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ABSTRAK 

  
Nama Mahasiswa / NPM : Athallah Rafif Cahyono / 19082010099 

Judul Skripsi : Evaluasi Karakterisitik Niat Pengguna Pada Live 

Streaming Menggunakan Model UTAUT (Studi 

Kasus : Shopee Live ) 

Dosen Pembimbing : 1. Arista Pratama, S.Kom., M.Kom 

2. Virdha Rahma Aulia, S.Kom., M.Kom. 

 

Perkembangan e-commerce di Indonesia menunjukkan pertumbuhan yang sangat 

pesat, terutama dengan semakin populernya fitur live streaming dalam aktivitas belanja 

online. Salah satu platform yang memanfaatkan fitur ini adalah Shopee, di mana 

pengguna dapat berinteraksi langsung dengan penjual dan melihat produk secara real-

time. Penggunaan live streaming dinilai mampu meningkatkan pengalaman belanja 

konsumen serta membangun kedekatan dengan penjual.  

Penelitian ini bertujuan untuk mengevaluasi karakteristik niat pengguna dalam 

menggunakan fitur Shopee Live dengan menggunakan model UTAUT (Unified Theory 

of Acceptance and Use of Technology). Metode yang digunakan adalah metode 

kuantitatif. Data dikumpulkan dari 150 responden pengguna Shopee Live dan dianalisis 

menggunakan SEM-PLS (Structural Equation Modeling-Partial Least Squares) untuk 

mengukur pengaruh beberapa variabel seperti Performance Expectancy, Effort 

Expectancy, Social Influence, Facilitating Conditions, Hedonic Motivation, Price Value, 

Habit, Trust, Behavioral Intention dan Use Behavior. 

Hasil penelitian menunjukkan bahwa Performance Expectancy, Social Influence, 

Facilitating Conditions, Hedonic Motivation, Habit, dan Trust memiliki pengaruh 

signifikan terhadap niat perilaku pengguna (Behavioral Intention) yang pada akhirnya 

memengaruhi Use Behavior. Sementara itu, Effort Expectancy dan Price Value tidak 

menunjukkan pengaruh yang signifikan. Temuan ini menunjukkan bahwa pengguna lebih 

tertarik pada manfaat dan pengalaman positif dari penggunaan fitur live streaming 

dibandingkan aspek kemudahan atau harga. 

Kata Kunci: Shopee Live, Live Streaming, UTAUT, SEM-PLS 
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ABSTRACT 

 

Student Name / NPM : Athallah Rafif Cahyono / 19082010099 

Thesis Title : Evaluation of User Intention Characteristic in Live 

Streaming Using the UTAUT Model ( Case Study : 

Shopee Live) 

Advisor : 1. Arista Pratama, S.Kom., M.Kom 

2. Virdha Rahma Aulia, S.Kom., M.Kom. 

 

The development of e-commerce in Indonesia shows a very rapid growth, 

especially with the growing popularity of live streaming features in online shopping 

activities. One platform that utilizes this feature is Shopee, where users can interact 

directly with sellers and view products in real-time. The use of live streaming is 

considered to be able to improve the consumer shopping experience and build closeness 

with sellers.  

This study aims to evaluate the characteristics of user intention in using the 

Shopee Live feature using the UTAUT (Unified Theory of Acceptance and Use of 

Technology) model. The method used is a quantitative method. Data was collected from 

150 Shopee Live user respondents and analyzed using SEM-PLS (Structural Equation 

Modeling-Partial Least Squares) to measure the influence of several variables such as 

Performance Expectancy, Effort Expectancy, Social Influence, Facilitating Conditions, 

Hedonic Motivation, Price Value, Habit, Trust, Behavioral Intention and Use Behavior. 

The results showed that Performance Expectancy, Social Influence, Facilitating 

Conditions, Hedonic Motivation, Habit, and Trust have a significant influence on user 

behavioral intention, which in turn affects Use Behavior. Meanwhile, Effort Expectancy 

and Price Value did not show a significant influence. These findings suggest that users 

are more interested in the benefits and positive experience of using the live streaming 

feature than the ease or price aspects.  

Keywords: Shopee Live, Live Streaming, UTAUT, SEM-PLS 
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