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ABSTRAK 

 

Veronica Mechy Luklu’ul Firdaus (21042010113), Pengaruh Perceived Quality, 

Perceived Ease Of Use, Dan Perceived Of Transaction Security Terhadap User 

Satisfaction Pada Aplikasi Flip (Studi Pada Generasi Millenial Dan Generasi 

Z). 

Penulisan ini bertujuan untuk menguji pengaruh perceived quality, perceived ease 

of use, dan perceived of transaction security terhadap user satisfaction pada aplikasi 

flip (studi pada generasi millenial dan generasi z). Populasi dalam penulisan ini 

adalah seluruh penduduk di kota Surabaya yang pernah melakukan transaksi 

menggunakan aplikasi Flip. Metode pengumpulan data melalui survei 

menggunakan kuisioner kepada 155 responden dengan metode pengambilan non 

probability sampling melalui Purposive Sampling. Teknik analisis data yang 

digunakan adalah analisis statistik deskriptif untuk menghubungkan hubungan 

antar variabel. Analisis data dilakukan menggunakan SPSS versi 24, melibatkan uji 

validitas, reliabilitas, asumsi klasik, regresi linear berganda, koefisien determinasi, 

uji F dan uji t. Hasil penulisan menunjukkan bahwa secara simultan variabel 

perceived quality, perceived ease of use, dan perceived of transaction security 

berpengaruh signifikan terhadap user satisfaction. Secara parsial perceived ease of 

use dan perceived of transaction security berpengaruh positif signifikan terhadap 

user satisfaction, sedangkan perceived quality berpengaruh positif tidak signifikan. 

Kata Kunci : Perceived Quality, Perceived Ease Of Use, Perceived Of Transaction  

 Security, User Satisfaction, Aplikasi Flip  
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ABSTRACT 

 

Veronica Mechy Luklu’ul Firdaus (21042010113), The Influence of Perceived 

Quality, Perceived Ease of Use, and Perceived Transaction Security on User 

Satisfaction on the Flip Application Based on the Millennial and Generation Z 

Age Groups. 

This study aims to test the influence of perceived quality, perceived ease of use, and 

perceived transaction security on user satisfaction on the Flip application based on 

the millennial and generation z age groups. The population in this study were all 

residents in the city of Surabaya who had made transactions using the Flip 

application. The data collection method was through a survey using a questionnaire 

to 155 respondents with a non-probability sampling method through Purposive 

Sampling. The data analysis technique used was descriptive statistical analysis to 

connect the relationship between variables. Data analysis was carried out using 

SPSS version 24, involving validity tests, reliability, classical assumptions, multiple 

linear regression, coefficient of determination, F test and t test. The results showed 

that simultaneously the variables of perceived quality, perceived ease of use, and 

perceived transaction security had a significant effect on user satisfaction. 

Partially, perceived ease of use and perceived transaction security had a significant 

positive effect on user satisfaction, while perceived quality had a positive but 

insignificant effect. 

Keywords: Perceived Quality, Perceived Ease of Use, Perceived Transaction  

 Security, User Satisfaction, Flip Application
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