LAMPIRAN

Lampiran 1. List Pertanyaan Wawancara Halobali

1) What is Halobali and its meaning?

2) What is the motivation to build this brand?

3) Who is Halobali’s target customer in Korea?

4) What are HaloBali's appeals and advantages?

5) Which media Halobali use for selling the products?

6) How is the process of Halobali’s batik making?

7) What are the motifs and the meaning?

8) What motif'is the most popular?

9) Are there any competing batik brands in Korea?

10) What are Korean people's batik design preferences?

11) How do Koreans perceive batik?

12) What do you know about Korean consumer behavior towards fashion?
13) Are there any internal brand problems and how do they deal with them?
14) How is the competition in the fashion business in South Korea?

15) How do Halobali continue to maintain this business?

16) Do Halobali have any difficulties in marketing their product in Korea?

17) What media do Korean brands usually use to promote their brand?

Lampiran 2. Transkrip Wawancara Terbuka dengan Co-founder Halobali

Pewawancara: Izza (vang digarisbawahi)

Narasumber: Jim (warga negara Korea)

1) What is Halobali and its meaning?
Yeah. Halobali. Halobali meaning, hello friendly. Bali is holiday, travel, comfortable.
So, hello Bali meaning, friendly, holiday, travel, comfortable. This is our brand,
Meaning.
Then, my wife love star. Star. Yeah, star. And then, like, zodiac. My wife like zodiac.
So, my wife pattern, pattern designer. She like more natural, and then she love of
things. Then, experience, then drawing. Yes, my wife pattern, experience. Yes, this is

hello Bali. Yes. Then, next question please.
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2)

3)

What is the motivation to build this brand?

So, what is the motivation to build this brand? Motivation? Motivation to build this

brand, to make this brand. Like, how you, how it start to make this brand? Okay. The

story.

Okay, the story, okay. I went to Australia holiday, working holiday. Then, my wife,
university student, like Korean university student. She is master. Oh, yeah. She master
university come to here. Then, my wife can speak English well, very well. So, I want to
study English. So, I want to, I met English Mini. She is my mentor. So, I love English
from my wife. Then, I got my love. Then, I was clothing brand. I worked clothing
brand before. Yes, my wife worked clothing brand. So, she already get a clothing
brand before.

Then, anyway, we met Busan, Korea. Korea, Busan. Then, we same target. Like, we
same like clothes. And then design something.

So, she introduce batik to me. Then, I saw party. [ was shocked and I'm surprised.

Oh, really? Yeah, so beautiful party. Because different printing fabric and party fabric.
Because [ felt printing fabric fake. So, I don't like, I don't like, I don't like. I don't like
fake dye, fake dye, fake color. Fake color.

Yeah, but batik is so bright and then real. I just, I felt batik color so bright, real and
beautiful. So, I want to try make this batik. So, she also, “oh, really? Korea like this
batik pattern.” So, I said, “maybe, actually, I don't know, but just try.” We started
batik.

That's a cool. Good. So, I heard that, I think I saw it on the TikTok.

Oh, yeah, TikTok. You and your wife is struggling a lot with the batik brand.

Who is your target customer in Korea for Halobali?

And then, so, what is your target customer in Korea for Halobali? Oh, yes, 100%

Korean. No, no, no. Actually, 90% Korean, but 10% other foreigner, other people.

Foreigner in Korea. Foreigner in Korea, yes. So, do you have a specific age range?

Age range? Yeah, age range. Like, maybe around 15 years old until 30 years old.

Ah, yeah, age range. 20 to 50 (years old).

Okay. Because 20... I'm sorry. Yeah. 20 and 30 like this bag and the product. But 40,
50 like fabric. Oh. Because 40, 50 like made something. But 20, 30 like our product.
Bag, clothes, any product. Oh, so the older people like the fabric, like the pattern. Oh,

yes. So, they make their product? Yes, right, right.
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4)

5)

What do you think about HaloBali's appeals and advantages?

What do you think about HaloBali's appeals and advantages? Oh, the advantages?

Yeah. Like, what do you think it makes Hello Bali is unigue? Oh, unique? For young

people.

First, our color is so beautiful and bright. And then, when I saw our party color, I feel
so happy. Yes. First, and two, pattern is so unique because we designed. You design
vourself? Yes, we are self. So, so unique. Then, Korean people, all Korean people like
black and white and gray. Yeah.

Because, you know. Yeah, I know. Maybe started wearing black colors.

Many people wearing black outer. So, we can try different, change fashion. And then,
our product so easy style. Because Korea all black and white, gray. Then, we just
point wearing all back. So, I think more good styling. Yes.

Yeah. I noticed that all Koreans clothing like, their outfits like monochrome. Yeah,

monochrome. I think Koreans don't like things that stand out. Some people like, but

usually like black and simple style. So, they like simple. Actually, Indonesia people

more trying styling other colors. Yeah. Yes, nice. Yeah, Indonesia like to wear bright.
Yeah, bright.

Which media do you use for selling the products?

And then, which media do yvou use for selling the products? Like, do you mainly using

offline or online? 90% online and 10% offline. What do you use for online, like

coupang or website? Website, our website. So, mainly you use the website for selling

the product? Yes, our website. Maybe, Indonesia, I think Indonesia, Korea different
selling. Because, Indonesia so famous shopping, Tokopedia, SNS. But, Korean little bit
important website for brand, branding. Because, coupang and Naver some platform
just selling. But, website, I think website using branding more good. I think, in my
opinion.

So, does it mostly, does the selling form for the Halobali product is mostly on through

the website? Yes, right. Do you have any partnership, like for selling? Just one Seoul

store. Shop in shop means, Seoul shop, many brand in this shop. Gopat, Gopat shop.
Halobali, other brand, other brand, other brand. Shop in shop. So, it's like a store?

Store, French store. Can you show me? This is Seoul. Shop in shop, other brand, too

many other brand.

Actually, we are summer season more famous. I cannot find anyway. Yeah, it's okay.
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6)

7)

8)

Sorry, can I take a picture of it? Okay, thank you.

Can you tell me how is the process to make the batik?

So, you mentioned earlier that you make the motif by yourself. Oh, yes. And, can you

tell me how is the process to make the batik? Batik? Batik. Like, do you manually, or is

it printed? Oh, no, it's not printed. All design is directly imaged.
First time I told you, natural and experience. Experience. Experience. And then, my
wife love things. Yes, and then, draw it. Batik.

So, do you have, like, place to make the batik? We just drawing pattern. And then, this

is from Indonesia. Indonesian batik master drawing our pattern. Then, we buy fabric.
So, we want communication Indonesia small store. We want to sell with Indonesia

other store. And then, we want to... Like, collaboration? Oh, collaboration. And then,

we want to collaboration batik master. So, is it the fabric sent to Korea? Yes, yes, yes.

1 heard, is it a cap batik? Cap batik, yeah.

This is so hard. Yeah, it's so hard. And need a long time to do. Yes, and expensive.

Yeah, really expensive. Then, we also packing wax. Oh, yeah, batik wax. But now, we

didn't batik class now. Why? Because we so busy. Also, selling product and teaching

something. But, it's unique. Yes, so unique. Other Korean people like batik class. Oh,

really? Yeah.
What are the motifs and the meaning?

And then... I saw that there are so many different design of batik. Actually, I want to

ask, like... Can you mention one... Can you mention the motif that you have? I think...

Because there are so many... So many parts here. So... Is it... Does the design have

meaning? Its design does have meaning or not? Actually... No design meaning. My

wife know this meaning. But, my wife like flower and happy smile. Then, more natural.
It's just this meaning.

My wife like Jodie. So, maybe this pattern trying zodiac. Like... This. zodiac. Star.
Actually, this pattern is beach. Sea. Sea, yes. But, my wife like zodiac.

So, my wife want to try drawing star. Then... That is Aluna. Aluna. Sun and then moon
and star. We started that bag. And that bag is so famous.

What motif is the most popular?

So... Can you show me which pattern that most like in Korea? We are... Almost... This

bag and this bag and this bag. This bag is so famous. Oh, really? Our product. Best

94



9)

selling. And then, this best selling. And then, pink bloom. Like this pattern. Pink. Pink,

yes.
So, which product is the best selling? Is it the bag? Yes, eco bag. Oh, eco bag. And

then, dressing bag. Okay. Yes, bag. Halobali famous bag. Eco bag, dressing bag, mini
purple bag, mini pouch bag. And then, second famous one, sarong. Oh, sarong. Yes,

right. Okay. Thank you.

Are there any competing batik brands in Korea?

Is it in Korea.. Does you have a competitor? For batik brand? Actually, no. But... Just

one brand. But I forgot. Do they also sell batik? No, actually, they brand selling

sarong. Sarong. But... When we brand opened, they blocked our store. Because they
sell sarong, batik sarong. But we are batik brand. They don't like our brand. So, they
blocked our Instagram. Because they want to sell just unique. We started batik brand.

1 forgot. I'm searching. So, they also sell sarong, batik sarong? Yes, they brand batik

sarong. Suddenly, too many selling sarong. Before, just two or three brands. But now,
too many selling batik sarong brand. This sarong. But I don't know this brand. I forgot
this brand.

So, can you tell me the difference between your brand and the other brand? Yes, of

course, too many difference. Because our real batik brand. They are fake batik brand.
Because they just sell batik sarong. But we try batik product, batik material. Batik bag,
batik shirt. And designing batik fabric. So, do they just put title batik sarong? No.They

sell other goods. Like batik one piece and batik sarong. But now, they want to change

other fabric. No batik. Just selling batik sarong. Okay.

10) What are Korean people's batik design preferences?

What are Korean people's batik pattern preferences? Preferences. Sorry, one more

thing. How do you think about Korean's batik pattern preferences? Their preference to

batik pattern. So, you mean Korean friends think batik? There is a lot of batik patterns,
right? Like the traditional one. This is a batik, right? Batik that you sell is, I think,

different. It is modern and contemporary.

In my case, I sell traditional batik. So, I felt so boring. Actually, I felt the same. My
wife and me want to try modern batik pattern. Korean people like our pattern. But,
Korean don't know batik. So, I'm trying to introduce our batik. So, they said, wow, so

beautiful batik. And then, other Korean people know batik. But, they said, wow, I know
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batik. But, this batik is so beautiful and so nice. Because, they said traditional batik is
a little bit boring.

So, Korean people like modern batik. Yeah, modern batik.

11) How do Koreans perceive batik?
How do Koreans perceive batik? How do Koreans? How do Koreans perceive batik?

What do they think about batik? What do you think about me? Batik? Yeah, Koreans.

How do they think about batik? They think batik is actually a little bit hard to style.
And then, so loudly. Louder than me.

Korean people like simple. But, they are so bright and stand out. So, some people feel
burdened. You know what I mean? Oh, yeah. Yeah, so, we like simple. This is a preset.
Preset. Preset. But, yoga, pilates, surfer, hula dancer love our pattern. And then, batik.
Yeah, but some people don't perceive.

12) What do you know about Korean consumer behavior towards fashion?

What do you think about the consumer behavior of... Koreans' consumer behaviors
about fashion? Sorry, I don't know. Okay, it's okay. It's a difficult word. Okay. Sorry.

Like, do Koreans have specific behavior towards fashion? Like, maybe for example,

like vou mentioned earlier, that Koreans like just a simple outfit. Can you tell me more

about the behavior of styling, fashion, Korean fashion style behavior? Okay. Korean

social. And then company like a simple style. So, they want to wearing a suit. Suit?
Yeah, suit. Black suit and then clean suit. So, Korean, they already, brainwash.
Korean social company brainwash to Korean people.

You understand? So, they want to clean suit and then want to wearing on suit. So, they
can't try this style. Difficult. Yeah. Yeah. So, we want to change their mind. Their
mindset. Their mindset, yes. Because I think it's so boring at that time. And they're so

gloomy. Yeah, it's gloomy. Gloomy, yes. They have to try change other style. More

happy, 1 think. So, you want to make them try new styling. New styling, yes. Okay.
13) Are there any internal brand problems and how do you deal with them?

And then, are there any internal brand problems? And how do you deal with them? I'm

sorry? Do you have internal problems in this brand? Yes. So, and how you deal with

the problems? Actually, we don't, we didn't problems. Oh, yes. Nothing, nothing

problems.

96



Because international, right? International, all international foreigner love our
pattern and pattern. Oh, yes. USA, some Europe love our pattern. So, nothing, not
problem. We don't have problem. They love it.

So, international also love the pattern? Yeah, pattern, yes. And this color. So, like

what percent international and Korean? For example, mayvbe 90% people like the

pattern. And then the others is international? Like what percent? Okay, okay.

International people almost 100% love it. This pattern and pattern. I felt they love this
pattern and color. How about the Koreans? How about Korean? How many percent?

Korean, Korean, Korean, 70%? Sorry? 50%, 50%, 50% like. But, they Korean like

kidding small product. Oh, accessories. Yeah, accessories. They don't want to try

clothes. Oh, yeah, because it's hard to style. Hard to style, yeah. But, 90% love our

bag, accessories.

L also love the bag. Oh, really? I want to buy them. Oh, thank you.

14) How is the competition in the fashion world business in South Korea?

How is the competition in fashion business in South Korea? Competition? Not many,

not many. No, no, no. Other brand. No, no, I mean like for like there are a lot of

fashion brand. Oh, yes, right. So, how is the competition with the local brand? Like

vou selling batik, batik clothes, fashion batik. But, competing with the local. Local,

local. Maybe gold? Sorry? Gold, gold brand. Gold? Yes, gold brand. They are so
lovely, lovely brand.

We love gold. They are trying pattern. Similar our branding.

But, actually different, different branding. But, they are also using pattern. We are

also using pattern. They are nice. Is it difficult to sell the batik fashion? Comparing

with the local? Yes, actually yes. Because other local brand simple clothing and then

they are famous designer. So, can using clothes shape, shape. But, we are simple
shape clothing and simple design. So, other local brand maybe selling is good.
Maybe, I don't know. But, we are selling summer season, so nice. Actually, fall and
winter is little bit down. But, summer season is best. [ saw it.

15) How do you continue to maintain this business?

And then, with that struggle, how do you continue to maintain the business? Struggle?

Yes, the problems like you mentioned that it's actually hard to sell comparing with the

local brand. And then, how you maintain to sell the brand? Do you have any strategy

to keep selling this brand, this product or anything? Okay. Help to translate.
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We have to try other design. We are difficult to sell for winter. So, we try puffer bag,
winter bag. Like, yoing, yoing, yoing. Big bag and small bag, we try other design.
Then, we started Indonesia brand. Maybe, you know.

Actually, almost we make product in Korea. But, we want to change other factory in
Indonesia. So, we searching nice Indonesian factory. Actually, Korean factory is
expensive than Indonesian factory. Maybe, we change factory. Maybe, we can try
make other product more. Because, price is so expensive in Korea. So, that's why.

16) Do you have any difficulties in marketing your product in korea?

Do you have any difficulties in marketing? Marketing? In Korea? Yes. Yes, marketing.

Because, marketing equals money. I think. Marketing equals money. So, we try... We
do marketing company. They company sponsor marketing. Like, Facebook connect
Instagram marketing. So, we try Instagram marketing.
But, this is so expensive. So, actually we have to try other marketing. But, I told you.
Marketing equals money. So, actually we don't know how can we try marketing. So, we
Jjust try make video. Comment. Yes, comment. So, we just update Instagram.
So, we don't know how can I marketing next time. So, we just worry. I don't know.

17) What media do Korean brands usually use to promote their brand?

Because, I'm here only for 3 months right now. But, from what I see is many brands.

They promote their products through Instagram, 1 guess. I don't know. What do vou

think about the brand in Korea? What media do they usually use to promote their

brand? Is it Instagram or website or anything else? Actually, this is... Maybe it's

Instagram. Instagram.
More important Instagram maybe. Then, website. But, Instagram is more important, |

think.

[ think that's all for the questions. I'm not sure. But, maybe there will be additional

questions in the future. But, not now. So, is it okay if I ask again in the future if I have

additional questions? Yes, of course. Through email or...? Email. Of course. Okay.

Thank you.
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Lampiran 3. Dokumentasi Wawancara

Lampiran 4. List Pertanyaan Kuesioner 1
1. Apakah kamu tahu mengenai batik?
Do you know about Batik?
HFElof CHEY &7 HAIZfL?
e iya (ves/ L)
e tidak (no/ ofL/2
2. Apakah kamu tertarik dengan batik?
Are you interested in Batik?
HfElof 24/ 0] &I A7}2?
e iya (ves/ L)

e tidak (no/ ofL/2
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3. apa yang kamu pikirkan mengenai batik?
What do you think about Batik?
HfElofl CHEH of L7 &2t et AILF2?
(short answer)
4. dari beberapa motif batik berikut mana yang menjadi preferensimu? (kamu bisa
memilih hingga 3)
Which of the following batik design is your preference? (You can choose up to 3)
[}S & M3 6t HFE CIAFOI2 R I017} 27 (ZICH 3 TFXIFX] AEIE + Q& LIChH
5. apakah kamu mengetahui mengenai brand ini?
Did you know about this brand?

Ol HEH=of CHEH &7 AHXILIL?
e tahu (yes, i know/ 20f2
e tidak tahu (no, i don’t know / £2/L

6. (jika jawaban iya) apa yang kamu ketahui mengenai brand HaloBali?
(if vour answer is yes) What do you know about the HaloBali brand?
(HIE CHEr o] 2/CtE) g2 22 BEH=of fs F IS & 2/ILf2?
(short answer)
7. (jika jawaban tidak) apa yang kamu pikirkan mengenai brand HaloBali?
(if your answer is no) What do you think about the HaloBali brand?
(O} CHEI 51 79) B2 EIE] ERHCof CHEH O L7 &/2F5f AILt 22
(short answer)
8. apakah kamu tertarik dengan brand/produk halobali?
Are you interested in the HaloBali brand/product?
2L BHE/AEFof 2A0] A2 A7f2?
(skala 1-5)
9. apakah menurutmu brand/produk halobali ini unik?
Do you think this Halobali brand/product is unique?
YEE P B/ MEof B A0 ALt
(skala 1-5)
10. dari berbagai produk yang tersedia, produk apa yang paling ingin kamu beli? (kamu

bisa memilih maks 2)
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Of the various products available, which product would you most like to buy? (you can
choose a maximum of 2)
A& J}15 B O} BH M E & ofEH MES 7} FOysta A AIZfL? (ZICH 2 X ME F1S)
e kain &Ef Fabric
® sarong A/& Sarong
e tas 7/& Bag
e clothing 9/f Clothing

® batik class
e others (aksesoris, interior decoration, keyring, pet)
C}E0lE (&8F ACCS, CIE|E/of £&F Interior Decoration, 7|2 Keyring, Pet &)
11. Setelah melihat gambar-gambar di atas, apakah kamu tertarik untuk membeli produk
halobali?
After looking at the pictures above, are you interested in buying Halobali products?

PIo| A RIS £ # ZZEIE XEF TFOjol 2 A/0] UL AI7f 22
e iya (yes/ L)
e tidak (no/ ofL/2

12. tolong berikan alasannya terkait pertanyaan sebelumnya!
please give reasons related to the previous question!

O/ EEDf ZHEIEl O|RE LEFAHL!
(short answer)
13. apakah menurutmu produk HaloBali dapat bersaing di pasar Korea?
Do you think HaloBali products can compete in the Korean market?
Y ZEE| MEF O Bt A/B oM ZEE + 20t 4ZF5f ALl 22
e iya (yes/ L)
e tidak (no/ ofL/2

14. tolong berikan alasan terkait pertanyaan sebelumnya!
please give reasons related to the previous question!

O/ EZ 1 PHETE O/ 8 e FAHL2!

(short answer)
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15. dari mana kamu biasanya mengetahui/mengenal adanya suatu brand, terutama fashion

brand?
Where do you usually find out about a brand, especially a fashion brand?
QHtERIo 2 HEE S5/ DA HEHC of CHsH ofC/ofif & == SILfL?
® poster (poster / EAE])

e postingan media sosial (social media posts / SNS Z/A/Z)

e akun resmi media sosial brand (brand'’s official social media accounts / 2=

& 24/SNS HE)
e iklan media sosial (social media advertising / SNS &17)

e billboard/banner (billboard/banner / &2 =/HjL)

e brosur (brochure/ HZZ)

e lainnya (other / C}&)
16. Media apa yang biasa kamu gunakan untuk mencari tahu informasi suatu fashion
brand?
What media do you usually use to find out information about a fashion brand?
ojp B of OfEt HEE nf ot g o = 05 O/C/01E AFS o LI27
e website resmi (official website / &2/ /A}0/E)

e akun instagram resmi (official instagram account /&4 212 EF 28 HE)

® brosur (brochure / EZZ)

e lainnya (other / C}&)
17. Desain instagram seperti apa yang kamu suka?
What Instagram design do you like?
O{tH QIAE} 28 L/} OIS F0f5FAILI2?

e rapi dan tersusun (neat and arranged / Z &5t HEE)

I 7/-x0// ﬁ—_/ax‘ 5'//

e fokus menonjolkan produk (Focus on highlighting products / A& &=
2)

e ramai dan ceria (crowded and cheerful / EHIE= &Z/7hH
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e fokus pada perpaduan warna (Focus on color combination / 444 = gtof £/ &
2)
18. secara keseluruhan, gaya desain seperti apa yang kamu suka untuk media
iklan/promosi?
Overall, what kind of design style do you like for advertising/promotional media?

HESOZ B S O/C/0fF I3 C/X} Ol AEFYUS OfiH ZHS FOSFAILIL?

e bersih dan fokus pada objek (clean and focused on the object / HZR &2 Z4of

e dihiasi dengan elemen style scribble (decorated with scribble style elements /

Al AEFQ 2402 BHAIE)

e olahan fotografi (processed photography / 7} & AFZ))

19. Apa yang membuatmu tertarik dalam melihat advertisement of a brand?
What makes you interested in seeing advertisements for a brand?

HEE FnE FE O 2140 AE o7& FIICII2?

desain yang menarik (attractive design / 0§2]% 2/ C/X}2)
e bahasa penyampaian yang menyenangkan (use pleasant/joyful delivery
language / R &t L 2104)
e Dbahasa penyampaian yang formal (use formal delivery language / &4/ Z1& 21
09)
e Hanya fokus untuk mempromosikan produk (only focus on product promotion
(M&E SZofBt HF514R2))
e diselingi dengan konten lain yang menyenangkan (ex, fun facts) (interspersed
with other fun content (ex, fun facts) / C}HE X 0] 2 EIX G AAHE/0] Q& LIt (0,
AOIE AFA))
e lainnya (other)
20. Apakah kamu ada saran promosi produk HaloBali agar semakin dikenal di Korea?
Do you have any suggestions for promoting HaloBali products to make them better known in

Korea?

YEYPIMES BTl L & 227 el S22 + &= Aeto] ZiLk2»
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(short answer)

Lampiran 5. Kuesioner 1 (Kesadaran masyarakat terhadap batik dan Halobali)

Your age g412] Lto|
63 jawaban

o
ey

@ Below 20 (204! Oj3t)
@ 20-30 (20-304)
@ 30-40 (30-40%)
@ 40-50 (40-504)
@ Above 50 (504 OI4)

104



a) Bagian 1 (Kesadaran terhadap batik dan Halobali)

Batik and Brand Halobali in South Korea
(3t=o| biel Y Bals staua))

Hi, this is Izza! I'm a visiting student for one semester at Hanyang University who came
all the way from Indonesia. Here | am doing research about Batik (one of Indonesia's
cultural heritage) in South Korea and about the marketing of Halobali(a Batik fashion
brand) in South Korea. | am doing this research for my final project in my home
university in Indonesia with the title “IMC(Integrated Marketing Communication) Design
of HaloBali Batik as Cultural Preservation in South Korea”.

| am so grateful to see you going to help me out by filling this questionnaire survey. If
you have any questions, please feel free to contact me by email or instagram! ~%°.+

re

PESIMIR, M= OlRH(Izza) LICH A= QI H|Alofoll A SHefthetu 2 5t k7| S¢t natehdo= of
S5l AELICE Ol 87|, s=0l|M Qlzu|Alote] 2&tRAkol HIElR} §t= LY HiE| TiM 20l
t2dtalo| op7|elol| cis ¢itstu AELICt of 7t M7t Ch 1 Qli= el=L|AJoF chgtel| ohx|at
ZZHERZ, FHE= "$t=0| 25 HED s2WE| HiElo| &3 0P AHRLA0E(IMC) CIAtel"Y
LicH HEXAL IOl =22 FMHM 2 HAIEZH, 338 HOl US| HFNEX| ojH[o|Lt 2
AEIORMOZ M2 FMQ! k7

mok o

Email: izzatulfah93@gmail.com

Instagram: @izzatulfah

1. Do you know about Batik? H}E]0f| Cial| 21 |&17tR?
70 jawaban

@ VYes ()
@ No (01LI2)

Salin
Indonesia Batik [Indonesia Batik] UNESCO Intangible Cultural Heritage of

Humanity diagram

The word batik originally comes from 'ambatik', which means ‘cloth with dots or
stains' in Javanese. "It means am (wide, large), and tik or nitik (dot, make a dot)."
Batik is a handicraft technique that contains the artistic soul of a craftsman. A
long time ago, the suspenders (bag) made of Batik brought good luck, so | carried
a baby around. And it was also used to produce costumes for emperors and
royals.

QI 1| Alot HEE! [Indonesia Batik] FUIAZ QIR R EsHFA

HiEl0|2H= Tholi= |2l el Alote] RiHIojollM R oM, Ho|Lt HS0| = #'S 6=
‘fHIE| (ambatik) Ol A H|RE|UELICE 017|M "am"2 “HCH(wide, large)E, "tik" =
"nitik"2 E(dot)'0|Lt B CHmake a dot)'S 2|0|EHL|Ct. HIEIS Folo| ofj&E0| B2l £
30| 7|&2, Qe HEE HIE|o 2 OHE WMH(ZLH7|)2 WRES 7IXCHECIL AKX OF7|E elg
o AL EIASH, EHILE #F2| o4tg BEE Hlo s MAELICE
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2. Are you interested in Batik?

HElof] 2td0| A= MZ7IR?
70 jawaban

@ Yes (4))
@ No (0HL|2)

3. What do you think about Batik?

HEEloll Cifal OfEA| AZtstAlLLR?

70 jawaban

33
| don't know about Batik well, but i want to try Batik. It's interesitng!

HE ! 2of0| BChTIXIS] CIxtOIN] PEE 7K/ 2ol DS CINOINOE ALt SHRMET Y23 Y2 Ofztst
29SS of 'da| Haof sk M2ARLIct

QIziAlote] fulATEh= FHollM 2ESHOFE 71X] li= E2 R4t0[21 2 EiL|ct

Mztol glole

Batik 2 &3] ngA2{2 CIAIQI0|2tn MZH3H T, k-pop 7h4+50] BO| 22 Z&S BHA A& ELICH
HiElof i XS S, E0|EUIL. Q= U|Al0F 01371A| £|3 Aok 2 Z&LIcH

g A 2ok

I3

Showcased the local culture and felt its charm.
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4. Which of the following batik design is your preference? (You can choose up to *

(O] Batik 1 (tel 1)

(] Batik 5 (4= 5) [ Batik 6 (t=] 6)

rr

4. Which of the following batik design is your preference? (You can choose up to 3) LIS & &3t
HIE] CIX}QI2 221017127 (X|CH 371X 7HX| MEiE 4 UELICE)
70 jawaban

Batik 1 (41&! 1) 26 (37,1%)

Batik 2 (H}E] 2) 25 (35,7%)
Batik 3 (Hl€] 3) 12 (17,1%)
Batik 4 (H}&| 4)
Batik 5 (5] 5) 41 (58,6%)

Batik 6 (HIE! 6)
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5. Did you know about this brand? *

Of ZRH=0ff chal &t AMLIR?

HALOBALI

Halo= 'A% &, Balit F97] &o] 'Hetgh &,

gz el A7 gof, i & F o] gho] HAEE T
"gfo] = 2elg HY =" ¢l
Halo is 'friendliness', Bali is ‘comfort' like a resort,
HoloBali is like a friend, sometimes like a vacation spot

It's a "lifestyle brand."

HaloBali is a batik fashion brand based in Busan, South Korea.

g2 wels tightl= B0 2ALS & BHE I EsHEYL|CH

5. Did you know about this brand? 0| Ei=0|| chalf &1 AHXLIR?

70 jawaban

@ Yes, i know (¥0}2)
@ No, i don't know (22t2)

6. (if your answer is yes) What do you know about the HaloBali brand?

(Hli= CHEO| UCHH) gFZgfa/ 2R e chs RS €1 AULR?

3 jawaban

ZEUCH

Batik brand in south korea

Brand batik yang ada dikorea yang menjual berbagai macam produk seperti tas aksesoris dompet, yang

menjual dengan motif simple tidak terkesan kuno senhingga banyak anak muda yang suka
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7. (if your answer is no) What do you think about the HaloBali brand?

(Ol-|22t1 CHErsIH) g=ge) B0 Chal of E A MZfstAlLte?

61 jawaban

really good

| think it brand should be more popular. Because it looks so cool

Z O |LI3$ CixIolg BHS0] B E0] B ot FH|Y S gush BtEH £ A ZELTh
ZZ={ol2tn YZpghct

MojACH

gt=io] 20cH AtZHE0| &3] FOHE Cixtlo|2tn 2zhgu|ct

g REUE Zote

ol 2 Zch

Beach style with exotic atmosphere~

8. Are you interested in the HaloBali brand/product? &2z| B#=/H|Z0| 20| Qleizte?

70 jawaban

30

26 (37,1%)

0 20 (28,6%)

10 11 (15,7%) 10 (14,3%)

9. Do you think this Halobali brand/product is unique? E2gz| B =/|Zof| 2HAl0| A2 A7tR?
70 jawaban
30
27 (38,6%)
20 20 (28,6%)
17 (24,3%)

10

6 (8,6%)

0 (0%)
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10. Of the various products available, which product would you most like to buy? *
(you can choose a maximum of 2)

AP 7hsEt Chetet X & OfF HIES 71 POt A 247127 (ZITh 2747HK] M THs)

D Fabric (2Ich Sarong (AHS) | (Sarong is a long
cloth typically wrapped around the
D waist or used for various purposes
/ AEE YBHH O R & 2|0 ZAHL ChF
3t 822 ABE= ZI MeLCh)

|:| Bag (7I4)

[[] Batikclass Others CHE (Accessories &3,
[] Interior Decoration QIE|2|0 £Z,
Keyring 7|&, Pet 83)

10. Of the various products available, which product would you most like to buy? (you can choose a
maximum of 2) At8 7Hs$t CISt HIE & ofH MES 712 0KstD 412 417t27? (Z|TH 2747HX| ME 7Hs)

70 jawaban

Fabric (et 12 (17,1%)

Sarong (M) | (Sarong is a long
cloth typically wrapped around...

Bag (71%) 35 (50%)
Clothing (2IF)
Batik class 17 (24,3%)

Others CH2 (Accessories &},

Interior Decoration IE|2(0 4 .. et A%
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11. After looking at the pictures above, are you interested in buying Halobali products? 92| AFZIE 2

F =22 HE ol o] Y7IMHe?

70 jawaban

@ Yes ()
@ No (0ILI2)

12. Please give reasons related to the previous question!

Ol E2ut BE OIRE LEHFAH Q!

70 jawaban

MS 27 =[olM B0|2/R

Because it looks great to use on my t shirt or accesories

oM TSt 2|d olE|2|o] 8F Ei= ATt R HE O Cist MZ S0 H4E 2 ZotM Lt
AztEct 27t AR oA !

20| g SEHAL

HE2YR|'S NG SO, J1YOILE FMARZIZ2 ZH2 B2 A, ol CIRtQlS 2| 2 4 QUCtD Y2ZHEhct

7 dSs7lo] F2 7 Zole. uislolaks RS ME YeiE 4 lne.

of|gact,

The design is very beautiful and feels very suitable for the beach

13. Do you think HaloBali products can compete in the Korean market? 22| &|Z0| 512 A|ZH0j| A

AYE = ATk Y2SAILIR?

70 jawaban

@ Yes (4)
@ No (oiL2)

18,6%

81,4%
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14. Please give reasons related to the previous question!
O™ 23 2 0|RE LFM Q!

70 jawaban

Bh= Al2HS0| Eote A Zote

When i saw Batik patters in pictures, i taught it's matched with summer clothes!

QF ofAadst ijM-2| FsHS0| FAlel Z2 20| o] Wto 2 MIx{ol SRt Zto| Y1 LivtH =20 & A &L CH
55313 ofjcts Yzigh|ct

MER220[2tM

810 QI H|AJOF A2hE O FOFEILICE QIZ Ao ME o|oj2tn Ol sictH £2 2t lg X ZELIch
2|0 MY oA s 5 K= SHOFET AtD AEL|Ct

o] Folxolo2!
Solstct.

Fashion trends are constantlv chanaina. and fashion enthusiasts are startina to pav attention to different

b) Bagian 2 (Wawasan pemasaran)

In this section, | will ask about your marketing of brand (especially for fashion brand)
preferences. Please choose your preferences that you think will suit Halobali’'s image the
most and will do well in South Korea. di(-% v --) 4

O] MMO M= EHE(S3| 1M BEHES| Z2) MS T O E0) sl ZEstA&LIC 222/ 00|
Xlofl 7t 2 0 sHEoM & 2 A 22 USEE MEls] FMR. G u-.) ¢

15. Where do you usually find out about a brand, especially a fashion brand? (you can choose a
maximum of 2) YO 2 SHC, S| TijM = H=0| Cis) ofC|ofA 2 4= Iufe? (ZIo) 27H7Hx] M 7Hs)
70 jawaban

Poster (ZAE)
Social media posts (SNS HIAIZ)
Brand's official social media ac...

56 (80%)
Social media advertising (SNS... —41 (58,6%)
Billboard/banner (&2 /H{L)

Brochure (H&3!)

2 (2,9%)
-0 (0%)

Musinsa i1 (1,4%)

Pop ups 1 (1,4%)

2H22 vill-1(1.4%)

QIE{Sl AL+ SAlAlet 22 oln . l-1(1.4%)
0 20 40 60

16. What media do you usually use to find out information about a fashion brand? (you can choose
amaximum of 2) TjM HH=0f CiE YR E nferd of F2 ofH 0|C|olE AL83ILIR? (E(C] 2717HX] M8 71s)
70 jawaban

Official website (4] #IAl0IE) 45 (64,3%)

Official instagram account (24... -51 (72,9%)
Brochure (HZ3)
Google
Sns Twitter l§—1 (1,4%)
159 28 22 21 (1.4%)
1(1,4%)
0 20 40 60
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17. What makes you interested in seeing advertisements for a brand? H2E ZFT0E B o 20|
U= 01F= BA7tR?

69 jawaban

Attractive design (Df&isel Cixjel)

Use pleasant/joyful delivery

language (RaH8! gt 210l A1) 18 21T
Use formal dl:agglagﬁa&agg 3(4,3%)
Y o GRS sz
conlel::?;:?ij’lefda:‘h:r(ﬂ";rlrf 14120.3%)
HE Cixe! Bigt, Qi*r’iif‘i'égj 1(1.4%)
0 20 40 60 80

18. What Instagram design do you like? *

O QIAEIDR CIXIRIS EOLSHAILIR?

cove o (W

O Focus on highlighting products (%I
2 Zx0 FEsR)

(O Neatand arranged (283t FEE)

O Crowded and cheerful (8H|= 7| O Focus on color combination (A4t
) =gl EHL)

18. What Instagram design do you like? O{¢ QIAEITZ C|X}QIS FOFSHAILIR?
70 jawaban

@ Neat and arranged (2330 FHEE)

@ Focus on highlighting products (81
Zxo| gE3R)

@ Crowded and cheerful (EH|&= &7|&)

@ Focus on color combination (A4} Z=#Hoj|
BHY)
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19. Overall, what kind of design style do you like for advertising/promotional *
media?

HdY o2 Y/EE 0|C|0iE 2|8 CIxtQl AEtU2 O S FOISIAILIR?

O Clean and focused on the object O Decorated with scribble style
(25t EHjol HFE + AsUCH) elements (<A AEHY 242 FAH)

O Processed photography (73 AFEl)

19. Overall, what kind of design style do you like for advertising/promotional media? ZEH o=
H1/EE O|C|0{E 8t CIRIR! AEHUAL OffH 22 FOISHAILIQ?

70 jawaban
@ Clean and focused on the object (
MRstn SXof LEE = AELCH
@ Decorated with scribble style elements (
A 2Bt R4 FAE)
@ Processed photography (7+3 ARH)
20. Do you have any suggestions for pi g HaloBali products to make them better known in
Korea?

BEZEHES E=00 o & 22(7] 23 SRY & UL HLO| ALIR?
70 jawaban

gtEefjo|2a0| L7k BEEH pHZ0| FEXIEs 5

¥REAg

Should Attend fashion show like ddp fashion festival

e HE HYnt o gl

B 01 AlZol chgt oj3ot 3t SILEET F& 2 wote

248

SUAEITY Y1, HolH £7| X4 o AE

HiEjol cai M S 22 M= E2E O shMof & 2 Zoje

ofLle
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Lampiran 6. Dokumentasi Kuesioner 1
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Lampiran 7. Dokumentasi Observasi

116



Lampiran 8. Dokumentasi Proses Syuting dan Pengambilan Aset

Lampiran 9. Kuesioner 2 (Preferensi Desain)

Billboard (2£E)
13 jawaban

@ Alternative 1 (Tt 1)
@ Alternative 2 (CH2t 2)
@ Alternative 3 (CHeH 3)
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Transit advertising (15 21 (HA, X|51E 5))

13 jawaban

Design 1 Alternative 1 (CIXtl 1
chiek 1)

Design 1 Alternative 2 (C|Xt! 1

chet 2) 8(61,5%)

Design 2 Alternative 1 (C|xt2l 2
1) 2 (15,4%)
Design 2 Alternative 2 (C|Xt2! 2

thigt 2) 1(7,7%)

SNS advertising (44 0|C|0f Z1)

13 jawaban

@ Alternative 1 (Ci2H 1)
@ Alternative 2 (Cigt 2)

Web banner (2] L)

13 jawaban

@ Alternative 1 (chet 1)
@ Alternative 2 (CH2 2)
@ Alternative 3 (2t 3)

Brochure (22A)

13 jawaban
@ Alternative 1 (chet 1)
@ Alternative 2 (T2 2)
Poster (ZAE)
13 jawaban

@ Alternative 1 (CHOH 1)
@ Alternative 2 (chet 2)

84,6%
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Do you have any suggestions to make these ad designs better? (0| 21 C|xQI2 O A Q7| /gt
Hieto| RILta?)

13 jawaban

- No Thosearecool ~ EAZHEOC| =Bl Cf Z3Y oMifIR  HESIME BE...
I'm not majoring... Not really. Alrea... simple is better ... {5 ROE 25 Ct Lot 230
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Lampiran 10. Dokumentasi Pameran Tugas Akhir
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Lampiran 11. Formulir Asistensi

PROGRAM STUDI DESAIN KOMUNIKASI VISUAL

FAKULTAS ARSITEKTUR DAN DESAIN

UNIVERSITAS PEMBANGUNAN NASIONAL “VETERAN" JAWA TIMUR

Nama
NPM

Dosen Pembimbing

i No | Hari, Tanggllﬁl

i
i

-

B

-
<

3

8.

9.

10.

Kamis, 19

September

| 2024

‘ Jumat. 25

_ Oktober 2024
Selasa. §
November

| 2024
Rabu. 19
Februari 2025
Senin, 3 Maret
2025
Jumat, 28
Maret 2025
Rabu, 9 April

[ 2025

2025

Jumat, 19
April 2025
Sabtu, 10 Mei

| 2025

Sabtu, 12 April |

\

|
|

FORM ASISTENSI SEMINAR

: lzzatul Ulfah
: 21052010109
: Aileena S. C. R. El Chidtian, S.T., M.Ds
Poin-poin Asistensi \/
Asistensi judul dan topik yang akan dipilih

Asistensi pertanyaan kuesioner dan wawancara \/

- - - v
Finalisasi kuesioner «/

Babldan2 /

Revisi bab 2, asistengi bab 3 dan bab 4 (keyword
dan konsep) \
Revisi bab 4 (keyword dan konsep)

Asistensi altematif desain media iklan (billboard,
transit ad, web banner, brosur, sosmed ad, poster)
Asistensi progres validasi desain

| Asistensi video iklan, desain final media iklan, dan

booklet

Asistensi media pendukung merchandise dan revisi |

Kl

Ttd Dosen
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