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ABSTRAK 

ADELA FRISKA PUTRI, 21042010011, Pengaruh Shopping Lifestyle, Live 

Streaming dan Flash Sale Terhadap Impulse Buying Produk Fashion Di 

Shopee Pada Generasi Z Di Surabaya 

Penelitian ini bertujuan untuk mengetahui pengaruh shopping lifestyle, live 

streaming dan flash sale terhadap impulse buying produk fashion di Shopee pada 

generasi Z di Surabaya. Metode yang digunakan dalam penelitian ini menggunakan 

pendekatan kuantitatif dengan jenis penelitian asosiatif. Populasi dalam penelitian 

ini yaitu seluruh generasi Z di Surabaya yang telah melakukan pembelian produk 

fashion di Shopee. Dalam penelitian ini sampel yang digunakan sebanyak 100 

responden menggunakan metode penarikan sampel non probability sampling dengan 

teknik purpose sampling. Hasil penelitian ini menunjukkan bahwa shopping lifestyle, 

live streaming dan flash sale secara simultan berpengaruh signifikan terhadap 

impulse buying produk fashion di Shopee pada generasi Z di Surabaya. Secara parsial 

shopping lifestyle berpengaruh signifikan terhadap impulse buying produk fashion di 

Shopee pada generasi Z di Surabaya. Live streaming berpengaruh signifikan 

terhadap impulse buying produk fashion di Shopee pada generasi Z di Surabaya. 

Flash sale berpengaruh signifikan terhadap impulse buying produk fashion di Shopee 

pada generasi Z di Surabaya. 

 

Kata Kunci : shopping lifestyle; live streaming;  flash sale; impulse buying 
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ABSTRACT 

ADELA FRISKA PUTRI, 21042010011, The Effect of Shopping Lifestyle, 

Live Streaming and Flash Sale on Impulse Buying Fashion Products at Shopee 

for Generation Z in Surabaya 

This study aims to determine the effect of shopping lifestyle, live streaming 

and flash sales on impulse buying fashion products at Shopee for generation Z in 

Surabaya. The method used in this study uses a quantitative approach with an 

associative research type. The population in this study are all generation Z in 

Surabaya who have purchased fashion products at Shopee. In this study, the sample 

used was 100 respondents using a non-probability sampling method with purpose 

sampling technique. The results of this study indicate that shopping lifestyle, live 

streaming and flash sales simultaneously have a significant effect on impulse buying 

fashion products at Shopee for generation Z in Surabaya. Partially, shopping lifestyle 

has a significant effect on impulse buying of fashion products at Shopee for 

generation Z in Surabaya. Live streaming has a significant effect on impulse buying 

fashion products at Shopee for generation Z in Surabaya. Flash sales have a 

significant effect on impulse buying fashion products at Shopee for generation Z in 

Surabaya. 

 

Keywords : shopping lifestyle; live streaming;  flash sale; impulse buying 

 

 

 

 

 

 


