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ANALISIS SPENDING BEHAVIOR DENGAN DIGITAL
FINANCIAL LITERACY SEBAGAI VARIABEL MEDIASI
PADA MAHASISWA GENERASI Z DI SURABAYA

ABSTRAK

Penelitian ini bertujuan untuk menguji mediasi digital financial literacy
pada pengaruh herding, money attitude, dan financial experience terhadap spending
behavior pada mahasiswa generasi Z di Surabaya. Materi penelitian didasarkan
pada permasalahan spending behavior yang semakin meningkat setiap tahunnya
sedangkan prosentase pertumbuhannya tidak stabil atau cenderung mengalami
penurunan.

Penelitian ini menerapkan metode kuantitatif dengan explanatory research
yang dimaksud dalam menjelaskan posisi serta hubungan dan pengaruh antar
variabel secara mendalam. Pengumpulan data dilakukan melalui survei
menggunakan Kkuesioner sebagai alat penelitian. Adapun populasi dalam
penelitian ini adalah seluruh mahasiswa yang termasuk generasi Z di Kota
Surabaya, dengan sampel sebanyak 400 mahasiswa yang dengan menggunakan
teknik sampling jenuh. Analisis data dilakukan menggunakan SmartPLS.

Dari penelitian ini menunjukkan hasil yaitu: (1) perilaku herding memberikan
kontribusi terhadap spending behavior. (2) money attitude memberikan kontribusi
terhadap spending behavior. (3) financial experience memberikan kontribusi
terhadap spending behavior. (4) perilaku herding memberikan kontribusi terhadap
spending behavior melalui digital financial literacy. (5) money attitude
memberikan kontribusi terhadap spending behavior melalui digital financial
literacy. (6) financial experience tidak mampu memberikan kontribusi berarti
terhadap spending behavior melalui digital financial literacy.

Kata Kunci: Herding, Money Attitude, Financial Experience, Digital Financial
Literacy, Spending Behavior



ANALYSIS OF SPENDING BEHAVIOR WITH DIGITAL
FINANCIAL LITERACY AS A MEDIATING VARIABLE FOR
GENERATION Z COLLEGE STUDENTS IN SURABAYA

ABSTRACT

This study aims to test the mediation of digital financial literacy on the
influence of herding, money attitude, and financial experience on spending
behavior in generation Z students in Surabaya. The research material is based on
the problem of spending behavior which is increasing every year while the
percentage of growth is unstable or tends to decline.

This study applies a quantitative method with explanatory research which is
intended to explain the position and relationship and influence between variables
in depth. Data collection was carried out through a survey using a questionnaire
as a research tool. The population in this study were all students who were
included in generation Z in the city of Surabaya, with a sample of 400 students
using a saturated sampling technique. Data analysis was carried out using
SmartPLS.

From this study, the results are: (1) herding behavior contributes to
spending behavior. (2) money attitude contributes to spending behavior. (3)
financial experience contributes to spending behavior. (4) herding behavior
contributes to spending behavior through digital financial literacy. (5) money
attitude contributes to spending behavior through digital financial literacy. (6)
financial experience is unable to provide a significant contribution to spending
behavior through digital financial literacy.

Keywords: Herding, Money Attitude, Financial Experience, Digital
Financial Literacy, Spending Behavior
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