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ABSTRAK 

Program magang Merdeka Belajar Kampus Merdeka (MBKM) di PT. Colar Creativ Industri 

memberikan pengalaman langsung di dunia kerja, khususnya dalam bidang desain komunikasi 

visual. PT. Colar merupakan perusahaan properti dengan produk andalan berupa brand “Ukel” 

yang memproduksi barang berbahan besi cor. Untuk bersaing di industri, perusahaan perlu 

memperkuat branding melalui logo dan identitas visual yang konsisten. 

Dalam magang ini, penulis bertugas sebagai desainer grafis untuk brand Ukel. Tugasnya 

mencakup pembuatan logo, pengembangan identitas visual, penyusunan brand guideline, dan 

pembuatan konten media sosial. Semua pekerjaan dilakukan dengan arahan dari divisi Social 

Media Marketing dan pembimbing magang, serta menerapkan ilmu desain yang dipelajari di 

perkuliahan. 

Proses kerja dilakukan melalui beberapa tahap, seperti briefing, riset, pembuatan desain, 

asistensi, revisi, hingga publikasi. Software utama yang digunakan adalah Adobe Illustrator 

dan Photoshop. Magang ini juga mengembangkan kemampuan softskill seperti komunikasi, 

manajemen waktu, dan kerja tim. 

Melalui program ini, penulis lebih memahami praktik branding di dunia industri dan mendapat 

pengalaman langsung dalam mengembangkan visual brand. Selain mengasah keterampilan 

teknis dan kreativitas, interaksi dengan profesional juga memberikan wawasan baru tentang 

peran desainer grafis dalam mendukung strategi bisnis dan pemasaran 

Kata Kunci: Magang, Desainer, Colar, Logo 
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ABSTRACT 

The Merdeka Belajar Kampus Merdeka (MBKM) internship program at PT. Colar Creativ 

Industri provided hands-on experience in the professional world, especially in the field of 

visual communication design. PT. Colar is a property company with a leading brand called 

“Ukel,” which focuses on cast iron products. To stay competitive in the industry, the company 

sees the importance of strengthening its branding through a consistent and strong visual 

identity. 

During the internship, the writer worked as a graphic designer for the Ukel brand. Tasks 

included logo creation, visual identity development, preparing brand guidelines, and producing 

social media content. All work was done under the guidance of the Social Media Marketing 

division and the internship supervisor, applying design principles learned in college. 

The workflow included several stages such as briefing, research, design execution, feedback, 

revision, and final publication. Adobe Illustrator and Photoshop were the main tools used. This 

internship also helped improve soft skills like communication, time management, and 

teamwork. 

Through this program, the writer gained deeper insight into branding practices in the industry 

and real experience in developing brand visuals. Besides enhancing technical and creative 

skills, direct interaction with professionals provided new perspectives on the role of graphic 

designers in supporting business and marketing strategies. 

Keyword: Intersnship, Designer, Colar, Logo 
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