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ABSTRAK

Pada era globalisasi yang semakin kompetitif, pemanfaatan teknologi digital menjadi
faktor penting dalam persaingan usaha, khususnya UMKM. Salah satu bentuk pemanfaatan
teknologi digital melalui platform website. Widasari Bakery merupakan UMKM di bidang food
and beverage yang telah berdiri sejak tahun 1999 hingga saat ini dan memiliki tujuh cabang
yang tersebar di Kabupaten Sidoarjo. Namun, Widasari Bakery belum memanfaatkan teknologi
digital secara maksimal, terutama website. Berdasarkan hasil survei, sebagian besar responden
belum mengenal Widasari Bakery. Oleh karena itu, perancangan UI/UX Website Widasari
Bakery dilakukan sebagai media informasi kepada konsumen agar memudahkkan informasi
terkait brand Widasari Bakery.

Metode penelitian yang digunakan dalam perancangan ini menggunakan metode
kuantitatif, metode kualitatif deskriptif, analisis data fishbone, dan design thinking yang
bertujuan untuk menganalisis data dan menciptakan tampilan antarmuka yang menarik,
fungsional, dan meningkatkan pengalaman pengguna.

Konsep visual yang digunakan dalam perancangan UlI/UX Website Widasari Bakery
adalah modern minimalis dengan prinsip eficiency agar informasi dalam website terbaca jelas
dan mudah dipahami oleh target audiens. Selain itu, desain dibuat seefisien mungkin agar
pengguna dapat menemukan fitur dengan mudah dan cepat.

Dengan hadirnya website Widasari Bakery yang informatif dan user friendly,
diharapkan Widasari Bakery dapat memperkuat informasi dan membangun hubungan yang

lebih baik dengan pelanggan serta memperkuat identitas brand.

Kata Kunci : UI/UX, Website, UMKM. Design Thinking



ABSTRACT

In the increasingly competitive era of globalization competitive globalization, the
utilization of digital technology is an important factor in business competition, especially
MSMESs. One form of utilization of digital technology digital technology through a website
platform. Widasari Bakery is an MSME in the field of food and beverage which has been
established since 1999 until now and has seven branches spread across Sidoarjo Regency.
seven branches spread across Sidoarjo Regency. However, Widasari Bakery has not utilizing
digital technology to the fullest, especially websites. Based on the results of survey, most
respondents do not recognize Widasari Bakery. Therefore Therefore, the Ul/UX design of
Widasari Bakery Website is carried out as a medium of information to consumers in order to
facilitate information related to the Widasari Bakery brand.

The research method used in this design using quantitative methods, descriptive
qualitative methods, fishbone data analysis, and design thinking which aims to analyze data
and create an attractive interface. data and create an interface that is attractive, functional,
and improves the user experience. improve user experience.

The visual concept used in designing UlI/UX Widasari Bakery Website is modern
minimalism with the principle of efficiency so that the information on the website is clearly read
and easily understood by the target audience. In addition, the design is made as efficient as
possible so that users can find fitu easily and quickly.

With the presence of Widasari Bakery website that is informative and user friendly, it is
hoped that Widasari Bakery can strengthen information and build better relationships with
customers. and build better relationships with customers as well as strengthen the brand

identity.

Keyword : UlI/UX, Website, MSME, Design Thinking
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