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ABSTRAK

UD KS PRO merupakan salah satu UMKM yang berdiri sejak tahun 2003 di
Kabupaten Sidoarjo, Jawa Timur, dan bergerak di bidang produksi serta penjualan
sparepart dan aksesori motor. Meskipun memiliki pengalaman panjang dan produk
yang unggul secara kualitas, UD KS PRO belum memiliki identitas visual yang kuat
serta strategi promosi yang efektif. Hal ini menyebabkan rendahnya tingkat brand
awareness, terutama di kalangan konsumen ritel yang lebih mengenal merek pesaing.
Di tengah persaingan industri otomotif yang kompetitif, UD KS PRO perlu
membangun positioning yang khas dan profesional untuk memperkuat daya saingnya
di pasar nasional.

Perancangan ini menggunakan metode campuran (mixed methods) dengan
pendekatan kualitatif dan kuantitatif. Data diperoleh melalui observasi, wawancara
mendalam dengan pemilik, serta penyebaran kuesioner kepada konsumen dan reseller.
Analisis data dilakukan untuk mengidentifikasi permasalahan dalam komunikasi
visual dan strategi promosi yang belum optimal, serta memahami persepsi pasar
terhadap merek.

Hasil analisis menunjukkan bahwa UD KS PRO belum memiliki citra yang
mampu merepresentasikan kualitas, keunikan produk, dan nilai profesionalisme yang
ditawarkan. Berdasarkan sintesis data, dirumuskan konsep rebranding sebagai
produsen aksesori otomotif yang unik, tangguh, dan andal, dengan pendekatan visual
yang modern dan konsisten. Konsep ini diwujudkan melalui perancangan identitas
visual baru dalam bentuk Graphic Standard Manual (GSM) yang mencakup logo,
tagline, sistem warna, tipografi, elemen grafis, serta media promosi seperti katalog
digital dan konten media sosial.

Perancangan ini diharapkan mampu memperkuat citra UD KS PRO sebagai
produsen aksesori otomotif yang unggul dan berbeda, serta meningkatkan brand
awareness di pasar yang lebih luas. Identitas visual yang kuat dan strategi promosi
digital yang tepat sasaran akan membantu perusahaan membangun kepercayaan dan

menjangkau konsumen baru di tengah persaingan pasar yang terus berkembang.

Kata Kunci : ldentitas Visual, UMKM, Brand Awareness, Branding, UD KS PRO



ABSTRACT

UD KS PRO is one of the MSMEs established in 2003 in Sidoarjo Regency, East
Java, engaged in the production and sale of motorcycle spare parts and accessories.
Despite its long experience and high-quality products, UD KS PRO does not yet have
a strong visual identity or effective promotional strategy. This has resulted in low brand
awareness, especially among retail consumers who are more familiar with competing
brands. In the midst of the competitive automotive industry, UD KS PRO needs to
establish a distinctive and professional positioning to strengthen its competitiveness in
the national market.

This design employs a mixed-methods approach combining qualitative and
quantitative methodologies. Data was collected through observation, in-depth
interviews with the owner, and the distribution of questionnaires to consumers and
resellers. Data analysis was conducted to identify issues in visual communication and
promotional strategies that were not yet optimal, as well as to understand market
perceptions of the brand.

The analysis results indicate that UD KS PRO does not yet have an image that
effectively represents the quality, uniqueness of its products, and the professionalism
it offers. Based on the data synthesis, a rebranding concept was formulated as a unique,
durable, and reliable automotive accessory manufacturer with a modern and consistent
visual approach. This concept was realized through the design of a new visual identity
in the form of a Graphic Standard Manual (GSM) that includes a logo, tagline, color
system, typography, graphic elements, and promotional media such as digital catalogs
and social media content.

This design is expected to strengthen UD KS PRO's image as a superior and
distinctive automotive accessory manufacturer and increase brand awareness in a
broader market. A strong visual identity and targeted digital promotion strategies will
help the company build trust and reach new consumers amid the evolving market

competition.

Kata Kunci : Visual Identity, SMEs, Brand Awareness, Branding, UD KS PRO
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