
 

 

121 

 

DAFTAR PUSTAKA 

Ahidin, U., Budiman, S., & Azizah, E. R. (2023). Manajemen Pemasaran: 

Konsep dan Praktik Pemasaran Efektif. PT. Dewangga Energi 

Internasional. 

Al Farez, M. R., Fachri, H., & Ramadhan, M. E. A. (2024). Converse: Brand 

image &amp; product quality effect through customer satisfaction toward 

repurchase intention. Jurnal  Manajemen Bisnis, 11(1), 260–270. 

https://doi.org/10.33096/jmb.v11i1.715 

Avery, J., Kozinets, R. V., Mittal, B., Raghubir, P., & Woodside, A. G. (2021). 

Consumer Behavior, Consumer Psychology: How Humans Think, Feel, 

and Act in The Marketplace (5th ed.). Open Mentis . 

Candani, A. M. K. M., & Rusdianto, Y. (2023). Factors that influence brand 

loyalty in skintific consumers. Jurnal Manajemen, 14(2), 249–263. 

https://doi.org/10.32832/jm-uika.v14i2.14178  

Derivanti , A. D., Wahidin, D. W., &  Warouw, D. M. (2022). Studi 

fenomenologi: Perilaku konsumen dalam keputusan pembelian produk 

skincare melalui media platform digital di era covid-19. SIBATIK 

JOURNAL: Jurnal Ilmiah Bidang Sosial, Ekonomi, Budaya, Teknologi, 

Dan Pendidikan, 1(9), 1617–1628. 

https://doi.org/10.54443/sibatik.v1i9.204 

Dharmono, S. C., Putra, R. A. K., & Herdina, A. M. (2023). The study of 

customer satisfaction on natural skincare products for MSME’s e-business 

sustainability. E3S Web of Conferences, 388(p. 03003), 3003. 

https://doi.org/10.1051/e3sconf/202338803003 

Ferry Cahaya, Y., Siswanti, I., Mihadi Putra, Y., & Pattiwael, A. C. (2023). 

Contributions to customer satisfaction from product quality, promotion 

and price. Journal Of Economics, Finance And Management Studies, 

06(06). https://doi.org/10.47191/jefms/v6-i6-02 

Firmansyah, M. A. (2019). Pemasaran Produk dan Merek: Planning & Strategy. 

Penerbit Qiara Media. 

Fuadi, A. A., Yulius, G. F., & Pangaribuan, C. H. (2023). Relationships between 

korean brand ambassador, price, and product quality to customer purchase 

decision on local skincare product. Milestone: Journal of Strategic 

Management, 3(1), 16. https://doi.org/10.19166/ms.v3i1.6342 

George, S. M., & Sony . (2024). A study on Brand switching of cosmetic products 

among Gen Z female consumers with special reference to Bengaluru city. 

International Journal of Research and Analytical Review (IJRAR), 11(1). 

Hardani, Auliya, N. H., Andriani, H., Fardani, R. A., Ustiawaty, J., Utami, E. F., 

Sukmana, D. J., & Istiqomah, R. R. (2020). Metode penelitian kualitatif & 

kuantitatif. CV. Pustaka Ilmu. 

Hardani, Auliya, N. H., Andriani, H., Fardani, R. A., Ustiawaty, J., Utami, E. F., 

Sukmana, D. J., & Istiqomah, R. R. (2020). Metode penelitian kualitatif & 

kuantitatif. CV. Pustaka Ilmu. 



122 

 

 

 

Hawkins, D. I., Mothersbaugh, D. L., & Kleiser, S. B. (2020). Consumer 

behavior: Building marketing strategy (14th ed.). Ingram. 

Hijriany, R. W., & Purwaningsih, S. S. (2023). Faktor-Faktor Yang 

Mempengaruhi Perilaku Perpindahan Merek Pada Konsumen (Studi Kasus 

produk IndiHome di Wilayah Bandung Raya). Applied Business and 

Administration Journal, 1(3). 

https://doi.org/https://doi.org/10.62201/abaj.v1i3.30 

Iba, Z., & Wardhana, A. (2023). Metode Penelitian (1st ed.). Eureka Media 

Aksara. 

Indrasari, M. (2019). Pemasaran Dan Kepuasan Pelanggan: Pemasaran dan 

kepuasan pelanggan. Unitomo Press. 

Irawan, K., & Sitinjak, T. (2024). The effect of price, product quality, and service 

quality on customer satisfaction. Action Research Literate, 8(5). 

https://doi.org/10.46799/arl.v8i5.372 

Irfamsyah. (2024). Hukum perlindungan konsumen (1st ed.). Ruang Karya. 

Ismet, R. A., & Patrisia, D. (2025). The Influence Of Perceived Value, Customer 

Trust, And Price On Switching Intention Through Customer Satisfaction In 

Online Transportation Services: A Case Study Of Maxim Application 

Among Generation Z In Padang City. Santhet: Jurnal Sejarah, 

Pendidikan, Dan Humaniora, 9(1). 

https://doi.org/DOI:10.36526/js.v3i2.5050  

Iyut, N., & Sumitro. (2020). Pengaruh Brand Trust Dan Harga Produk Terhadap 

Kepuasan Pelanggan Yang Dimediasi Oleh Keputusan Pembelian Bedak 

Marcks  (Studi Kasus pada PT. Kimia Farma Veteran). STIE Indonesia 

Jakarta. 

Izani, I. S., Syed Omar, S. A., Sani, A., Thaheer, A. S. M., & Syed Ahmad, S. F. 

(2023). Factors influencing purchase intention towards international 

cosmetic products among Malay women. Information Management and 

Business Review, 15(4(SI)I), 502–507. 

https://doi.org/10.22610/imbr.v15i4(si)i.3626 

Kementrian Koordinator Bidang Perekonomian Republik Indonesia. (2024, 

February 3). Hasilkan Produk Berdaya Saing Global, Industri Kosmetik 

Nasional Mampu Tembus Pasar Ekspor dan Turut Mendukung Penguatan 

Blue Economy. Kementerian Koordinator Bidang Perekonomian Republik 

Indonesia. https://www.ekon.go.id/publikasi/detail/5626/hasilkan-produk-

berdaya-saing-global-industri-kosmetik-nasional-mampu-tembus-pasar-

ekspor-dan-turut-mendukung- 

Kotler, P., Keller, K. L., & Chernev, A. (2022). Marketing Management, 16th 

Edition (16th ed.). Pearson Education. 

Kumari, S., & Moorthy , D. (2019). A Study on the Factors Influencing the Brand 

Switching Attitude among the Consumers of Consumer Electronics with 

special reference to Coimbatore City. International Journal for Research 

in Engineering Application & Management (IJREAM), 4(11). 

Kusumawati, M., & Rahmawan, G. (2021). Factors influence of purchase 

intention on beauty product. International Journal of Educational 



123 

 

 

 

Research &amp; Social Sciences, 2(1), 158–172. 

https://doi.org/10.51601/ijersc.v2i1.27 

Marshall, G. W., & Johnston, M. W. (2023). Marketing management (4th ed.). 

McGraw Hill. 

Meidea, Z. A. I., Dewi, R. S., & Prabawani, B. (2024). Pengaruh kualitas produk 

dan persepsi harga terhadap brand switching melalui ketidakpuasan 

konsumen sebagai variabel intervening. Jurnal Ilmu Administrasi Bisnis, 

13(1), 186–198. https://doi.org/https://doi.org/10.14710/jiab.2024.40567 

Miftah, A. A., & Pangiuk, A. (2020). Budaya Bisnis Muslim Jambi dalam 

Perspektif Kearifan Lokal. Ahlimedia Press. 

Munawaroh, N. A., & Sudarmiatin. (2024). What’s behind brand switching among 

indonesian customers: Is it all about brand image and customer 

satisfaction? Journal Of Humanities, Social Sciences And Business 

(JHSSB), 3(3). https://doi.org/https://doi.org/10.55047/jhssb.v3i3.1143 

Musyaffi, A. M., Khairunnisa, H., & Respati, D. K. (2022). Konsep Dasar 

Structural Equation Model- Partial Least Square (Sem-Pls) Menggunakan 

Smartpls. Pascal Books. 

Muthmainnah, A., Heriyadi, H., Pebrianti, W., Ramadania, R., & Syahbandi, S. 

(2023). The Influence Of Price And Product Quality On Customer 

Satisfaction With Purchase Decision As Mediation  Variable In Somethinc 

Serum Skincare Products  In Indonesia. Jurnal Ekonomi, 12(04), 1925–

1938. 

Nasution, M. I., Fahmi, M., Jufrizen, Muslih, & Prayogi, M. A. (2020). The 

quality of small and medium enterprises performance using the structural 

equation model-part least square (SEM-PLS). Journal of Physics: 

Conference Series, 1477(5), 052052. https://doi.org/10.1088/1742-

6596/1477/5/052052 

Ningsih, E. R. (2021). Perilaku Konsumen: Pengembangan Konsep dan Praktek 

Dalam Pemasaran . Idea Press Yogyakarta. 

Pasaribu, B., Herawati, A., Utomo, K. W., & Aji, R. H. S. (2022). Metodologi 

Penelitian Untuk Ekonomi dan Bisnis (1st ed.). Media Edu Pustaka. 

Pering, I. M. A. (2020). Kajian analisis jalur dengan structural  equation modeling 

(sem) smart-pls 3.0. Jurnal Ilmiah Satyagraha, 3(2), 28–48. 

https://doi.org/10.47532/jis.v3i2.177 

Priadana, M. S., & Sunarsi, D. (2021). Metode Penelitian Kuantitatif. Pascal 

Books. 

Putri, T. W., & Napitupulu, E. V. (2023). Wardah’s Customer Satisfaction 

Regarding Product Packaging Innovation, Quality And Price. Jurnal 

Komunikasi Dan Bisnis, 11(1), 66–82. 

https://doi.org/10.46806/jkb.v11i1.926 

Rahayu, E. (2020). Pengaruh Harga dan Kualitas Produk Terhadap Kepuasan 

Konsumen T-Mart Express Indonesia. Jurnal Manajemen Strategi Dan 

Aplikasi Bisnis, 3(1), 1–10. https://doi.org/10.36407/jmsab.v3i1.114 

Rifa’i, K. (2023). Kepuasan Konsumen (1st ed.). UIN KHAS Press. 

Rooroh, V. G., Worang, F. G., & Wangke, S. J. C. (2024). Investigating Brand 

Switching On Local Cosmetics Product (a Case Study of Somethinc in 



124 

 

 

 

Manado). Jurnal EMBA: Jurnal Riset Ekonomi, Manajemen, Bisnis Dan 

Akuntansi, 12(1). 

https://doi.org/https://doi.org/10.35794/emba.v12i01.53898 

Sahir, S. H. (2021). Metodologi penelitian. Penerbit Kbm Indonesia. 

Saparso. (2021). Marketing Process: Menciptakan Nilai Bagi Pelanggan. Ukrida 

Press. 

Scortionda, G., Sari, D. K., & Besra, E. (2023). Perilaku Brand Switching 

Konsumen Yang Berlangganan Disney Plus Hotstar Di Kota Padang. 

Equilibrium : Jurnal Ilmiah Ekonomi, Manajemen Dan Akuntansi, 12(1), 

33. https://doi.org/10.35906/equili.v12i1.1358 

Sembiring, T. Br., Irmawati, Sabir, M., & Tjahyadi, I. (2023). Buku Ajar 

Metodologi Penelitian (Teori dan Praktik). Saba Jaya Publisher. 

Sembiring, T. Br., Irmawati, Sabir, M., & Tjahyadi, I. (2024). Buku Ajar 

Metodologi Penelitian (Teori dan Praktik). CV. Saba Jaya Publisher. 

Simarmata, H. M. P., Revida, E., Kato, I., Sari, H., Simatupang, S., Sudarso, A., 

Faisal, M., Tjiptadi, D. D., Aggusti, S., & Muliatie, Y. E. (2021). 

Manajemen Perilaku Konsumen dan Loyalitas. Yayasan Kita Menulis. 

Siswati, E., Iradawaty, S. N., & Imamah, N. (2024). Customer Relationship 

Management dan Implementasinya Pada Perusahaan Kecil. Eureka Media 

Aksara. 

Solomon, M. R., & Russell, C. A. (2024). Consumer behavior: Buying, having, 

and being (14th ed.). Pearson UK. 

Subandrio, & Arizahan, M. P. P. (2023). Pengaruh Harga Dan Kualitas Produk 

Terhadap Kepuasan Konsumen (Studi Kasus Pada Obela Store Kota 

Bengkulu). Jurnal Ekonomi, Manajemen, Bisnis Dan Akuntansi Review, 

3(1). https://doi.org/10.53697/emba.v3i1 

Sugiyono. (2020). Metode Penelitian Kuantitatif, Kualitatif, dan R&D (28th ed.). 

CV. Alfabeta. 

Suryanto, D. (2022). Pengaruh Kepemimpinan Dan Motivasi Terhadap Kinerja 

Karyawan Pada Pt. Selago  Makmur Plantation Unit Pabrik Sawit Incari 

Raya Group . INVEST : Jurnal Inovasi Bisnis Dan Akuntansi , 3(1), 108–

118. https://doi.org/http://journal.al-matani.com/index.php/invest/index 

Syarif, H. (2023). Pengaruh Kreativitas Individu , Kepuasan Kerja terhadap 

Perilaku Kerja Yang Inovatif . Prosiding Seminar Nasional UNIMUS, 6. 

Yusuf, R. A., Riorini, S. V., & Safitri, V. (2022). Pengaruh product price, product 

range, product availability, and product quality terhadap switching brand 

pada pengguna iphone. Jurnal Multidisiplin Indonesia, 1(4), 1243–1253. 

https://doi.org/10.58344/jmi.v1i4.128 

ZAP Clinic  & MarkPlus, Inc. (2024). ZAP Beauty Index 2024. ZAP Beauty 

Index. 

Zulfikar, R., Sari, F. P., Fatmayati, A., Wandini, K., Haryati, T., Jumini, S., 

Nurjanah, Annisa, S., Kusumawardhani, O. B., Mutiah, R., Linggi, A. I., & 

Fadilah, H. (2024). Metode Penelitian Kuantitatif (Teori, Metode, dan 

Praktik). Widina Media Utama. 

Zulhijja, L., Surachman, S., & Sunaryo, S. (2023). Customer Satisfaction As A 

Mediator Of Price And Service Quality In Spa’s Customers Brand 



125 

 

 

 

Switching Behavior. Jurnal Aplikasi Manajemen, 21(3). 

https://doi.org/10.21776/ub.jam.2023.021.03.19 

  


	DAFTAR PUSTAKA

