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ABSTRAK

RESTIATIN, 21042010220, PENGARUH CELEBRITY ENDORSER,
PERCEIVED QUALITY, DAN TESTIMONI TERHADAP PURCHASE
INTENTION PRODUK HANASUI DI SURABAYA

Perkembangan teknologi dan sistem informasi menyebabkan terjadinya pergeseran
perilaku konsumen. Belanja online semakin menjadi pilihan utama, mendorong
perusahaan untuk terus berinovasi untuk menjaga minat konsumen terhadap
produknya. Pada periode ini, minat beli konsumen dipengaruhi oleh berbagai
faktor, antara lain kualitas yang diberikan, metode pemasaran yang digunakan, dan
testimoni pembeli lain. Fokus penelitian ini adalah menganalisis bagaimana
variabel celebrity endorser, persepsi kualitas, dan testimonial berpengaruh secara
parsial dan simultan terhadap niat beli produk merek lokal Hanasui pada konsumen
di Kota Surabaya. Metode kuantitatif merupakan pendekatan yang digunakan
dalam penelitian ini dengan kuesioner sebagai teknik pengumpulan datanya.
Penelitian ini menentukan masyarakat yang berdomisili di Kota Surabaya dengan
jumlah penduduk sebanyak 2,9 juta jiwa. Sampel berjumlah 205 responden yang
dipilih melalui metode purposive sampling dengan kriteria mengetahui produk
Hanasui, berusia minimal 17 tahun, dan berdomisili di Surabaya. Pengukuran data
dilakukan dengan menggunakan skala likert. Perangkat lunak Statistical Package
for the Social Sciences (SPSS) versi 26 digunakan untuk menguji data
menggunakan uji analisis regresi linier berganda. Temuan penelitian ini
menunjukkan bahwa secara simultan Celebrity Endorser, Perceived Quality, dan
Testimoni berpengaruh signifikan terhadap niat beli. Lebih lanjut, temuan
menunjukkan bahwa Celebrity Endorser mempunyai pengaruh parsial terhadap niat
beli. Selain itu Perceived Quality mempunyai pengaruh secara parsial terhadap niat
beli, sedangkan Testimoni juga menunjukkan pengaruh parsial signifikan terhadap

niat beli.

Kata Kunci: selebriti endorser, persepsi kualitas, penilaian, dan niat beli.
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ABSTRACT

RESTIATIN, 21042010220, THE INFLUENCE OF CELEBRITY
ENDORSER, PERCEIVED QUALITY, AND TESTIMONIALS ON
PURCHASE INTENTION OF HANASUI PRODUCTS IN SURABAYA

The development of technology and information systems has led to a shift in
consumption behavior. Online shopping is progressively emerging as the primary
option, prompting companies to innovate continually to maintain consumer interest
in their products. In this period, consumer purchasing interest is impacted by
various elements, including the quality provided, the marketing methods employed,
and testimonials from other buyers. The focus of this study is to analyze how
celebrity endorsers, perceived quality, and testimonial variables partially and
simultaneously affect the purchase intention of Hanasui's local brand products
among Surabaya City consumers. The quantitative method is the approach used in
this research with a questionnaire as the data collection technique. This research
determines people who live in Surabaya City with a population of 2.9 million as the
population. The sample consisted of 205 respondents selected through the
purposive sampling method with the criteria of knowing Hanasui products, being
at least 17 years old, and being domiciled in Surabaya. Data measurement is
conducted using a Likert scale. The Statistical Package for the Social Sciences
(SPSS) software version 26 was utilized to examine the data using a multiple linear
regression analysis test. The findings of this study indicate that simultaneously
celebrity endorser, perceived quality, and testimonials have a significant impact on
purchase intention. Furthermore, the findings show that celebrity endorser has a
partial influence on purchase intention. In addition, perceived quality exerts a
partial influence on purchase intention, while testimonials also demonstrate a

significant partial influence on purchase intention.

Keyword: celebrity endorser, perceived quality, testimoni, and purchase intention
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