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ABSTRAK 

Nadia Ayu Ningtyas, 21042010027, Pengaruh Kemudahan Penggunaan, 

Potongan Gratis Ongkir, Dan Price Discount Terhadap Pembelian Macaroni 

Cuck Melalui Platform Online Food Delivery Di Surabaya  

Penelitian ini bertujuan untuk menganalisis pengaruh Kemudahan Penggunaan, 

Potongan Gratis Ongkir, dan Price Discount terhadap Pembelian Macaroni Cuck 

Melalui Platform Online Food Delivery di Surabaya. Metode penelitian menggunakan 

jenis penelitian asosiatif dengan pendekatan kuantitatif. Populasi dalam penelitian ini 

adalah konsumen yang telah melakukan pembelian produk Macaroni Cuck melalui 

platform online food delivery di Surabaya. Jumlah sampel dalam penelitian ini 

sebanyak 100 responden, teknik pengambilan sampel menggunakan teknik purposive 

sampling dengan kriteria pernah melakukan pembelian macaroni cuck melalui 

platform online food delivery di cabang Surabaya, pengguna platform online food 

delivery, dan pernah melakukan pembelian produk Macaroni Cuck minimal dua kali 

melalui platform online food delivery. Teknik pengumpulan data dilakukan melalui 

kuesioner yang dibagikan melalui media elektronik seperti instagram dan whatApps. 

Teknik analisis data menggunakan analisis regresi linear berganda. Hasil penelitian ini 

mununjukkan bahwa kemudahan penggunaan, potongan gratis ongkir, dan price 

discount berpengaruh positif dan signifikan terhadap pembelian macaroni cuck melalui 

platform online food delivery. Pengujian secara parsial Kemudahan Penggunaan 

berpengaruh positif namun tidak signifikan terhadap Keputusan Pembelian Macaroni 

Cuck Melalui Platform Online Food Delivery di Surabaya. Sedangkan variabel 

Potongan Gratis Ongkir dan Price Discount berpengaruh positif dan signifikan 

terhadap Keputusan Pembelian Macaroni Cuck Melalui Platform Online Food 

Delivery di Surabaya. Dapat disimpulkan bahwa potongan gratis ongkir dan price 

discount memiliki pengaruh lebih dominan dibandingkan kemudahan penggunaan 

dalam mendorong konsumen untuk melakukan pembelian macaroni cuck melalui 

platform online food delivery. Adanya penelitian memberikan hasil bahwa strategi 

promosi berbasis potongan harga dan gratis ongkir lebih efektif dalam meningkatkan 

transaksi pada platform online food delivery. 

Kata Kunci : Kemudahan Penggunaan, Potongan Gratis Ongkir, Price Discount, 

Online Food Delivery 
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ABSTRACT 

Nadia Ayu Ningtyas, 21042010027, The Effect of Ease of Use, Free Shipping, 

and Price Discount on Purchasing Macaroni Cuck through the Online Food 

Delivery Platform in Surabaya 

This study aims to analyze the effect of Ease of Use, Free Shipping, and Price Discount 

on Purchasing Macaroni Cuck through the Online Food Delivery Platform in 

Surabaya. The research method uses associative research with a quantitative 

approach. The population in this study are consumers who have purchased Macaroni 

Cuck products through an online food delivery platform in Surabaya. The number of 

samples in this study were 100 respondents, the sampling technique used purposive 

sampling technique with the criteria of having purchased macaroni cuck through the 

online food delivery platform at the Surabaya branch, users of the online food delivery 

platform, and having purchased Macaroni Cuck products at least twice through the 

online food delivery platform. The data collection technique was carried out through 

questionnaires distributed through electronic media such as Instagram and whatApps. 

The data analysis technique uses multiple linear regression analysis. The results of this 

study show that ease of use, free shipping discounts, and price discounts have a positive 

and significant effect on purchasing macaroni cuck through an online food delivery 

platform. Partial testing of Ease of Use has a positive but insignificant effect on 

Purchasing Decisions for Macaroni Cuck through the Online Food Delivery Platform 

in Surabaya. Meanwhile, the variables of Free Shipping and Price Discount have a 

positive and significant effect on Purchasing Decisions for Macaroni Cuck through the 

Online Food Delivery Platform in Surabaya. It can be concluded that free shipping 

and price discounts have a more dominant influence than ease of use in encouraging 

consumers to make purchases of macaroni cuck through the online food delivery 

platform. The existence of research provides results that discount-based promotional 

strategies and free shipping are more effective in increasing transactions on online 

food delivery platforms. 

Keywords : Ease of Use, Free Shipping, Purchase Decision, Onlie Food Delivery 
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