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ABSTRAK 

Christnugroho Satrioyudhantyo Eriekson, 21042010115 ,"Pengaruh Citra 

Merek, Harga, dan Kualitas Pelayanan Terhadap Minat Beli Tiket Kereta Api 

Multiplatform (Studi Access by KAI, Tiket.com, dan Traveloka)"  

Penelitian ini bertujuan menganalisis pengaruh citra merek, harga, dan kualitas 

pelayanan terhadap minat beli tiket kereta api pada tiga platform digital (Access by 

KAI, Tiket.com, Traveloka). Obyek penelitian difokuskan pada ketiga aplikasi 

tersebut dengan sifat penelitian deskriptif kuantitatif. Metode penelitian 

menggunakan survei melalui kuesioner daring kepada 100 responden aktif, 

dianalisis dengan uji validitas, reliabilitas, asumsi klasik, dan regresi linier berganda 

(SPSS 25). Hasil observasi memperlihatkan : (1) Pengaruh signifikan secara 

simultan (F=22,724; p=0,000; R²=41,5%); (2) Secara parsial, hanya citra merek 

berpengaruh (β=0,548; p=0,000), sedangkan harga dan kualitas pelayanan tidak 

signifikan. Dengan hasil tersebut, Citra merek menjadi faktor kunci peningkatan 

minat beli, sementara harga dan kualitas pelayanan harus dipertahankan sebagai 

standar dasar. Implikasi teoritis memperkuat peran ekuitas merek dalam perilaku 

konsumen multiplatform, sedangkan secara praktis, temuan ini menjadi dasar 

penyusunan strategi pemasaran digital yang kompetitif. 

 

Kata Kunci : Citra Merek, Harga, Kualitas Pelayanan, Minat Beli, Multiplatform, 

Tiket Kereta Api.  
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ABSTRACT 

 

Christnugroho Satrioyudhantyo Eriekson, 21042010115, "The Influence of 

Brand Image, Price, and Service Quality on Purchase Intention of 

Multiplatform Train Tickets (Study on Access by KAI, Tiket.com, and 

Traveloka)" 

This study aims to analyze the influence of brand image, price, and service quality 

on the purchase intention of train tickets across three digital platforms (Access by 

KAI, Tiket.com, Traveloka). The research object focuses on these three platforms 

with a descriptive quantitative research nature. The research method utilizes a 

survey via online questionnaires distributed to 100 active respondents, analyzed 

through validity tests, reliability tests, classical assumption tests, and multiple linear 

regression (SPSS 25). Research results show: (1) Significant simultaneous 

influence (F=22.724; p=0.000; R²=41.5%); (2) Partially, only brand image has a 

significant influence (β=0.548; p=0.000), while price and service quality are 

insignificant. Conclusion: Brand image is the key factor in increasing purchase 

intention, while price and service quality must be maintained as baseline standards. 

Theoretical implications reinforce the role of brand equity in multiplatform 

consumer behavior, while practically, these findings serve as a foundation for 

formulating competitive digital marketing strategies. 

 

Keywords: Brand Image, Price, Service Quality, Purchase Intention, 

Multiplatform, Train Ticket.


