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ABSTRACT 

 

Nurul Nur Rohmawati Wulandari, 21042010030, The Influence Of Personal 

Branding And Social Media Engagement On Enhypen Fan Loyalty In 

Surabaya  

This study aims to analyze the influence of personal branding and social media 

engagement on the loyalty of Enhypen fans in Surabaya. In the highly competitive 

K-pop industry, the personal branding of idol group members and their active 

engagement on social media play a crucial role in fostering emotional connections 

with fans. The research applied a quantitative approach using a survey method 

involving 164 respondents, who are active Enhypen fans residing in Surabaya. Data 

were collected through online questionnaires and analyzed using multiple linear 

regression. The results indicate that both personal branding and social media 

engagement have a significant influence, both jointly and individually, on fan 

loyalty. These findings highlight the importance of digital communication and self-

image strategies in enhancing loyalty within K-pop fandom communities. 

Keywords: Personal Branding, Social Media Engagement, Fan Loyalty, K-pop, 

Enhypen. 
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ABSTRAK 

 

Nurul Nur Rohmawati Wulandari, 21042010030, Pengaruh Personal 

Branding dan Engagement Media Sosial Terhadap Loyalitas Penggemar di 

Surabaya 

 

Penelitian ini bertujuan untuk menganalisis pengaruh personal branding dan 

engagement media sosial terhadap loyalitas penggemar Enhypen di Surabaya. 

Dalam industri K-pop yang sangat kompetitif, personal branding para anggota idol 

group serta keterlibatan aktif mereka di media sosial memainkan peran penting 

dalam membangun hubungan emosional dengan penggemar. Penelitian ini 

menggunakan pendekatan kuantitatif dengan metode survei terhadap 164 

responden yang merupakan penggemar aktif Enhypen di Surabaya. Data 

dikumpulkan melalui kuesioner online dan dianalisis menggunakan regresi linier 

berganda. Hasil penelitian menunjukkan bahwa personal branding dan engagement 

media sosial berpengaruh signifikan, baik secara simultan maupun parsial, terhadap 

loyalitas penggemar. Temuan ini menunjukkan pentingnya strategi komunikasi 

digital dan pencitraan diri dalam memperkuat loyalitas dalam komunitas 

penggemar K-pop. 

 

Kata Kunci: Personal Branding, Engagement Media Sosial, Loyalitas Penggemar, 

K-Pop, Enhypen 


