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7 ABSTRAK 

Mohamad Zahrain Adjie , 21042010118, Pengaruh Customer Experience, 

Harga, dan Demografi Umur terhadap Minat Beli Ulang Konsumen Spotify 

dan Youtube Music. 

Penelitian yang dilakukan memiliki tujuan untuk menganalisis pengaruh customer 

experience, harga, dan demografi umur terhadap minat beli ulang platform 

streaming musik spotify dan youtube music. Penelitian ini menggunakan metode 

kuantitatif dengan pendekatan asosiatif. Teknik analisis data menggunakan analisis 

linier berganda. Sampel yang digunakan sebanyak 215 responen melalui google 

form dengan metode non-probability sampling. Hasil penelitian yang diperoleh, 

secara simultan customer experience, harga, dan demografi umur berpengaruh 

secara signifikan dan positif terhadap minat beli ulang konsumen spotify dan 

youtube music. Secara parsial masing-masing variabel berpengaruh positif dan 

signifikan terhadap minat beli ulang konsumen. Dari penelitian yang dilakukan 

dapat diketahui bahwa konsumen mempertimbangkan pengalaman yang 

didapatkan, keterjangkauan harga, dan relevansi selera musik sesuai dengan umur 

pengguna dalam pembelian ulang langganan aplikasi layanan streaming musik. 

Kata Kunci : Customer Experience, Harga, Demografi Umur, Minat Beli Ulang, 

Musik, Spotify, Youtube Music. 
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8 ABSTRACT 

Mohamad Zahrain Adjie, 21042010118, The Influence of Customer Experience, 

Price, and Age Demographics on Consumers' Repurchase Intention for Spotify 

and YouTube Music. 

This study aims to analyze the influence of customer experience, price, and age 

demographics on the repurchase intention of music streaming platforms, Spotify 

and YouTube Music. The research employs a quantitative method with an 

associative approach. Data analysis is conducted using multiple linear regression 

analysis. The sample consists of 215 respondents collected through Google Forms 

using a non-probability sampling method. The results indicate that customer 

experience, price, and age demographics simultaneously have a significant and 

positive effect on consumers' repurchase intention for Spotify and YouTube Music. 

Partially, each variable also has a significant and positive influence on repurchase 

intention. This study reveals that consumers consider the experience they receive, 

price affordability, and the relevance of music preferences based on age when 

deciding to renew their subscription to music streaming services. 

Keywords : Customer Experience, Price, Age Demographic, Repucharse 

Intention, Music, Spotify, Youtube Music 
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