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ABSTRAK

ANDIEN PUTRI AMALIA, 20042010013, PENGARUH MARKETING MIX
4P (PRODUCT, PRICE, PLACE, PROMOTION) TERHADAP MINAT BELI
KONSUMEN (STUDI PADA PERSEWAAN KOSTUM COSPLAY
SURABAYA)

Penelitian ini bertujuan untuk menganalisis dan mengetahui pengaruh dari
marketing mix (product, price, place, promotion) terhadap minat beli konsumen.
Populasi yang digunakan yaitu seluruh jumlah kostum yang disewakan oleh
Persewaan Kostum Cosplay Surabaya. Teknik pengambilan sampel menggunakan
metode non-probalitas dengan purposive sampling. Sampel dalam penelitian ini
berjumlah 65 responden. Pengumpulan data dalam penelitian ini menggunakan
kuesioner. Teknik analisis yang digunakan pada penelitan ini yaitu analisis regresi
linier berganda. Hasil penelitian ini menunjukkan bahwa secara simultan minat beli
konsumen secara signifikan dipengaruhi marketing mix 4P (product, price, place,
promotion). Secara parsial product dan price berpengaruh signifikan terhadap
minat beli konsumen sedangkan place dan promotion berpengaruh tidak signifikan
terhadap minat beli konsumen.

Kata Kunci : Minat Beli Konsumen, Marketing Mix, Product, Price, Place,
Promotion
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ABSTRACT

ANDIEN PUTRI AMALIA, 20042010013, THE EFFECT OF 4P
MARKETING MIX (PRODUCT, PRICE, PLACE, PROMOTION) ON
CONSUMER BUYING INTEREST (STUDY ON PERSEWAAN KOSTUM
COSPLAY SURABAYA)

This study aims to analyze and determine the influence of the marketing mix
(product, price, place, promotion) on consumer buying interest. The population
used is the entire number of costumes rented by the Surabaya Cosplay Costume
Rental. The sampling technique uses a non-probability method with purposive
sampling. The sample in this study consisted of 65 respondents. Data collection in
this research used a questionnaire. The analysis technique used in this research is
multiple linear regression analysis. The results of this research show that
simultaneously consumer buying interest is significantly influenced by the 4P
marketing mix (product, price, place, promotion). Partially, product and price have
a significant effect on consumer buying interest, while place and promotion have
no significant effect on consumer buying interest.

Keyword : Consumer Buying Interest, Marketing Mix, Product, Price, Place,
Promotion



