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ABSTRAK 

 

Nama Mahasiswa / NPM  : Nasywa Agra Nisrina / 21082010177 

Judul Skripsi    : Perancangan Desain UI/UX Aplikasi Rekomendasi  

Gaya Pakaian Berdasarkan MBTI “Ruanggaya” 

Menggunakan Metode User Centered Design 

Dosen Pembimbing   : 1. Seftin Fitri Ana Wati, S.Kom., M.Kom. 

      2. Abdul Rezha Efrat Najaf, S.Kom., M.Kom. 

 

 Transformasi digital mendorong kemajuan dalam teknologi digitalisasi 

yang mengubah cara distribusi dan konsumsi fashion di era industri modern. Saat 

ini belum ada tampilan aplikasi yang mengintegrasikan aspek tipe kepribadian 

pengguna untuk memberikan rekomendasi pakaian yang lebih personal dan relevan. 

Personalisasi pengalaman pengguna menjadi penting, terutama dalam aplikasi 

lifestyle dan fashion. Penelitian ini bertujuan untuk merancang User Interface (UI) 

dan User Experience (UX) aplikasi rekomendasi gaya pakaian berdasarkan MBTI 

menggunakan metode User Centered Design. Metode User Centered Design 

digunakan karena dapat medefinisikan kebutuhan pengguna terhadap penggunaan 

suatu produk yang dirancang sesuai behavior dalam menggunakan produk sehingga 

rancangan tampilan dapat bermanfaat serta mudah digunakan bagi pengguna. 

Proses perancangan desain melalui evaluasi berulang (iterasi) menggunakan 

pengujian Usability Testing dengan skala penilaian System Usability Scale (SUS) 

dan Heuristic Evaluation. Berdasarkan evaluasi dan pengujian Usability Testing 

yang dilakukan oleh responden, desain UI/UX aplikasi mendapatkan penilaian yang 

baik, dengan hasil effectiveness, efficiency, dan satisfaction yang tinggi. Pada 

evaluasi heuristik dilakukan oleh seorang ahli desain UI/UX dan perwakilan dari 

beberapa responden yang didasari dengan prinsip heuristik untuk memastikan 

bahwa desain memenuhi standar kegunaan dan kepuasan pengguna. Pada evaluasi 

iterasi akhir, pengguna generasi Z menghasilkan nilai Effectiveness 98,26%, 

Efficiency 91,43%, dan Satisfaction dengan skala penilaian SUS sebesar 85,5. 

Pengguna penata busana menghasilkan nilai Effectiveness 99,25%%, Efficiency 



 

 

x 

 

96,36%, dan Satisfaction dengan skala penilaian SUS sebesar 72, hal tersebut 

menunjukkan hasil usability yang baik.  

 

Kata kunci : Fashion, MBTI, UI/UX, User Centered Design, Usability Testing. 
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ABSTRACT 

 

Student Name / NPM   : Nasywa Agra Nisrina / 21082010177 

Thesis Title    : Design Of UI/UX Application Clothing Style  

Recommendations Based On MBTI “Ruanggaya” 

Using User  Centered Design Method 

Advisors    : 1. Seftin Fitri Ana Wati, S.Kom., M.Kom. 

      2. Abdul Rezha Efrat Najaf, S.Kom., M.Kom. 

 

 Digital transformation has affected all aspects of the fashion industry, 

driving advances in digitalization technology that are changing the way fashion is 

distributed and consumed in the modern industrial era. Currently, there is no 

application display that integrates aspects of the user's personality type to provide 

more personalized and relevant clothing recommendations. Personalization of the 

user experience is important, especially in lifestyle and fashion applications. This 

study aims to design the User Interface (UI) and User Experience (UX) of a clothing 

style recommendation application based on MBTI using the User Centered Design 

method. The User Centered Design method is used because it can define user needs 

for the use of a product that is designed according to behavior in using the product 

so that the display design can be useful and easy to use for users. The design design 

process goes through repeated evaluation (iteration) using Usability Testing with 

the System Usability Scale (SUS) and Heuristic Evaluation assessment scales. 

Based on the evaluation and Usability Testing tests carried out by respondents, the 

application UI/UX design received a good rating, with high effectiveness, 

efficiency, and satisfaction results. The heuristic evaluation was carried out by a 

UI/UX design expert and representatives from several respondents based on 

heuristic principles to ensure that the design meets the standards of usability and 

user satisfaction. In the final iteration evaluation, generation Z users produced 

Effectiveness values of 98.26%, Efficiency 91.43%, and Satisfaction with a SUS 

assessment scale of 85.5. Fashion stylist users produced Effectiveness values of 

99.25%%, Efficiency 96.36%, and Satisfaction with a SUS assessment scale of 72, 

which indicates good usability results.  
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