produk dan
kualitas pelayanan tidak berpengaruh signifikan terhadap kepuasan maupun
pembelian ulang. Selain itu, kepuasan pelanggan tidak terbukti mampu memediasi
hubungan antara produk maupun pelayanan terhadap minat pembelian ulang.
Temuan ini menjadi dasar penting bagi Weekend Kitchen wuntuk terus
mempertahankan dan mengevaluasi strategi harga agar tetap kompetitif dan stabil.
Di sisi lain, kualitas produk dan pelayanan perlu diperkuat agar dapat memberikan
pengaruh yang lebih nyata terhadap kepuasan dan pembelian ulang pelanggan.
Penelitian ini memberikan kontribusi praktis dalam perumusan strategi
pengembangan bisnis yang berkelanjutan, dengan fokus pada penguatan aspek

produk dan pelayanan serta pengelolaan harga secara efektif.

Kata kunci: harga, produk, kualitas pelayanan, pembelian ulang, SEM



ABSTRACT

The sweets industry in Indonesia is experiencing rapid growth in line with the
increasing trend of dessert consumption among urban communities. Weekend
Kitchen as one of the sweet food MSME players in Surabaya faces challenges in
maintaining customer loyalty, especially in terms of repeat purchases. This study
aims to analyse the effect of price, product, and service quality on repurchase
intention mediated by customer satisfaction. The method used is a quantitative
approach with Structural Equation Modeling (SEM) analysis using AMOS
software, involving 100 active Weekend Kitchen customer respondents. The results
showed that price has a significant effect on customer satisfaction and repurchase,
both directly and through mediation of satisfaction. Meanwhile, product and service
quality have no significant effect on satisfaction or repurchase. In addition,
customer satisfaction is not proven to be able to mediate the relationship between
product and service on repurchase intention. This finding is an important basis for
Weekend Kitchen to continue to maintain and evaluate its pricing strategy to remain
competitive and stable. On the other hand, product and service quality need to be
strengthened in order to have a more tangible influence on customer satisfaction
and repeat purchases. This research provides a practical contribution to the
formulation of sustainable business development strategies, with a focus on
strengthening product and service aspects and managing prices effectively.
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