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ANALISIS PENGARUH HARGA DAN LOKASI TERHADAP 
KEPUTUSAN PEMBELIAN PADA KEDAI KOPI SEKAWAN SURABAYA 

ANALYSIS OF THE INFLUENCE OF PRICE AND LOCATION ON 
PURCHASE DECISIONS AT SEKAWAN COFFEE SHOPS SURABAYA 

 

Magfujin, Teguh Soedarto, Dita Atasa 

 
ABSTRAK 

Penelitian ini dilakukan dengan tujuan untuk menganalisis pengaruh harga dan 
lokasi terhadap keputusan pembelian di Kedai Kopi Sekawan Surabaya. Analisis 
data yang digunakan dalam penelitian ini menggunakan analisis SEM-PLS. Teknik 
pengambilan sampel atau responden yang digunakan dalam penelitian ini adalah 
metode non-probability sampling (sampel tanpa peluang). Metode non-probabilty 
sampling yang digunakan adalah accidental sampling (sampling incidental) dengan 
jumlah responden 100 orang. Hasil dari penelitian ini menunjukkan harga 
berpengaruh positif dan signifikan terhadap keputusan pembelian di Kedai Kopi 
Sekawan Surabaya. Semakin terjangkau harga yang ditawarkan, maka semakin 
tinggi konsumen melakukan keputusan pembelian pada Kedai Kopi Sekawan. 
Lokasi berpengaruh positif dan signifikan terhadap keputusan pembelian di Kedai 
Kopi Sekawan Surabaya.  Semakin strategis lokasi suatu usaha, maka semakin 
tinggi konsumen melakukan keputusan pembelian pada Kedai Kopi Sekawan. 

Kata Kunci: Harga, Lokasi, Keputusan Pembelian 

 

ABSTRACT 

This research was conducted with the aim of analyzing the influence of price and 
location on purchasing decisions at Kedai Kopi Sekawan Surabaya. Data analysis 
used in this research used SEM-PLS analysis. The sampling or respondent 
technique used in this research is a non-probability sampling method (sample 
without chance). The non-probability sampling method used was accidental 
sampling (incidental sampling) with a total of 100 respondents. The results of this 
research show that price has a positive and significant effect on purchasing 
decisions at Kedai Kopi Sekawan Surabaya. The more affordable the prices offered.  
the more consumers make purchasing decisions at Sekawan Coffee Shop. Location 
has a positive and significant effect on purchasing decisions at Kedai Kopi Sekawan 
Surabaya.  The more strategic the location of a business, the more consumers make 
purchasing decisions at Sekawan Coffee Shop. 
 
Keywords:  Price, Location, Purchase Decision



 

vii 
 

DAFTAR ISI 

   Halaman 

LEMBAR PENGESAHAN ........................................................................  i 

KATA PENGANTAR ................................................................................  iv 

ABSTRAK ..................................................................................................  vi 

ABSTRACT ................................................................................................  vi 

DAFTAR ISI ...............................................................................................  vii 

DAFTAR TABEL .......................................................................................  x 

DAFTAR GAMBAR ..................................................................................  xii 

DAFTAR LAMPIRAN ...............................................................................  xiii 

I. PENDAHULUAN .............................................................................  1 

1.1. Latar Belakang ............................................................................  1 

1.2. Rumusan Masalah .......................................................................  6 

1.3. Tujuan  ........................................................................................  7 

1.4. Manfaat Penelitian ......................................................................  7 

1.5. Batasan Masalah .........................................................................  8 

II. TINJAUAN PUSTAKA ....................................................................  9 

2.1 Penelitian Terdahulu ...................................................................  9 

2.2. Landasan Teori ...........................................................................  16 

2.2.1. Perilaku Konsumen .........................................................  16 

2.2.2. Lokasi ..............................................................................  21 



viii 
 

2.2.3. Kepuasan Konsumen ......................................................  24 

2.2.4. Harga ...............................................................................  31 

2.2.5. Keputusan Pembelian .....................................................  40 

2.3. Kerangka Pemikiran ...................................................................  46 

2.4. Hipotesis Penelitian ....................................................................  46 

III. METODE PENELITIAN ..................................................................  47 

3.1. Lokasi dan Objek Penelitian .......................................................  47 

3.2. Penentuan Sampel .......................................................................  48 

3.3. Pengumpulan data .......................................................................  50 

3.3.1. Pengumpulan data primer ...............................................  50 

3.3.2. Pengumpulan data sekunder ...........................................  51 

3.4. Definisi operasional dan pengukuran variable ...........................  52 

3.5. Analisis Data ...............................................................................  55 

3.5.1. Uji Kualitas Data ............................................................  55 

3.5.2. Analisis Deskriptif ..........................................................  56 

3.5.3. SEM-PLS ........................................................................  56 

3.5.4. Evaluasi Model Pengukuran (Outer Model) ...................  57 

3.5.5. Evaluasi Model Struktural (Inner Model) .......................  60 

IV. HASIL DAN PEMBAHASAN .........................................................  63 

4.1. Gambaran Umum Kedai Kopi Sekawan ....................................  63 



 

ix 
 

4.2. Karakteristik Responden .............................................................  64 

4.2.1. Responden Berdasarkan Jenis Kelamin ..........................  65 

4.2.2. Responden Berdasarkan Usia .........................................  66 

4.2.3. Responden Berdasarkan Pendidikan ...............................  67 

4.2.4. Responden Berdasarkan Pekerjaan .................................  68 

4.2.5. Responden Berdasarkan Pendapatan ..............................  69 

4.2.6. Responden Berdasarkan Varian Produk Kedai  
Kopi Sekawan Yang Dibeli ............................................  70 

4.3. Hasil Uji Analisis Data ...............................................................  71 

4.3.1. Evaluasi Outer Model .....................................................  71 

4.3.2. Evaluasi Inner Model ......................................................  75 

4.4. Pengujian Hipotesis ....................................................................  77 

4.4.1. Pengaruh Harga terhadap Keputusan Pembelian Kedai 
Kopi Sekawan Surabaya .................................................  78 

4.4.2. Pengaruh Lokasi terhadap Keputusan Pembelian Kedai 
Kopi Sekawan Surabaya .................................................  81 

V. KESIMPULAN DAN SARAN .........................................................  85 

5.1. Kesimpulan .................................................................................  85 

5.2. Saran  ........................................................................................  85 

DAFTAR PUSTAKA .................................................................................  87 

LAMPIRAN ................................................................................................  93 

                                          



x 
 

DAFTAR TABEL 

No. Judul Halamanman 

1. 1      Konsumsi Kopi Nasional Tahun 2018-2022 ..........................................      2 

1. 2      Kuliner Kopi di Kawasan UPN Veteran Jatim .......................................      4 

1. 3      Data Penjualan Kedai Kopi Sekawan pada November 2023-Oktober  
2024 ........................................................................................................      5 

3. 1      Skala Pengukuran ...................................................................................     51 

3. 2      Definisi operasional dan pengukuran variabel .......................................     52 

4. 1      Daftar Harga Produk Kopi Kedai Kopi Sekawan ..................................     64 

4. 2      Responden Berdasarkan Jenis Kelamin .................................................     65 

4. 3      Responden Berdasarkan Usia .................................................................     66 

4. 4      Responden Berdasarkan Pendidikan ......................................................     67 

4. 5      Responden Berdasarkan Pekerjaan ........................................................     68 

4. 6      Responden Berdasarkan Pendapatan ......................................................     69 

4. 7      Responden Berdasarkan Varian Produk Kedai Kopi Sekawan ..............     70 

4. 8      Nilai Outer Loading ...............................................................................     72 

4. 9      Nilai Average Variance Extracted (AVE) ..............................................     73 

4. 10    Composite Reliability .............................................................................     73 

4. 11    Cronbach’s Alpha ...................................................................................     74 

4. 12    Collinearitty Statistics (VIF) ..................................................................     75 

4. 13    R Square (R2) .........................................................................................     76 



 

xi 
 

4. 14    Uji Hipotesis ...........................................................................................     77 

4. 15    Alasan Harga Produk Kedai Kopi Sekawan Menjadi Pilihan  
Konsumen ...............................................................................................     80 

4. 16    Alasan Lokasi Kedai Kopi Sekawan Menjadi Pilihan Konsumen .........     83 

  



xii 
 

DAFTAR GAMBAR 

No. Judul Halaman 

2. 1     Proses Pengambilan Keputusan Pembelian .....................................      41 

2. 2     Bagan Kerangka Berpikir .................................................................      46 

3. 1     Diagram Jalur Model Pengukuran ...................................................      61 

4. 1     Inner Model ......................................................................................      75 

  



 

xiii 
 

DAFTAR LAMPIRAN 

No. Judul Halaman 

1        Kuesioner Penelitian .........................................................................        93 

2        Jawaban Responden ..........................................................................        97 

3        Hasil Uji Analisis Data Menggunakan SEM PLS .............................      101	

 

  


	d124c776c8368606346560c88ea5350eb1b201abe3ef97ccbd9168165063eaa8.pdf
	Surat pernyataan bebas plagiasi
	d124c776c8368606346560c88ea5350eb1b201abe3ef97ccbd9168165063eaa8.pdf

