
113 
 

DAFTAR PUSTAKA 

 

Aghazadeh, H., & Khoshnevis, M. (2024). Digital Marketing Implementation and 

Practice in Digital Marketing Technologies. Https://Doi.Org/10.1007/978-

981-97-0607-5_3 

Andriani, N. F., & Setiawan, A. H. (2020). Analisis Preferensi Konsumen 

Terhadap Penggunaan Produk Skincare Korea Selatan Dan Lokal. 

Diponegoro Journal of Economics, 9(4). 

Arini, D. P., & Indriani, F. (2022). Pengaruh Brand Concept, Brand Awareness, 

Brand Association, Dan Persepsi Kualitas Terhadap Brand Equity Serta 

Dampaknya Terhadap Minat Beli Produk Distro House of Smith 

Semarang. (Studi Pada Konsumen Distro House of Smith Semarang). 

Diponegoro Journal of Management, 11(2). 

Awanda, K. S., & Pradana, M. (2024). The Influence of Level of Consumption Of 

Korean Beauty Products On Market Competition In Indonesia. Seiko: 

Journal of Management & Business, 7(2), 371-380. 

Banbula, J. (2024). Effects of Brand Awareness, Brand Association, Perceived 

Quality, and Brand Loyalty on Overall Brand Equity in Sport. A Case 

Study of an Amateur Football Sports Club. Physical Culture and Sport, 

Studies and Research, 104(1), 36–47. https://doi.org/10.2478/pcssr-2024-

0017 

Bhujel, I. B. (2024). Governance of the State-Based Social Protection System of 

Persons with Disability: A Case from Tarakeshwor and Dakshinkali 

Municipality, Kathmandu, Nepal. Open Access Library Journal, 11(11), 1-

15. 

Chandramohan, S. (2024). Brand Associations Unveiled: A Theoretical Inquiry 

Through Literature Synthesis. Epra International Journal of Economics, 

Business and Management Studies (Ebms), 11(4), 1-7. 

Dewi, P. K., Utomo, Y. T., & Sasono, H. (2022). Analisis Brand Image Dan 

Kualitas Persepsian (Percivied Quality) Halalan Toyiban Terhadap 

Ekuitas Merek Produk Ayam Geprek Assalam Ngawi. Youth & Islamic 

Economic Journal, 3(02), 37-44. 

Dr. M. Anang Firmansyah, Se., M. (2019). Buku Pemasaran Produk Dan Merek. 

Buku Pemasaran Produk Dan Merek, August, 1–337. 



114 
 

 
 

Edyansyah, T., & Ahyar, J. (2021). Pengaruh Faktor Persepsi Dan Sikap 

Konsumen Terhadap Keputusan Pembelian Rokok Mild Di Kecamatan 

Banda Sakti Kota Lhokseumawe. Jurnal Visioner & Strategis, 10(1). 

Eriska, A. (2024). Analisis Pengaruh Persepsi Kualitas Dan Kesadaran Merek 

Terhadap Ekuitas Merek Pada Pengguna Mobile Banking Bank Syariah 

Indonesia di Bandar Lampung (Studi Pada Masyarakat di Sukarame, Kota 

Bandar Lampung) (Doctoral dissertation, UIN Raden Intan Lampung).  

Febrian, A., & Ahluwalia, L. (2020). Analisis Pengaruh Ekuitas Merek Pada 

Kepuasan Dan Keterlibatan Pelanggan Yang Berimplikasi Pada Niat 

Pembelian Di E-Commerce. Jurnal Manajemen Teori Dan Terapan| Journal 

of Theory and Applied Management, 13(3), 254. 

Hidayat, A. K., & Martini, E. (2019). Pengaruh Kesadaran Merek, Asosiasi 

Merek, Persepsi Kualitas, Dan Loyalitas Merek Terhadap Ekuitas Merek 

Lazada the Effect of Brand Awareness, Brand Association, Perceived 

Quality, And Brand Loyalty to Lazada’s Brand Equity. E-Proceeding of 

Management, 6(1), 373–380. 

Kairupan, D. J. I., & Raharusun, N. A. (2022). Analisis Faktor Yang 

Mempengaruhi Minat Beli Produk Korean Skincare Pada Kalangan 

Mahasiswa Di Daerah Istimewa Yogyakarta. Management and Accounting 

Expose, 5(1). https://doi.org/10.36441/mae.v5i1.693 

Kurniawan, D. D., & Sigit, K. N. (2020). Pengaruh Citra Merek Dan Kualitas 

Produk Terhadap Keputusan Pembelian Produk Air Mineral Aqua Di 

Indomaret Subah Kabupaten Batang. Jurnal Ekonomika Dan Bisnis Uniss, 

7(02), 1-12. 

Litto, V. (2022). Ekuitas Merek Hotel Berbintang Di Jakarta: Peran Kesadaran 

Merek, Asosiasi Merek, Persepsi Kualitas Dan Loyalitas Merek. Jurnal 

Muara Ilmu Ekonomi Dan Bisnis, 6(2), 299-308. 

Muhammad Iqbal Revilliano Trisandri, Silmi Aulia Alkautsar, & Mohamad Zein 

Saleh. (2023). Pemasaran Skincare di Indonesia: Sebuah Fenomena 

Budaya Populer Korea Selatan. Jurnal Manajemen Riset Inovasi, 2(1), 

221–228. Https://Doi.Org/10.55606/Mri.V2i1.2215 

Nada Triningsih, S., Studi Manajemen, P., Tinggi Ilmu Ekonomi Surakarta, S., Ayu 

Kade, I. R., & Tinggi Ilmu Ekonomi Surakarta Kade, S. (2022). Analisis 

Pengaruh Ekuitas Merek, Persaingan, Kepercayaan Dan Kemudahan 

Transaksi Terhadap Minat Beli Produk the Executive. Jurnal Ekobis 

Dewantara, 5(3), 273–280. 

Nur Hamidah, I., & Prabowo, B. (2023). The Influence of Brand Image, Perceived 

Quality, And Consumer Attitudes in Uniqlo Brand Equity (Study on Upn 

https://doi.org/10.36441/mae.v5i1.693


115 
 

 
 

Veteran Students, East Java) Merek Uniqlo (Studi Pada Mahasiswa Upn 

Veteran Jawa Timur). Management Studies and Entrepreneurship Journal, 

4(4), 3762–3772. Http://Journal.Yrpipku.Com/Index.Php/Msej 

Permatasari, N. M., & Rachmawati, I. A. K. (2021). Pengaruh Brand Awareness, 

Perceived Quality, Brand Association, dan Brand Loyalty Terhadap 

Brand Equity Hijab SAUDIA (studi kasus pengguna hijab SAUDIA di 

Soloraya). Indonesian Journal of Strategic Management, 4(1). 

Piirman, M., & Saks, K. (2022). Celebrity Endorsement. Encyclopedia Of Tourism 

Management and Marketing, 452–454. 

Https://Doi.Org/10.4337/9781800377486.Celebrity.Endorsement 

Puteri, N. M., & Anomsari, A. (2023). Analisis Pengaruh Perceived Quality, Citra 

Brand, dan Country of Origin Pada Minat Beli Skincare Lokal Somethinc 

Terhadap Remaja di Semarang. Jurnal Studi Manajemen Dan Bisnis, 

10(2), 121–132. Https://Doi.Org/10.21107/Jsmb.V10i2.22949 

Sabar, N., Nirwana, T., & Riduan, T. (2021). Manajemen Pemasaran Pendekatan 

Praktis Dengan Teori-Teori Para Ahli. In Pendekatan Praktis Dengan 

Teori-Teori Para Ahli (Vol. 2). 

Sari, A. P. Y. (2024). Pengaruh Brand Awarenes, Brand Association, Brand 

Loyalty, Perceived Quality, Pricing Policy, Celebrity Endorsement, 

Lifestyle dan Label Halal Terhadap Keputusan Pembelian Produk 

Scarlett Whitening. Musytari: Neraca Manajemen, Akuntansi, Dan 

Ekonomi, 7(11), 131-140. 

Sari, D. R., Rohimat, A. M., & Ahmad, Z. A. (2020). Apakah Ekuitas Merek Dan 

Kesadaran Halal Mampu Memediasi Religiusitas dan Akulturasi 

Terhadap Keputusan Pembelian. Jurnal Ekonomi Syariah Indonesia, 9, 51-

66. 

Sediyaningsih, S., Rachman, A. S., Ardiasih, L. S., Wiradharma, G., & Arisanty, M. 

(2024). Brand Awareness and Brand Association in Continuing Studies at 

Open and Distance Higher Education. Jurnal Ilmu Komunikasi, 21(3), 

386-399. 

Setiani, N. A., Najib, M. F., & Amalia, F. A. (2021). Analisis Pertimbangan Niat 

Pembelian Produk Korean Beauty. Prosiding The 12th Industrial Research 

Workshop and National Seminar, 1541–1546. Retrieved from Korean Beuaty, 

Halal Awareness, Country of Origin, Product Ingredients, Purchase Intention 

Sheeraz, M., Saiid, M., &  Mehmood, Y (2023). Brand Awareness and Digital 

Marketing: Measurement Tools and Data Analytics for Agricultural 

Industry.  Journal Of Arable …, Journals.Esciencepress.Net, Cited By 3 

(3.00 Per Year) 



116 
 

 
 

Solida, A., Fahrizal, F., & Ardiyansyah, A. (2022). Analisis Persepsi Konsumen 

Tentang Brand Association Produk Minuman Bervitamin You-C 1000. 

Ekonomis: Journal of Economics and Business, 6(2), 735-741. 

Suttikun, C., & Meeprom, S. (2021). Examining The Effect of Perceived Quality 

of Authentic Souvenir Product, Perceived Value, and Satisfaction on 

Customer Loyalty. Cogent Business & Management, 8(1), 1976468. 

Tina, N. S. A. (2023). Pengaruh Celebrity Endorsement, Perceived Quality, dan 

Brand Loyalty Terhadap Purchase Intention Produk Somethinc Pada 

Generasi Z di Indonesia (Doctoral Dissertation, Universitas Atma Jaya 

Yogyakarta). 

Vivian, S., & Parmono, V. R. (2021). Pengaruh Country Brand Equity Produk 

Kosmetik Korea Terhadap Keputusan Pembelian Konsumen Indonesia. 

Transaksi, 13(1), 31-48. 

 

  


