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ABSTRAK 

NOVIA RAMADHANI GAFFAR, 21042010297 PENGARUH HARGA DAN 

KUALITAS PRODUK TERHADAP KEPUTUSAN BRAND SWITCHING 

MELALUI TINGKAT KEPUASAN KONSUMEN SEBAGAI VARIABEL 

INTERVENING (Studi Pada Pengguna Produk Skincare Lokal yang Beralih 

ke Produk Skincare Asal Korea) 

Penelitian ini bertujuan mengetahui pengaruh Harga dan Kualitas Produk terhadap 

Keputusan Brand Switching melalui Kepuasan Konsumen sebagai variabel 

intervening pada pengguna skincare lokal yang beralih ke skincare Korea. Metode 

penelitian yang digunakan adalah kuantitatif dengan teknik pengumpulan data 

melalui kuesioner. Teknik sampling yang digunakan adalah purposive sampling 

dengan jumlah sampel 205 orang. Kriteria sampel adalah Generasi Z yang 

berdomisili di Surabaya, berusia minimal 13 tahun, dan pernah menggunakan 

skincare lokal serta Korea minimal satu kali. Analisis data dilakukan 

menggunakan SmartPLS 4.0. 

Hasil penelitian menunjukkan Harga dan Kualitas Produk secara parsial 

berpengaruh signifikan terhadap Kepuasan Konsumen. Kepuasan Konsumen juga 

berpengaruh signifikan terhadap Keputusan Brand Switching. Namun, Harga tidak 

berpengaruh langsung terhadap Keputusan Brand Switching. Kualitas Produk 

berpengaruh signifikan terhadap Keputusan Brand Switching. Kepuasan 

Konsumen memediasi hubungan antara Harga dan Kualitas Produk terhadap 

Keputusan Brand Switching. 

Kata Kunci: Harga, Kualitas Produk, Kepuasan Konsumen, Brand Switching  

skincare. 
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ABSTRACT 

NOVIA RAMADHANI GAFFAR, 21042010297, THE INFLUENCE OF 

PRICE AND PRODUCT QUALITY ON BRAND SWITCHING DECISIONS 

THROUGH CUSTOMER SATISFACTION AS AN INTERVENING 

VARIABLE (Study on Users of Local Skincare Products Who Switched to 

Korean Skincare Products) 

This study aims to determine the influence of Price and Product Quality on Brand 

Switching Decisions through Customer Satisfaction as an intervening variable 

among users of local skincare products who have switched to Korean skincare 

products. The research employs a quantitative method with data collection 

through questionnaires. The sampling technique used is purposive sampling, with 

a total sample of 205 respondents. The sample criteria include Generation Z 

individuals residing in Surabaya, aged at least 13 years, who have used both local 

and Korean skincare products at least once. Data analysis is conducted using 

SmartPLS 4.0. 

The results of the study show that Price and Product Quality partially have a 

significant effect on Consumer Satisfaction. Consumer Satisfaction also has a 

significant effect on Brand Switching Decisions. However, Price does not have a 

direct effect on Brand Switching Decisions. Product Quality has a significant 

effect on Brand Switching Decisions. Consumer Satisfaction mediates the 

relationship between Price and Product Quality on Brand Switching Decisions. 

Keyword: Price, Product Quality, Customer Satisfaction, Brand Switching, 

Skincare
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