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ABSTRAK

Kanker serviks merupakan salah satu penyebab utama kematian pada wanita
di Indonesia, terutama akibat keterlambatan deteksi dini. Oleh karena itu,
diperlukan pendekatan kampanye edukasi yang efektif untuk meningkatkan
kesadaran masyarakat mengenai pentingnya deteksi dini melalui pemeriksaan HPV
DNA berbasis urine. Kampanye ini dirancang dengan mempertimbangkan
karakteristik target audiens, yaitu wanita usia produktif yang cenderung lebih
responsif terhadap media sosial dan pendekatan komunikasi yang bersifat personal
dan informatif.

Metode perancangan kampanye ini menggunakan pendekatan kualitatif
dengan pengumpulan data melalui wawancara, penyebaran kuesioner, serta studi
literatur terkait metode deteksi dini kanker serviks. Selain itu, dilakukan analisis
preferensi media, gaya komunikasi, dan desain visual yang diminati oleh target
audiens. Data yang diperoleh dianalisis untuk merumuskan strategi kampanye yang
efektif, mulai dari pemilihan media utama, konsep kampanye, hingga hasil desain
final.

Hasil analisis menunjukkan bahwa penggunaan media sosial seperti
Instagram dengan konten video edukasi, serta pemberian media pendukung seperti
gantungan kunci, tumbler, dan totebag dinilai efektif dalam menarik perhatian
audiens. Konsep kampanye mengedepankan pendekatan visual dengan gaya flat
design yang sederhana namun menarik, dipadukan dengan pesan ajakan yang
bersifat empatik dan informatif. Slogan "Satu Langkah Kecil, Perlindungan Besar"
dipilih sebagai pesan utama yang mudah diingat dan memotivasi.

Melalui perancangan kampanye ini, diharapkan tingkat kesadaran
masyarakat akan pentingnya deteksi dini kanker serviks dapat meningkat, serta
mendorong lebih banyak wanita untuk melakukan pemeriksaan HPV DNA berbasis
urine. Kampanye ini juga menjadi model penerapan strategi komunikasi visual yang
efektif dalam upaya pencegahan penyakit berbasis edukasi masyarakat.

Kata Kunci : Kanker serviks, Kampanye sosial, HPV DNA Berbasis urine, Media

sosial, Edukasi



ABSTRACT

Cervical cancer is one of the leading causes of death in women in Indonesia,
especially due to late early detection. Therefore, an effective educational campaign
approach is needed to increase public awareness of the importance of early
detection through urine-based HPV DNA testing. This campaign is designed by
considering the characteristics of the target audience, namely women of productive
age who tend to be more responsive to social media and a personal and informative
communication approach.

The campaign design method uses a qualitative approach with data
collection through interviews, distributing questionnaires, and studying literature
related to early detection methods for cervical cancer. In addition, an analysis of
media preferences, communication styles, and visual designs that are of interest to
the target audience was carried out. The data obtained were analyzed to formulate
an effective campaign strategy, starting from the selection of the main media,
campaign concept, to the final design results.

The results of the analysis show that the use of social media such as
Instagram with educational video content, as well as the provision of supporting
media such as key chains, tumblers, and tote bags are considered effective in
attracting the attention of the audience. The campaign concept emphasizes a visual
approach with a simple but attractive flat design style, combined with an empathetic
and informative call to action message. The slogan "One Small Step, Big
Protection" was chosen as the main message that is easy to remember and
motivating.

Through the design of this campaign, it is expected that the level of public
awareness of the importance of early detection of cervical cancer can increase, as
well as encourage more women to undergo urine-based HPV DNA testing. This
campaign is also a model for the implementation of effective visual communication
strategies in efforts to prevent disease based on public education.

Keywords: Cervical cancer, Social campaign, Urine-based HPV DNA, Social

media, Education
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