
 

 
  
 
 

76 
 
 

 

DAFTAR PUSTAKA 

Adisty, N. (2022, November 5). Mengulik Perkembangan Penggunaan Smartphone 

di Indonesia. Retrieved September 4, 2024, from GoodStats: 

https://goodstats.id/article/mengulik-perkembangan-penggunaan-

smartphone-di-indonesia-sT2LA 

Agarwal, V., & Dsouza, J. J. (2022, November). Marketing Strategy of Samsung. 

International Journal of Research and Analytical Reviews (IJRAR), 9(4), 

731-738. 

Andriansyah, F. (2023, Februari 15). Mengupas Marketing Mix 7P Apple Yang 

Bikin Produknya Selalu Laku Keras | Bithour. Retrieved September 15, 

2024, from Bithour Production: 

https://bithourproduction.com/blog/mengupas-marketing-mix-7p-apple/ 

Azizah, N. (2020, Juni 18). Samsung Edisi BTS Dibanderol Rp 17,5 Juta. Retrieved 

April 9, 2025, from tekno.republika.co.id: 

https://tekno.republika.co.id/berita/qc49z8463/samsung-edisi-bts-

dibanderol-rp-175-juta 

Badan Pusat Statistik Republik Indonesia. (2024). HS Code Master. Retrieved 

Maret 21, 2025, from bps.go.id: 

https://www.bps.go.id/assets/docs/HSCode%20Master%20BPS.pdf 

Balakrishnan, L., & Kumar, C. S. (2011, May). Effect of Celebrity Based 

Advertisements on the Purchase Attitude of Consumers towards Durable 

Products (A study with reference to the city of Chennai). World Review of 

Business Research, 1(2), 98-112. 

Bennett, D. H., Anaza, N. A., & Andonova, Y. (2021, April 7). Big names and small 

price tags: an analysis of celebrity endorsement on consumers’ perceptions 

of price, quality, and intent to purchase. Journal of Marketing Theory and 

Practice, 30, 154-171. 

Chapree, C. (2020, Juni 15). lowyat.net. Retrieved Mei 15, 2025, from Samsung 

Galaxy S20 Plus BTS Edition Confirmed For Malaysia: Priced At RM 4399: 



 

 
  
 
 

77 
 
 

 

https://www.lowyat.net/2020/215102/samsung-galaxy-s20-plus-bts-

edition-malaysia-price-official/ 

Clinten, B., & Nistanto, R. K. (2020, Juli 2). Ini Beda Samsung Galaxy S20 Plus 

BTS Edition dengan Versi Reguler. Retrieved April 9, 2025, from 

tekno.kompas.com: 

https://tekno.kompas.com/read/2020/07/12/19080017/ini-beda-samsung-

galaxy-s20-plus-bts-edition-dengan-versi-reguler 

CNN Indonesia. (2020, Juli 6). Galaxy S20+ Edisi BTS Meluncur 9 Juli di 

Indonesia Baca artikel CNN Indonesia "Galaxy S20+ Edisi BTS Meluncur 

9 Juli di Indonesia" selengkapnya di sini: 

https://www.cnnindonesia.com/teknologi/20200706164607-185-

521464/galaxy-s20-edisi-bts-meluncur-9-juli. Retrieved April 9, 2025, 

from cnnindonesia.com: 

https://www.cnnindonesia.com/teknologi/20200706164607-185-

521464/galaxy-s20-edisi-bts-meluncur-9-juli-di-indonesia 

Companies Market Cap. (2024). Revenue for Samsung (005930.KS). Retrieved 

September 22, 2024, from CompaniesMarketCap: 

https://companiesmarketcap.com/samsung/revenue/#google_vignette 

Consumer Technology Association. (2025). CES Innovation Awards Program. 

Retrieved April 10, 2025, from ces.tech: https://www.ces.tech/ces-

innovation-awards/innovation-awards/ 

Czinkota, M. R., & Ronkainen, I. A. (2013). International Marketing Tenth Edition. 

Ohio: Cengage Learning. 

Douglas, S. P., & Craig, C. S. (2010, Desember 15). Global Marketing Strategy: 

Perspectives and Approaches. Retrieved September 22, 2024, from Wiley 

International Encyclopedia of Marketing: 

https://onlinelibrary.wiley.com/doi/10.1002/9781444316568.wiem06013 

Droiddec. (2020, Agustus 7). [Review] Hands On Samsung S20+ BTS Edition. 

Retrieved April 22, 2025, from Samsung Community: 

https://r1.community.samsung.com/t5/galaxy-s/review-hands-on-samsung-

s20-bts-edition/td-p/5774632 



 

 
  
 
 

78 
 
 

 

Elakarci, R. R., & Fadli, U. M. (2024, Juli). PENGARUH CELEBRITY 

ENDORSEMENT TERHADAP CITRA MEREK DAN KEPUTUSAN 

PEMBELIAN BRITISH PROP0LIS DI MM MORE MIRACLES. 

Triwikrama: Jurnal Ilmu Sosial, 4(4), 31-40. 

Elfira, T. C. (2020, Juni 15). Samsung Collaboration Presents Special Edition 

Galaxy S20 Plus BTS. (A. F. Indrawan, Editor) Retrieved April 9, 2025, 

from voi.id: https://voi.id/en/technology/7284?utm_source=chatgpt.com 

Erdogan, B. Z. (1999). Celebrity Endorsement: A Literature Review. Journal of 

Marketing Management, 15(4), 291-314. 

Evans, L. (2024, November 13). Samsung’s Marketing Mix: 4P Analysis. Retrieved 

Mei 14, 2025, from Panmore Institute: https://panmore.com/samsung-

marketing-mix-4p-analysis?utm_source=chatgpt.com 

Febrima, A. Y., & Mashuri, D. I. (2024). Pengaruh Iklan dan Citra Merek terhadap 

Keputusan Pembelian Smartphone Xiaomi. Jurnal Akuntansi, Manajemen 

dan Ilmu Ekonomi (JASMIEN), 5(1), 414-425. 

Fransisca, J. (2021, Januari 29). Samsung S20 BTS Edition. Retrieved April 22, 

2025, from Tiktok: 

https://www.tiktok.com/@jennyfransiscaa07/video/692314335656663782

6?is_from_webapp=1&sender_device=pc&web_id=749607895575486618

4 

Girsang, C. N. (2020, Desember). Pemanfaatan Micro-Influencer pada Media 

Sosial sebagai Strategi Public Relations di Era Digital. Jurnal Ilmu 

Komunikasi ULTIMACOMM, 12(2), 206-225. 

Gunawan, C. (2023, Juni 5). Samsung Pimpin Penjualan Ponsel di Indonesia. 

Retrieved September 4, 2024, from Gokepri.com: 

https://gokepri.com/samsung-pimpin-penjualan-ponsel-di-indonesia/ 

Hakansson, H., & Waluszewski, A. (2005). Developing a new understanding of 

markets: reinterpreting the 4Ps. Journal of Business & Industrial Marketing, 

20(3), 110-117. 



 

 
  
 
 

79 
 
 

 

Hardianawati. (2022). Marketing Strategy Through Celebrity Endorsements and 

Influencer Marketing. Jurnal Multidisiplin Madani (MUDIMA), 22, 865-

876. 

Hasibuan, L. (2021, December 23). Surprise! BTS Rilis Lagu 'Butter' Edisi Natal. 

Retrieved April 11, 2025, from CNBC Indonesia: 

https://www.cnbcindonesia.com/lifestyle/20211223135246-33-

301476/surprise-bts-rilis-lagu-butter-edisi-

natal#:~:text=Lagu%20Butter%20pertama%20kali%20dirilis,dari%2030%

20negara%20di%20dunia. 

Iswenda, B. A. (2024, April 20). Bukan Apple, Kini Samsung Merajai Penjualan 

Ponsel Pintar Global Kuartal I 2024. Retrieved September 4, 2024, from 

GoodStats: https://goodstats.id/article/bukan-apple-kini-samsung-merajai-

penjualan-ponsel-pintar-global-kuartal-i-2024-j9ZNs 

Ivy, J. (2008). A new higher education marketing mix: the 7Ps for MBA marketing. 

International Journal of Educational Management, 22(4), 288-299. 

Kaawoan, A. N. (2020). Analysis The Effect of Marketing Mix and Purchasing 

Decision At Chatime Central Park Mall Jakarta Barat (Analisis Pengaruh 

Marketing MIX dan Keputusan yang Terjadi di Outlet chatime Central Park 

Mall Jakarta Barat). Retrieved September 29, 2024, from Repository 

Podomoro University: http://repository.podomorouniversity.ac.id/105/ 

Kabeyi, M. J. (2018). Michael porter’s five competitive forces and generetic 

strategies, market segmentation strategy and case study of competition in 

global smartphone manufacturing industry. International Journal of 

Applied Research, 4(10), 39-45. 

Katadata Insight Centre. (2022). Potret Aktivitas dan Belanja Penggemar Hiburan 

Korea di Indonesia. Retrieved September 22, 2024, from katadata.co.id: 

https://cdn1.katadata.co.id/template/template_kic/files/KIC_Laporan%20S

urvei%20Aktivitas%20Pecinta%20Hiburan%20Korea%20Selatan.pdf 

Kotler, P., & Armstrong, G. (2021). Principles of Marketing (18th Edition ed.). 

United Kingdom: Pearson Education. 



 

 
  
 
 

80 
 
 

 

Kotler, P., & Keller, K. L. (2009). Marketing Management (13th Edition ed.). 

Pearson Prentice Hall. 

Li, Z. (2023, Agustus 17). Strategic Marketing-Marketing Analysis of Apple 

Company. International Journal of Management Science Research, 6(4), 

19-26. 

Li, Z. (2023, Agustus). Strategic Marketing-Marketing Analysis of Apple Company. 

International Journal of Management Science Research, 6(4), 19-26. 

Luthfina, S. (2020). Penggunaan Celebrity Endorsement Dalam Periklanan Online 

(BTS Sebagai Celebrity Endorser Perusahaan Fila). Jurnal InterAct, 9(1), 

1-12. 

Malihah, L. (2023, Juni). ANALISIS BAURAN PEMASARAN PADA HOME 

INDUSTRIWADAI KELEMBEN DESA TAMBAK ANYAR 

MARTAPUR. Jurnal Ekonomika, 14(2), 203-214. 

Mardhiyah, A., & Safrin, F. A. (2023). The Influence of Marketing Mix and Trust 

on Smartphone Brand Switching. Research Horizon, 3(4), 258-247. 

Mauliamala, C., & Purbantina, A. P. (2022, April 1). Strategi Marketing Global 

Luxury Brand “Louis Vuitton” Dalam Value Creation Melalui Figure 

Korean Wave. Jurnal Ekonomika dan Bisnis, 9(1), 45-62. 

McCracken, G. (1989, Desember). Who is the Celebrity Endorser? Cultural 

Foundations of the Endorsement Process. Journal of Consumer Research, 

16(3), 310-321. 

Mishra, L. (2021, Februari). Marketing Strategy of Smartphone Companies. 

International Journal of Creative Research Thoughts, 9(2), 2532-2545. 

Munandar, D., Indriani, D., Merdiani, W., Rubedo, H., & Jamilah, N. (2024). The 

Efficiency of the Role of Marketing Mix in Smartphone Business. ICHELSS 

The 3rd International Conference on Humanities Education, Law and 

Social Sciences (pp. 890-899). Knowledge E. 

Natalia, S., & Rumambi, L. J. (2013). ANALISA PREDIKSI / PENILAI 

EFEKTIVITAS PENGGUNAAN SELEBRITIS SEBAGAI BRAND 

ENDORSER UNTUK MEMBANGUN BRAND IMAGE (STUDI KASUS 



 

 
  
 
 

81 
 
 

 

IKLAN THE FACE SHOP). JURNAL MANAJEMEN PEMASARAN 

PETRA, 1(1), 1-8. 

Newzoo. (2023, May). Number of smartphone users by leading countries in 2022. 

Retrieved Maret 12, 2025, from statista.com: 

https://www.statista.com/statistics/748053/worldwide-top-countries-

smartphone-users/ 

Nigam, I. (2023). Marketing Strategies of Apple Inc. International Journal for 

Multidisciplinary Research, 5(2), 1-7. 

Nisriyna, N. A. (2020, Juli 6). GADGET Ini dia Fakta Menarik di balik Samsung 

Galaxy S20+ Edisi BTS! Retrieved April 9, 2025, from gadgetdiva.id: 

https://www.gadgetdiva.id/gadget/ini-dia-fakta-menarik-di-balik-samsung-

galaxy-s20-edisi-bts 

Pertiwi, W. K., & Pratomo, Y. (2020, Juni 6). Samsung Rilis Galaxy S20 Plus dan 

Galaxy Buds Plus Edisi Spesial BTS. Retrieved April 9, 2025, from 

Kompas.com: 

https://tekno.kompas.com/read/2020/06/16/17030037/samsung-rilis-

galaxy-s20-plus-dan-galaxy-buds-plus-edisi-spesial-bts 

Potu, G. A., Ogi, I., & Samadi, R. L. (2022, Juli 3). PERAN AMANDA MANOPO 

SEBAGAI CELEBRITY ENDORSEMENT TERHADAP MINAT 

MEMBELI DI TOKO ONLINE SHOPEE. Jurnal EMBA, 10(3), 122-132. 

Rahardjo, D. P. (2019, Juli 30). Pertaruhan Baru Samsung di Galaxy A80 lewat 

Kamera Putar dan Blackpink. Retrieved September 12, 2024, from 

Kompas.id: https://www.kompas.id/baca/gaya-

hidup/2019/07/30/pertaruhan-baru-samsung-di-galaxy-a80-lewat-kamera-

putar-dan-blackpink 

Riyanto, G. P., & Nistanto, R. K. (2024, Agustus 13). Samsung Rajai Pasar Ponsel 

Asia Tenggara Kuartal II-2024 Artikel ini telah tayang di Kompas.com 

dengan judul "Samsung Rajai Pasar Ponsel Asia Tenggara Kuartal II-

2024", Klik untuk baca: 

https://tekno.kompas.com/read/2024/08/13/10080097/samsung-rajai-pasa. 

Retrieved September 4, 2024, from KOMPAS.com: 



 

 
  
 
 

82 
 
 

 

https://tekno.kompas.com/read/2024/08/13/10080097/samsung-rajai-

pasar-ponsel-asia-tenggara-kuartal-ii-2024 

Rusandi, & Rusli, M. (2021, Juni 17). Merancang Penelitian Kualitatif 

Dasar/Deskriptif dan Studi Kasus. Al-Ubudiyah: Jurnal Pendidikan dan 

Studi Islam, 2(1), 48-60. 

Samsung Indonesia. (2020). Samsung Indonesia. Retrieved April 9, 2025, from 

Instagram: 

https://www.instagram.com/samsungindonesia?utm_source=ig_web_butto

n_share_sheet&igsh=ZDNlZDc0MzIxNw== 

Samsung Indonesia. (2021). Samsung Indonesia. Retrieved from Instagram: 

https://www.instagram.com/samsungindonesia?utm_source=ig_web_butto

n_share_sheet&igsh=ZDNlZDc0MzIxNw== 

Samsung Indonesia. (2021). SamsungID. Retrieved April 12, 2025, from X: 

https://x.com/samsungID 

Samsung Indonesia. (2022). Samsung Indonesia. Retrieved April 13, 2025, from 

Instagram: 

https://www.instagram.com/samsungindonesia?utm_source=ig_web_butto

n_share_sheet&igsh=ZDNlZDc0MzIxNw== 

Samsung Indonesia. (2023). Samsung Indonesia. Retrieved April 13, 2025, from 

Instagram: 

https://www.instagram.com/samsungindonesia?utm_source=ig_web_butto

n_share_sheet&igsh=ZDNlZDc0MzIxNw== 

Samsung Indonesia. (2024). Samsung Indonesia. Retrieved April 13, 2025, from 

Instagram: 

https://www.instagram.com/samsungindonesia?utm_source=ig_web_butto

n_share_sheet&igsh=ZDNlZDc0MzIxNw== 

Samsung Malaysia. (2020, Juni 29). Samsung Malaysia. Retrieved Mei 15, 2025, 

from Instagram: https://www.instagram.com/p/CCA826XAj3q/ 

Samsung Newsroom Indonesia. (2022, November 4). Samsung Electronics Masuk 

Lima Besar Best Global Brands 2022. Retrieved September 21, 2024, from 



 

 
  
 
 

83 
 
 

 

Samsung Newsroom Indonesia: https://news.samsung.com/id/samsung-

electronics-masuk-lima-besar-best-global-brands-2022 

Samsung Singapore. (2021, Agustus 3). Samsungsg. Retrieved Mei 15, 2025, from 

Instagram: https://www.instagram.com/p/CSHVaXyHUEO/ 

Samsung. (2020, Agustus 7). Samsung Unveils Five New Power Devices in the 

Galaxy Ecosystem to Empower Your Work and Play. Retrieved Maret 21, 

2025, from samsung.com: 

https://www.samsung.com/hk_en/news/product/five-new-power-devices-

in-the-galaxy-ecosystem/ 

Samsung. (2020). samsung.com. Retrieved Mei 15, 2025, from Galaxy S20 BTS 

Edition: https://www.samsung.com/id/smartphones/galaxy-s20/bts-edition/ 

Sarajwati, M. K. (2020, September 30). Fenomena Korean Wave di Indonesia. 

Retrieved September 5, 2024, from EGSA UGM: 

https://egsa.geo.ugm.ac.id/profil/sejarah-egsa-ugm/ 

Sugiyono. (2013). METODE PENELITIAN KUANTITATIF, KUALITATIF, DAN 

R&D. Bandung: Penerbit Alfabeta. 

Syafnidawaty. (2020, November 8). DATA SEKUNDER - UR. Retrieved September 

22, 2024, from Universitas Raharja: https://raharja.ac.id/2020/11/08/data-

sekunder/ 

Tech Insights. (2024). Samsung Tops the Global Smartphone Shipments Charts in 

2023. Retrieved September 21, 2024, from Tech Insights: 

https://www.techinsights.com/blog/samsung-tops-global-smartphone-

shipments-charts-2023 

Tien, N. H., Thoi, B. V., & Chi, D. T. (2019, Juni 22). Comparative analysis of 

international marketing strategies of apple and Oppo. International Journal 

of Research in Marketing Management and Sales, 1(2), 51-56. 

Tjiptono, F. (2005). Strategi Pemasaran Edisi II (2nd Edition ed.). Yogyakarta: 

Andi Offset. 

Tjiptono, F. (2008). Service management : Mewujudkan Layanan Prima. 

Yogyakarta: Penerbit And Offset. 



 

 
  
 
 

84 
 
 

 

Tripathi, D. (2019, April 7). Impact and role of sales promotion on FMCG. 

International Journal of Research in Marketing Management and Sales, 

1(1), 83-88. 

Xia, Y. (2023, Juli 2). The 4Ps of Marketing and Applications in Various Brands. 

Journal of Education, Humanities, and Social Sciences, 16, 165-170. 

Yanwardhana, E. (2024, Agustus 1). Jokowi: Ponsel Aktif di RI 354 Juta, Lebih 

Banyak dari Jumlah Penduduk. Retrieved Maret 11, 2025, from CNBC 

Indonesia: https://www.cnbcindonesia.com/tech/20240801095854-37-

559435/jokowi-ponsel-aktif-di-ri-354-juta-lebih-banyak-dari-jumlah-

penduduk 

Zhafira, A. N. (2020, Juli 6). Siap-siap ARMY, Samsung Galaxy S20+ & Buds+ 

BTS Edition rilis 9 Juli. (A. Pasaribu, Editor) Retrieved April 9, 2025, from 

antaranews.com: https://www.antaranews.com/berita/1593294/siap-siap-

army-samsung-galaxy-s20-buds-bts-edition-rilis-9-juli 

 


	SAMPUL
	SURAT PERNYATAAN BEBAS PLAGIASI
	LEMBAR PERSETUJUAN
	LEMBAR PENGESAHAN
	HALAMAN MOTTO
	HALAMAN PERSEMBAHAN
	ABSTRAK
	KATA PENGANTAR
	DAFTAR ISI
	DAFTAR GRAFIK
	DAFTAR TABEL
	DAFTAR GAMBAR
	BAB I
	PENDAHULUAN
	1.1 Latar Belakang Masalah
	1.2 Rumusan Masalah
	1.3 Tujuan Penelitian
	1.3.1 Tujuan Umum
	1.3.2 Tujuan Khusus

	1.4 Kerangka Pemikiran
	1.4.1 Global Marketing Strategy dalam Industri Smartphone
	1.4.2 Marketing Mix Strategy dalam Industri Smartphone
	1.4.2.1 Product
	1.4.2.2 Place
	1.4.2.3 Price
	1.4.2.4 Promotion

	1.4.3 Celebrity Endorsement

	1.5 Sintesa Pemikiran
	1.6 Argumen Utama
	1.7 Metodologi Penelitian
	1.7.1 Tipe Penelitian
	1.7.2 Jangkauan Waktu Penelitian
	1.7.3 Teknik Pengumpulan Data
	1.7.4 Teknik Analisis Data


	BAB II
	STRATEGI PEMASARAN GLOBAL SAMSUNG INDONESIA PADA CABANG BISNIS PONSEL DAN AKSESORI BERSAMA CELEBRITY ENDORSER BTS: ANALISIS ELEMEN PRODUCT DAN PLACE
	2.1 Product
	2.2 Place
	2.3 Analisis Strategi Pemasaran Samsung Indonesia Berdasarkan Elemen Product dan Place

	BAB III
	STRATEGI PEMASARAN GLOBAL SAMSUNG INDONESIA PADA CABANG BISNIS PONSEL DAN AKSESORI BERSAMA CELEBRITY ENDORSER BTS: ANALISIS ELEMEN PRICE DAN PROMOTION
	3.1 Price
	3.2 Promotion
	3.3 Analisis Strategi Pemasaran Samsung Indonesia Berdasarkan Elemen Price dan Promotion

	BAB IV
	KESIMPULAN
	4.1 Kesimpulan
	4.2 Saran

	DAFTAR PUSTAKA

