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ABSTRAK

Bagas Branahda Putra Agung, 21042010083, Pengaruh Citra Merek, Harga,
dan Konten Pemasaran atas Minat Beli Produk Erigo di Surabaya.
Pembimbing: Maharani Ikaningtyas, S.E., M.AB.

Dalam era persaingan industri fashion yang semakin kompetitif, perusahaan perlu
mengembangkan strategi yang tepat guna meningkatkan daya tarik produk dan
mendorong minat beli pembeli. Citra merek, harga, dan konten pemasaran jadi
faktor-faktor penting yang dapat memengaruhi perilaku pembeli dalam
pengambilan keputusan guna membeli produk. Penelitian ini bertujuan guna
menganalisis pengaruh citra merek, harga, dan konten pemasaran atas minat beli
produk Erigo di Surabaya. Penelitian ini memakai pendekatan kuantitatif atas
metode survei. Populasi pada penelitian ini ialah pembeli yang pernah membeli
ataupun mengenal produk Erigo di Surabaya. Teknik pengambilan sampel
dilaksanakan atas metode purposive sampling sejumlah 156 responden.
Pengumpulan data dilaksanakan melalui penyebaran kuesioner secara online.
Teknik analisis data yang dipakai ialah regresi linear berganda guna mengetahui
pengaruh masing-masing variabel independen atas variabel dependen. Hasil
penelitian memperlihatkan bahwasanya citra merek, harga, dan konten pemasaran
secara parsial maupun simultan berpengaruh positif dan signifikan atas minat beli
produk Erigo di Surabaya. Temuan ini memperkuat pentingnya pengelolaan strategi
pemasaran yang komprehensif dalam meningkatkan daya saing merek lokal di
tengah persaingan pasar fashion yang dinamis.

Kata Kunci: Citra Merek, Harga, Konten Pemasaran



ABSTRAK

Bagas Branahda Putra Agung, 21042010083, The Influence of Brand Image,
Price, and Marketing Content on Purchase Interest of Erigo Products in
Surabaya. Advisor: Maharani Ikaningtyas, S.E., M.AB.

In the era of increasingly competitive fashion industry competition, companies need
to develop the right strategy to increase product appeal and encourage consumer
purchasing interest. Brand image, price, and marketing content are important
factors that can influence consumer behavior in making decisions to buy products.
This study aims to analyze the effect of brand image, price, and marketing content
on purchasing interest in Erigo products in Surabaya. This study uses a quantitative
approach with a survey method. The population in this study were consumers who
had purchased or were familiar with Erigo products in Surabaya. The sampling
technique was carried out using the purposive sampling method with 156
respondents. Data collection was carried out by distributing questionnaires online.
The data analysis technique used was multiple linear regression to determine the
effect of each independent variable on the dependent variable. The results of the
study showed that brand image, price, and marketing content partially and
simultaneously had a positive and significant effect on purchasing interest in Erigo
products in Surabaya. These findings reinforce the importance of managing a
comprehensive marketing strategy in increasing the competitiveness of local brands
amidst the dynamic fashion market competition.

Keywords: Brand Image, Price, Marketing Content
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