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ABSTRAK

Penelitian ini bertujuan untuk mengetahui apakah terdapat pengaruh
brand awareness, brand image, dan brand ambassador terhadap brand loyalty
pelanggan Mie Sedaap Korean Spicy Chicken di jurusan administrasi bisnis
UPN “Veteran’ Jawa Timur. Jenis penelitiannya kuantitatif dan teknik
pengumpulan datanya menggunakan metode kuisioner. Populasi dalam
penelitian ini yang menjadi target populasi adalah mahasiswa administrasi
bisnis UPN ‘Veteran’ Jatim yang pernah mengonsumsi produk Mie
Sedaap Korean Spicy Chicken. Jumlah sampel yang digunakan dalam
penelitian ini sebanyak 96 responden. Teknik pengambilan sampel pada
penelitian ini yaitu teknik Purposive Sampling dengan kriteria pelanggan
Mie Sedaap Korean Spicy Chicken, pernah melakukan pembelian pada
produk Mie Sedaap Korean Spicy Chicken, pernah melihat Siwon Super Junior
yang melakukan endorsement pada produk Mie Sedaap Korean Spicy Chicken.
Teknik analisis data menggunakan software Statistical Program for Social
Science (SPSS) wversi 30. Hasil penelitian ini menunjukkan bahwa Brand
Awareness, Brand Image, dan Brand Ambassador secara simultan berpengaruh
signifikan terhadap Brand Loyalty Pelanggan. Brand Awareness secara parsial
berpengaruh positif dan signifikan terhadap Brand Loyalty Pelanggan. Brand
Image secara parsial berpengaruh positif dan signifikan terhadap Brand Loyalty
Pelanggan. Brand Ambassador secara parsial tidak berpengaruh signifikan
terhadap Brand Loyalty Pelanggan.

Kata Kunci : Brand Awareness; Brand Image; Brand Ambassador; Brand
Loyalty Pelanggan.
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ABSTRACT

This study aims to determine whether there is an influence of brand
awareness, brand image, and brand ambassadors on brand loyalty of Mie
Sedaap Korean Spicy Chicken customers in the business administration
department of UPN 'Veteran' East Java. The type of research is quantitative
and the data collection technique uses a questionnaire method. The population
in this study who became the target population were UPN "Veteran' East Java
business administration students who had consumed Mie Sedaap Korean Spicy
Chicken products. The number of samples used in this study were 96
respondents. The sampling technique in this study is purposive sampling
technique with the criteria that customers of Mie Sedaap Korean Spicy
Chicken, have made purchases of Mie Sedaap Korean Spicy Chicken products,
have seen Siwon Super Junior who endorses Mie Sedaap Korean Spicy
Chicken products. The data analysis technique uses Statistical Program for
Social Science (SPSS) software version 30. The results of this study indicate
that Brand Awareness, Brand Image, and Brand Ambassador simultaneously
have a significant effect on Customer Brand Loyalty. Brand Awareness
partially has a positive and significant effect on Customer Brand Loyalty.
Brand Image partially has a positive and significant effect on Customer Brand
Loyalty. Brand Ambassador partially has no significant effect on Customer
Brand Loyalty.

Keywords : Brand Awareness; Brand Image; Brand Ambassador; customer
brand loyalty.
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