73

DAFTAR PUSTAKA

Arevalo, E. A. (2023, Agustus 27). The LEGO Fan Community: AFOLs, LUGs, and
Conventions. Retrieved from Game of Bricks:
https://gameofbricks.eu/blogs/news/the-lego-fan-community-afols-lugs-and-
conventions?srsltid=AfmBOopvaWiFmhhu2 XOTFqJ5a6rpWTrikt7z0WmbES5Qb
c72tTxtpWTdQ

Barton, D., Chen, Y., & Amy, J. (2013, Juni 1). McKinsey Quarterly: Mapping China's
middle class. Retrieved from McKinsey & Company:
https://www.mckinsey.com/industries/retail/our-insights/mapping-chinas-middle-

class#/

BATheories. (2023, Februari 1). Global Marketing: Definition, Scope, Strategies, Example.
Retrieved from BA Theories: https://www.batheories.com/global-

marketing/#Definition_of Global Marketing
Borden, N. H. (1965). The Concept of the Marketing Mix. New York: John Wiley & Sons.

BrickCon. (2024). About Us: BrickCon 2024. Retrieved from BrickCon 2024:
https://brickcon.org/about-us/

Bricklink. (n.d.). Catalog: Chinese New Year. Retrieved from Bricklink:
https://www.bricklink.com/catalogList.asp?catType=S&catString=390.955

Carter, D. P. (2017, April 24). The 4Ps Are Out, the 4Es Are In. Retrieved from David Paul
Carter: https://www.davidpaulcarter.com/2017/04/24/4ps-4es/

Chaudhuri, S. (2021, Desember 8). Lego to Build New Factory in Asia to Meet Rising
Demand. Retrieved from The Wall Street Journal:
https://www.wsj.com/articles/lego-to-build-new-factory-in-asia-to-meet-rising-

demand-11638962164

Chen, M. (2023). E-commerce logistics and consumer behavior in China: A case study of

JD.com. Beijing University Press.

Cheng, Y. (2019, Maret 26). Legoland Discovery Center Beijing reveals miniature of
Beijing. Retrieved from China Daily:



74

https://www.chinadaily.com.cn/a/201903/26/WS5¢9990d9a3104842260b2956 1.
html

Culliton, J. W. (1948). The Management of Marketing Costs. Division of Research,

Graduate School of Business Administration, Harvard University.

Dabija, D.-C., Babut, R., Dinu, V., & Lugojan, M. 1. (2017). Cross-generational Analysis
of Information Searching Based on Social Media in Romania. Transformations in
Business & Economics, 16, pp. 48-70. Retrieved November 18, 2024, from

http://www.transformations.knf.vu.lt/41/article/cros

Daxueconsulting. (2024, April 22). LEGO Education in China: a strong player in the
STEAM  education  scene.  Retrieved  from  Daxue  Consulting:

https://daxueconsulting.com/lego-education-in-china/

Epuran, G., Ivaciuc, L. S., & Micu, A. (2015). From 4P's to 4 E's — How to Avoid the Risk
of Unbalancing the Marketing Mix in Today Hotel Businesses. Annals of “Dunarea
de Jos” University of Galati Fascicle 1. Economics and Applied Informatics, 77-
85.

Ferreira, L. (2020, Januari 16). CGTN. Retrieved from LEGO and Tencent strengthen ties
as toymaker continues with China market push: https://news.cgtn.com/news/2020-
01-15/LEGO-and-Tencent-strengthen-ties-as-toymaker-heads-with-China-push-
Nh2y3RvcdO/index.html

Fetherstonhaugh, B. (2009). The 4P are out, the 4E'S are in. Retrieved from Ogilvy:

http://www.ogilvy.com/on-our-minds/articles/the_4e -are in.aspx

FLL. (n.d.). Menginspirasi Generasi Muda Melalui Pembelajaran STEM Praktis.
Retrieved from First LEGO League: https://www.firstlegoleague.org/

Graziani, T. (2019, November 6). What re WeChat Mini-Programs? A SImple Introduction.
Retrieved from Walk The Chat : https://walkthechat.com/wechat-mini-programs-

simple-introduction/



75

Heroes Club LUG. (n.d.). About Us: Heroes Club LUG. Retrieved from LEGO

Ambassador Network: https://lan.lego.com/clubs/21-heroes-club-lug- R R 1=

lug/

Hewson, C. (2012). Gathering data on the Internet: Qualitative approaches and
possibilities for mixed methods research (online).

doi:10.1093/0xfordhb/9780199561803.013.0026

Jay'sBrickBlog. (2021, Februari 13). Guide: How LEGO's Lunar New Year sets celebrates
the  best of Chinese culture. Retrieved from  Jay'sBrickBlog:
https://jaysbrickblog.com/news/guide-how-legos-lunar-new-year-sets-celebrates-

the-best-of-chinese-culture/

Jones, E. R. (n.d.). 4E Framework. Retrieved from The Decision Lab:

https://thedecisionlab.com/reference-guide/management/4e-framework

Konhéusner, P., Shang, B., & Dabija, D.-C. (2021). Application of the 4Es in Online
Crowdfunding Platforms: A Comparative Perspective of Germany and China.

Journal of Risk and Financial Management, 1-19.
Kotler, P., & Armstrong, G. (2008). Principles of Marketing. London: Pearson Education .

Kutz, K. O., Espinal, K., Flynn, E., & Cheney, J. (2024). Social Media Influencers' Impact
on Consumer Purchasing. Proceedings of the New York State Communication

Association.

LAN. (2021, Agustus 27). LAN Community. Retrieved from LEGO Ambassador Network:
https://lan.lego.com/forums/topic/5300-welcome-to-the-lan-start-here/#comment-

80689

LDC, S. (n.d.). LEGOLAND Discovery Centre Shanghai. Retrieved from Attractions:

https://www.legolanddiscoverycenter.cn/shanghai-en/

LEGO. (2017, Maret 28). The LEGO Group expands Shanghai office to support growth in
China. Retrieved from LEGO News Room: https://www.lego.com/en-

us/aboutus/news/2019/october/new-shanghai-office



76

LEGO. (2018, September 19). LEGO® CUBE — the first LEGO branded mobile game in
China, developed by Tencent Games. Retrieved from LEGO News Room:

https://www.lego.com/en-us/aboutus/news/2019/october/lego-cube-tencent

LEGO. (2018, Mei 25). LEGO® Video Zone Goes Live on Tencent Video. Retrieved from
LEGO News Room: https://www.lego.com/en-

us/aboutus/news/2019/october/lego-group-and-tencent

LEGO. (2018, Januari 15). The LEGO Group partners with Tencent to empower Chinese
children in the digital world. Retrieved from LEGO News Room:

https://www.lego.com/en-us/aboutus/news/2019/october/lego-group-tencent

LEGO Education. (n.d.). LEGO® Education SPIKE™ Prime Set. Retrieved from LEGO
Education: https://education.lego.com/en-us/products/lego-education-spike-

prime-set/45678/

LEGO Foundation. (2016). LEGO Foundation and Tsinghua University establish Lifelong
Learning Lab in China. Retrieved from LEGO Foundation: https://www.lego.com/

LEGO Group. (2011). The LEGO Group: A Short Presentation 2011. LEGO Group.

LEGO Group. (n.d.). LEGO History: Returning to Asia (online). Retrieved November 18,
2024, from LEGO: https://www.lego.com/en-us/history/articles/j-returning-to-asia

LEGO. (n.d.). Home: LEGO. Retrieved from LEGO: https://www.lego.com/en-se

LEGO Ideas. (n.d.). LEGO Ideas. Retrieved from LEGO Ideas:
https://ideas.lego.com/?icmp=LP-SHTB-Standard-
Ideas TB_Standard What Is Lego Ideas-TH-ID-UXO95RH9PS

LEGO Official Site. (2018, November 6). The LEGO Group introduces STEAM courses
for Chinese schools and region-specific sets to inspire and develop more children.
Retrieved from LEGO News Room: https://www.lego.com/id-

id/aboutus/news/2019/october/steam-courses-for-chinese-schools

LEGO Official Site. (2019, Februari 22). The LEGO Group opens Ist Flagship Store in
Beijing. Retrieved from LEGO News Room: https://www.lego.com/en-



77

us/aboutus/news/2019/february/the-lego-group-opens-1st-flagship-store-in-
beijing

LEGO Official Site. (2020, Juni 25). New LEGO® flagship store opened in Hangzhou
celebrating local cultural heritage and creative play. Retrieved from LEGO News
Room: https://www.lego.com/en-us/aboutus/news/2020/june/flagship-store-

hangzhou

LEGOLAND Discovery Centre. (n.d.). Ultimate LEGO Indoor Playground. Retrieved
from LEGOLAND Discovery Centre:

https://www.legolanddiscoverycentre.com/hong-kong/en/what-s-inside/
Levitt, T. (1983). The globalization of markets. Harvard Business Review, 92-102.

Linguerri, L. (2023, Maret 29). Lego in China: conquering the toy market one block at a
time. Retrieved from Daxueconsulting: https://daxueconsulting.com/lego-china-

market-strategy/

Liu, J. (2021, Januari 31). Lego Sets Inspired by Chinese Culture. Retrieved from The
World of Chinese: https://www.theworldofchinese.com/2021/01/lego-sets-

inspired-by-chinese-culture/

Nadanyiova, M., Gajanova, L., Majerova, J., & Lizbetinova, L. (2020). Influencer
Marketing and Its Impact on Consumer Lifestyles. Forum Scientiae Oeconomia,

8(2), pp. 109-120. doi:https://ojs.wsb.edu.pl/index.php/fso/article/view/302/243

Parkhomenko, O., & larmosh, O. (2022). INNOVATIVE TECHNOLOGIES FOR
COMPANY MARKETING PROCESS - FROM 4P TO 4E: THE CASE OF
LEGOGROUP. MOKSLO TAIKOMIEJI TYRIMAI LIETUVOS KOLEGIJOSE,
158-167.

Paulou, P. (2018). From 4Ps to 4Es: Rethinking the Marketing Mix. Retrieved from
Linkedin: https://www.linkedin.com/pulse/from-4ps-4es-philippe-poulou

Qu, X. (2024, Maret 1). China's share in world's toys, games, and sports requisites export
value from 2012 to 2022. Retrieved from Statista:

https://www.statista.com/statistics/1319599/china-share-in-global-toys-exports/



78

Qu, X. (2024, Juni 18). Share of LEGO group in China's construction toy market from 2011
to 2021. Retrieved from Statista:
https://www.statista.com/statistics/1318193/china-lego-s-share-of-construction-

toy-market/

Rossa, V. (2022, September 28). Suara.com. Retrieved from Pangsa Pasar Meningkat, The
LEGO Group Catat Pertumbuhan Tertinggi di Semester 1 2022:
https://www.suara.com/bisnis/2022/09/28/183614/pangsa-pasar-meningkat-the-
lego-group-catat-pertumbuhan-tertinggi-di-semester-1-2022

Roxburgh, H. (2024, April 24). Chinese Toys: Play With a Purpose. Retrieved from
CKGSB: https://english.ckgsb.edu.cn/knowledge/article/chinese-toys-play-with-
a-purpose/

SEO Agency China. (2023, Mei 23). Lego In China: A Case Study For Any Toy Brand.
Retrieved from SEO Agency China: https://seoagencychina.com/lego-in-china-a-
case-study-for-any-toy-
brand/#:~:text=Lego%?20partnered%20with%20top%20Chinese,growing%?20tren
d%200f%20mobile%20commerce.

Shanghai Famous. (n.d.). LEGO Master, Prince Jiang. Retrieved from Shanghai Famous:

https://www.smartshanghai.com/shanghai-famous/lego-master-prince-jiang

Soerjasih, I., Kinasih, S. E., Anggaunitakiranantika, & Haryono, T. (2017). Modul
Pengembangan Keprofesian Berkelanjutan : Penelitian Kualitatif. Jakarta:
DIREKTORAT JENDERAL GURU DAN TENAGA KEPENDIDIKAN
KEMENTERIAN PENDIDIKAN DAN KEBUDAYAAN.

The LEGO Group. (2012). Progress Report 2012. Billund: The LEGO Group Corporate

Communications.
The Lego Group. (2023). Sustainability Progress Report. Billund: Lego.
The Play Zone. (n.d.). Retrieved from LEGO for Kids: https://kids.lego.com/en-id

Tighe, D. (2024, Maret 22). LEGO Statistic & Fact. Retrieved from Statista:
https://www.statista.com/topics/10867/lego/#topicOverview



79

Tighe, D. (2024, February 15). Statista: Worldwide revenue of major toy companies in
2022. Retrieved from Statista: https://www.statista.com/statistics/241241/revenue-

of-major-toy-companies-worldwide/ing

TriggerXR. (n.d.). LEGO WeChat Mini Program. Retrieved from TriggerXR:

https://www.triggerxr.com/work/lego-we-chat-mini-program

Vrontis, D., & Thrassou, A. (2007). Adaptation vs standardisation in international

marketing — the country-of-origin effect. Journal of Innovative Marketing, 7-21.

Wang, H. (2024). China’s digital marketplace: Trends and opportunities for global brands.
China Economic Journal, 45-62.

Wang, Z. Q. (2024, April 24). LEGO expanding experience-centered stores in nation.

Diambil kembali dari Chinadaily:
https://www.chinadaily.com.cn/a/202404/24/WS66285c51a31082fc043c3a2e.htm
1

Wharfe, C. (2020, Desember 17). LEGO is prioritising stores in China to ‘get bricks into
the hands of kids’. Retrieved from BrickFanatics:
https://www.brickfanatics.com/lego-is-prioritising-stores-in-china-to-get-bricks-

into-the-hands-of-kids/

Wharfe, C. T. (2021, Januari 27). Chinese LEGO fans really want more LEGO Pirates.
Retrieved from Brickfanatics: https://www.brickfanatics.com/chinese-lego-fans-

really-want-more-lego-pirates/

Widiastutik, A. (n.d.). Jenis-Jenis Penelitian. Yogyakarta: Staff Universitas Negeri
Yogyakarta.

Xie, J. (2021). Brand Experience and Customer Loyalty: Insights from LEGO’s China

Expansion. International Journal of Retail & Distribution Management, 225-243.

Xie, J. (2021). Brand strategies in China’s e-commerce ecosystem: A focus on Tmall and

premium consumer experience. Journal of Digital Marketing, 112-129.



80

Yahoo!Finance. (2023, Mei 9). 20 Biggest Toy Companies in the World. Retrieved from
Yahoo!Finance: https://finance.yahoo.com/news/20-biggest-toy-companies-

world-153507474 .html?fr=sycsrp_catchall

Zhou, X. (2007). Analysis of Lego Storytelling Marketing Strategy and Bilateral
Relationship Business Model. Hangzhou, China.



