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ABSTRAK 

 

Penelitian iini ibertujuan iuntuk imengetahui iapakah iterdapat ipengaruh 

ibrand iawareness, ibrand iimage, idan ibrand iambassador iterhadap ibrand iloyalty 

ipelanggan iMie iSedaap iKorean iSpicy iChicken idi ijurusan iadministrasi ibisnis 

iUPN i‗Veteran‘ iJawa iTimur. iJenis ipenelitiannya ikuantitatif idan iteknik 

ipengumpulan idatanya imenggunakan imetode ikuisioner. iPopulasi iidalam 

iipenelitian iiini iiyang iimenjadi iitarget iipopulasi iiadalah iimahasiswa iiadministrasi 

iibisnis iiUPN ii‗Veteran‘ iiJatim iiyang iipernah iimengonsumsi iiproduk iiMie 

iiSedaap iiKorean iiSpicy iiChicken. iiJumlah iisampel iiyang iidigunakan iidalam 

iipenelitian iiini iisebanyak ii96 iiresponden. iiTeknik iipengambilan iisampel iipada 

iipenelitian iiini iiyaitu iiteknik iiPurposive iiSampling iidengan iikriteria iipelanggan 

iiMie iiSedaap iiKorean iiSpicy iChicken, ipernah imelakukan ipembelian ipada 

iproduk iMie iSedaap iKorean iSpicy iChicken, ipernah imelihat iSiwon iSuper iJunior 

iyang imelakukan iendorsement ipada iproduk iMie iSedaap iKorean iSpicy iChicken. 

iTeknik ianalisis idata imenggunakan isoftware iStatistical iProgram ifor iSocial 

iScience i(SPSS) iversi i30. iHasil ipenelitian iini imenunjukkan ibahwa iBrand 

iAwareness, iBrand iImage, idan iBrand iAmbassador isecara isimultan iberpengaruh 

isignifikan iterhadap iBrand iLoyalty iPelanggan. iBrand iAwareness isecara iparsial 

iberpengaruh ipositif idan isignifikan iterhadap iBrand iLoyalty iPelanggan. iBrand 

iImage isecara iparsial iberpengaruh ipositif idan isignifikan iterhadap iBrand iLoyalty 

iPelanggan. iBrand iAmbassador isecara iparsial itidak iberpengaruh isignifikan 

iterhadap iBrand iLoyalty iPelanggan. 

Kata iKunci i: iBrand iAwareness; iBrand iImage; iBrand iAmbassador; iBrand 

iLoyalty iPelanggan. 
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ABSTRACT 

 

This istudy iaims ito idetermine iwhether ithere iis ian iinfluence iof ibrand 

iawareness, ibrand iimage, iand ibrand iambassadors ion ibrand iloyalty iof iMie 

iSedaap iKorean iSpicy iChicken icustomers iin ithe ibusiness iadministration 

idepartment iof iUPN i'Veteran' iEast iJava. iThe itype iof iresearch iis iquantitative 

iand ithe idata icollection itechnique iuses ia iquestionnaire imethod. iThe ipopulation 

iin ithis istudy iwho ibecame ithe itarget ipopulation iwere iUPN i'Veteran' iEast iJava 

ibusiness iadministration istudents iwho ihad iconsumed iMie iSedaap iKorean iSpicy 

iChicken iproducts. iThe inumber iof isamples iused iin ithis istudy iwere i96 

irespondents. iThe isampling itechnique iin ithis istudy iis ipurposive isampling 

itechnique iwith ithe icriteria ithat icustomers iof iMie iSedaap iKorean iSpicy 

iChicken, ihave imade ipurchases iof iMie iSedaap iKorean iSpicy iChicken iproducts, 

ihave iseen iSiwon iSuper iJunior iwho iendorses iMie iSedaap iKorean iSpicy 

iChicken iproducts. iThe idata ianalysis itechnique iuses iStatistical iProgram ifor 

iSocial iScience i(SPSS) isoftware iversion i30. iThe iresults iof ithis istudy iindicate 

ithat iBrand iAwareness, iBrand iImage, iand iBrand iAmbassador isimultaneously 

ihave ia isignificant ieffect ion iCustomer iBrand iLoyalty. iBrand iAwareness 

ipartially ihas ia ipositive iand isignificant ieffect ion iCustomer iBrand iLoyalty. 

iBrand iImage ipartially ihas ia ipositive iand isignificant ieffect ion iCustomer iBrand 

iLoyalty. iBrand iAmbassador ipartially ihas ino isignificant ieffect ion iCustomer 

iBrand iLoyalty. 

Keywords i: iBrand iAwareness; iBrand iImage; iBrand iAmbassador; icustomer 

ibrandiloyalty.


