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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh brand image, fasilitas, harga,
kualitas produk, dan kualitas layanan terhadap keputusan pembelian pada coffee shop
Convo di Kabupaten Jombang. enis penelitian ini adalah penelitian asosiatif dengan
pendekatan kuantitatif. Teknik pengambilan sampel dalam penelitian ini adalah
nonprobability sampling dengan metode purposive sampling dan analisis data
menggunakan analisis regresi linier berganda. Hasil analisis data menunjukkan
bahwa brand image, fasilitas, harga, kualitas produk, dan kualitas layanan secara
simultan berpengaruh signifikan terhadap keputusan pembelian pada coffee shop
Convo di Kabupaten Jombang. Variabel brand image, fasilitas, kualitas produk, dan
kualitas layanan secara parsial berpengaruh signifikan terhadap keputusan
pembelian, sedangkan variabel harga tidak berpengaruh signifikan terhadap
keputusan pembelian pada coffee shop Convo di Kabupaten Jombang

Kata Kunci: brand image, fasilitas, harga, kualitas produk, kualitas layanan,
keputusan pembelian.

ABSTRACT

This study aims to analyze the influence of brand image, facilities, price, product
quality, and service quality on purchasing decisions at Convo coffee shop in
Jombang Regency. This type of research is associative research with a quantitative
approach. The sampling technique in this study is nonprobability sampling with
purposive sampling method and data analysis using multiple linear regression
analysis. The results of data analysis show that brand image, facilities, price, product
quality, and service quality simultaneously have a significant effect on purchasing
decisions at Convo coffee shop in Jombang Regency. The variables brand image,
facilities, product quality, and service quality partially have a significant effect on
purchasing decisions, while the price variable does not have a significant effect on
purchasing decisions at Convo coffee shop in Jombang Regency

Keywords: brand image, facilities, price, product quality, service quality, purchasing
decisions.
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