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ABSTRAK

Erniz Regi Nobelyta Zuniyanto, 21042010103, Pengaruh Brand Image, Product
Quiality, dan Electronic Word Of Mouth Terhadap Purchase Decision Pada
Produk Helm Cargloss (Studi Pada Pengguna Produk Helm Cargloss di
Surabaya).

Penelitian ini bertujuan untuk mengetahui adanya pengaruh signifikan dari brand
image, product quality, dan electronic word of mouth baik secara simultan maupun
parsial terhadap purchase decision pada produk helm Cargloss di Surabaya. Jenis
penelitian ini merupakan penelitian asosiatif dengan pendekatan kuantitatif. Teknik
pengambilan sampel ini menggunakan metode non-probability sampling dengan
menerapkan pendekatan purposive sampling. Pada penelitian ini yang dijadikan
populasi yaitu penduduk Kota Surabaya dengan sampel sebanyak 100 responden
yang merupakan pengguna helm Cargloss. Metode pengumpulan data
menggunakan kuesioner yang disebarkan kepada responden yang sesuai dengan
kriteria. Teknik analisis data menggunakan analisis regresi linear berganda.
Penelitian ini menyatakan bahwa variabel Brand Image, Product Quality, dan
Electronic Word of Mouth secara simultan berpengaruh signifikan terhadap
Purchase Decision pada produk helm Cargloss di Surabaya. Hasil penelitian juga
menunjukkan adanya pengaruh signifikan Brand Image, Product Quality, dan
Electronic Word of Mouth secara parsial terhadap Purchase Decision pada produk
helm Cargloss di Surabaya.

Kata Kunci: Brand Image, Product Quality, Electronic Word of Mouth, Purchase
Decision
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ABSTRACT

Erniz Regi Nobelyta Zuniyanto, 21042010103, The Influence of Brand Image,
Product Quality, and Electronic Word Of Mouth on Purchasing Decisions on
Cargloss Helmet Products (Study on Cargloss Helmet Product Users in
Surabaya).

This study aims to determine the significant influence of brand image, product
quality, and electronic word of mouth both simultaneously and partially on
purchase decisions on Cargloss helmet products in Surabaya. This type of research
is associative research with a quantitative approach. This sampling technique uses
a non-probability sampling method by applying a purposive sampling approach. In
this study, the population used was residents of Surabaya City with a sample of 100
respondents who were Cargloss helmet users. The data collection method uses a
questionnaire distributed to respondents who match the criteria. The data analysis
technique uses linear multiple regression analysis. This study states that the
variables Brand Image, Product Quality, and Electronic Word of Mouth
simultaneously have a significant effect on Purchase Decision on Cargloss helmet
products in Surabaya. The results also show that there is a significant effect of
Brand Image, Product Quality, and Electronic Word of Mouth partially on
Purchase Decision on Cargloss helmet products in Surabaya.

Keywords: Brand Image, Product Quality, Electronic Word of Mouth, Purchase
Decision
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