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ABSTRAK 

Risa Bonani Prastika, 21042010009, Pengaruh Good Corporate Governance 

dan Corporate Social Responsibility Terhadap Nilai Perusahaan Dengan 

Profitabilitas Sebagai Variabel Intervening (Studi Empiris Pada Perusahaan 

Sektor Consumer Goods yang Terdaftar di BEI Periode 2019-2023) 

Penelitian ini bertujuan untuk menganalisis pengaruh Good Corporate Governance 

dan Corporate Social Responsibility terhadap nilai perusahaan dengan profitabilitas 

sebagai mediasi. Good Corporate Governance diproksikan kedalam kepemilikan 

manajerial, kepemilikan institusional, dan komisaris independen. Corporate Social 

Responsibility mengacu pada Global Reporting Initiative (GRI). Profitabilitas 

diproksikan dengan Return on Assets (ROA) serta nilai perusahaan dihitung 

berdasarkan Price to Book Value (PBV). Populasi dalam penelitian ini adalah 23 

perusahaan sektor consumer goods yang terdaftar di Bursa Efek Indonesia periode 

2019 hingga 2023. Pada penelitian ini menggunakan metode purposive sampling 

dengan teknik analisis statistika inferensial yang diukur menggunakan software 

SPSS versi 30. Data dikumpulkan menggunakan teknik dokumentasi dengan 

mengunduh laporan tahunan serta laporan berkelanjutan melalui situs resmi Bursa 

Efek Indonesia dan data diproksikan kedalam teknik tabulasi untuk setiap 

perhitungan variabel. Hasil penelitian ini menunjukkan bahwa Good Corporate 

Governance berpengaruh terhadap profitabilitas dan nilai perusahaan. Sebaliknya, 

Corporate Social Responsibility tidak berpengaruh terhadap nilai perusahaan. 

Profitabilitas sebagai variabel bebas berpengaruh terhadap nilai perusahaan. 

Profitabilitas mampu memediasi pengaruh Good Corporate Governance terhadap 

nilai perusahaan. Namun, profitabilitas sebagai variabel intervening tidak mampu 

memjadi penengah pengaruh dari Corporate Social Responsibility terhadap nilai 

perusahaan. 

Kata Kunci : Good Corporate Governance, Corporate Social Responsibility, 

Profitabilitas, Nilai Perusahaan, Consumer Goods 
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ABSTRACT 

Risa Bonani Prastika, 21042010009, The Effect Of Good Corporate 

Governance On Corporate Social Responsibility On Company Value with 

Profitability as an Intervening Variable (Empirical Study on Consumer Goods 

Sector Companies Listed on the Indonesia Stock Exchange for the 2019-2023 

Period) 

This study aims to analyze the effect of Good Corporate Governance and Corporate 

Social Responsibility on firm value with profitability as mediation. Good Corporate 

Governance is proxied into managerial ownership, institutional ownership, and 

independent commissioners. Corporate Social Responsibility refers to the Global 

Reporting Initiative (GRI). Profitability is proxied by Return on Assets (ROA) and 

company value is calculated based on Price to Book Value (PBV). The population 

in this study were 23 consumer goods sector companies listed on the Indonesia 

Stock Exchange for the period 2019 to 2023. This study uses a purposive sampling 

method with inferential statistical analysis techniques measured using statistical 

analysis. Data is collected using documentation techniques by downloading annual 

reports and sustainability reports through the official website of the Indonesia Stock 

Exchange and data is proxied into tabulation techniques for each variable 

calculation. The results of this study indicate that Good Corporate Governance 

affects profitability and firm value. Conversely, Corporate Social Responsibility has 

no effect on firm value. Profitability as an independent variable affects firm value. 

Profitability is able to mediate the effect of Good Corporate Governance on firm 

value. However, profitability as an intervening variable is not able to mediate the 

effect of Corporate Social Responsibility on firm value.  

 

Keywords : Good Corporate Governance, Corporate Social Responsibility, 

Profitability, Firm Value, Consumer Goods 

 

 


