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ABSTRAK

PENGARUH SOCIAL MEDIA MARKETING DAN KUALITAS PRODUK
TERHADAP KEPUTUSAN PEMBELIAN DI RUMAH MAKAN AYAM
BAKAR PAK D SURABAYA CABANG RUNGKUT MADYA

Oleh:

Meilia Dwi Maulani
20012010022

Penelitian ini bertujuan untuk mengetahui pengaruh social media marketing dan
kualitas produk terhadap keputusan pembelian dengan studi kasus konsumen
rumah makan Ayam Bakar Pak D Surabaya Cabang Rungkut Madya. Metode
yang digunakan dalam penelitian ini adalah metode kuantitatif, dengan analisis
data menggunakan metode SEM berbasis komponen dengan pendekatan Partial
Least Square (PLS). Sampel dalam penelitian ini diambil menggunakan metode
non probability sampling dengan accidental sampling technique atau teknik
sampling insidental. Kuesioner disebarkan melalui google form dan dibagikan
kepada 91 responden pernah membeli produk rumah makan Ayam Bakar Pak D
Surabaya Cabang Rungkut Madya. Hasil penelitian menunjukkan bahwa social
media marketing berpengaruh positif terhadap keputusan pembelian. Selain itu,

kualitas produk juga berpengaruh positif terhadap keputusan pembelian.

Kata Kunci: Social Media Marketing, Kualitas Produk, Keputusan Pembelian



ABSTRACT

THE INFLUENCE OF SOCIAL MEDIA MARKETING AND PRODUCT
QUALITY ON PURCHASING DECISIONS AT PAK D'S GRILLED CHICKEN
RESTAURANT, RUNGKUT MADYA BRANCH

By:

Meilia Dwi Maulani
20012010022

This research aims to determine the effect of social media marketing and product
quality on purchasing decisions with a case study of consumers at Ayam Bakar
Pak D Surabaya, Rungkut Madya Branch. The method used in this study is a
quantitative method, with data analysis using the component-based SEM method
with the Partial Least Square (PLS) approach. The sample in this study was taken
using a non-probability sampling method with an accidental sampling technique
or incidental sampling technique. The questionnaire was distributed via Google
Form and distributed to 91 respondents who had purchased products from Ayam
Bakar Pak D Surabaya, Rungkut Madya Branch. The results of the study indicate
that social media marketing has a positive effect on purchasing decisions. In

addition, product quality also has a positive effect on purchasing decisions.

Keywords: Social Media Marketing, Product Quality, Purchasing Decisions



