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ABSTRAK 

DAYYAN RAMADHAN SANTOSO, 21042010108, PENGARUH HARGA, 

PROMOSI, DAN KUALITAS PELAYANAN TERHADAP KEPUTUSAN 

PEMBELIAN TIKET KERETA API PADA PENGGUNA ACCES BY KAI DI 

SURABAYA 

 

Penelitian ini dilakukan bertujuan untuk mengetahui dan menganalisis pengaruh 

harga, promosi, dan kualitas pelayanan terhadap Keputusan pembelian tiket kereta 

api pada pengguna Acces By KAI di Surabaya secara simultan dan parsial. Variabel 

bebas (X) adalah "Barang, Harga, Lokasi, Promosi, Orang, Prosedur, dan Bukti 

Fisik", dan variabel terikat (Y) adalah "Minat Berkunjung Kembali". Dalam 

penelitian ini, metode kuantitatif asosiatif digunakan, dengan teknik pengambilan 

sampel purpossive sampling dari 100 responden pengguna Acces By KAI di 

Surabaya. Untuk mengumpulkan data, digunakan kuesioner. Instrument diuji 

dengan uji validitas dan reliabilitas. Hasil uji menunjukkan bahwa instrumen secara 

keseluruhan valid dan reliabel. Regresi linier berganda, uji asumsi klasik, uji f, dan 

uji t digunakan untuk menganalisis data. Penelitian ini menunjukkan bahwa secara 

parsial, variabel harga, promosi, dan kualitas pelayanan memiliki pengaruh yang 

signifikan dan positif terhadap keputusan pembelian tiket kereta api pada pengguna 

Acces By KAI Surabaya. Kemudian secara simultan harga, promosi, dan kualitas 

pelayanan memiliki pengaruh yang signifikan dan positif sebesar 55,4% terhadap 

keputusan pemblian tiket kereta api pada pengguna Acces By KAI Surabaya. 

 

Kata Kunci: Harga, Promosi, Kualitas Pelayanan, Keputusan Pembelian 
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ABSTRACT 

DAYYAN RAMADHAN SANTOSO, 21042010108, THE EFFECT OF PRICE, 

PROMOTION, AND SERVICE QUALITY ON TRAIN TICKET 

PURCHASE DECISIONS FOR ACCESS BY KAI USERS IN SURABAYA. 

This study was conducted to determine and analyze the influence of price, 

promotion, and service quality on the decision to purchase train tickets for users of 

Access By KAI in Surabaya simultaneously and partially. The independent 

variables (X) are "Goods, Price, Location, Promotion, People, Procedures, and 

Physical Evidence", and the dependent variable (Y) is "Revisit Interest". In this 

study, an associative quantitative method was used, with a purposive sampling 

technique from 100 respondents of Access By KAI users in Surabaya. To collect 

data, a questionnaire was used. The instrument was tested with validity and 

reliability tests. The test results showed that the instrument as a whole was valid 

and reliable. Multiple linear regression, classical assumption test, f test, and t test 

were used to analyze the data. This study shows that partially, the variables price, 

promotion, and service quality have a significant and positive influence on the 

decision to purchase train tickets for users of Access By KAI Surabaya. Then 

simultaneously price, promotion, and service quality have a significant and positive 

influence of 55.4% on the decision to purchase train tickets for users of Access By 

KAI Surabaya. 

Keywords: Price, Promotion, Service Quality, Purchase Decision


