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Muthiatur Rahmah, Sri Tjondro Winarno, Prasmita Dian Wijayati 
 
 

ABSTRAK  
 

Ke$puasan konsume$n me$rupakan aspe$k yang sangat pe$nting se$rta pe$rlu 
dipe$rhatikan di coffe$e$ shop agar dapat be$rsaing. Pe$ngaruh dari harga diduga 
me$rupakan salah satu faktor pe$ne$ntu ke$puasan konsume$n te$rhadap produk yang 
dibe$rikan. Kualitas pe$layanan yang dibe$rikan ole$h pihak ke$dai kopi ke$pada 
konsume$n juga be$rpe$ngaruh te$rhadap ke$puasan konsume$n. Hal lain yang be$rkaitan 
de$ngan ke$puasan konsume$n yaitu cita rasa. Tujuan yang ingin pe$nulis capai yaitu 
untuk me$nge$tahui pe$ngaruh harga, kualitas pe$layanan dan cita rasa te$rhadap 
ke$puasan pe$langgan me$nggunakan me$tode$ SE$M-PLS de$ngan sampe$l pe$langgan di 
ke$dai kopi mome$n klasik. Pe$ngumpulan data pe$ne$litian me$nggunakan kue$sione$r 
yang dibe$rikan ke$pada pe$langgan dan me$mpe$role$h sampe$l se$banyak 50 re$sponde$n. 
Hasilnya me$nunjukan bahwa bahwa variabe$l harga be$rpe$ngaruh positif dan 
signifikan te$rhadap ke$puasan pe$langgan pada ke$dai kopi mome$n klasik de$ngan 
signifikansi p-value$ se$be$sar 0.027. Variabe$l kualitas pe$layanan be$rpe$ngaruh positif 
dan signifikan te$rhadap ke$puasan pe$langgan pada ke$dai kopi mome$n klasik de$ngan 
signifikansi p-value$ se$be$sar 0.013. Variabe$l cita rasa be$rpe$ngaruh positif dan 
signifikan te$rhadap ke$puasan pe$langgan pada ke$dai kopi mome$n klasik de$ngan 
signifikansi p-value$ se$be$sar <0.001. 
 
Kata kunci : Cita Rasa, Harga, Kepuasan Pelanggan, Kualitas Pelayanan 
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ABSTRACT 
 

Custome$r satisfaction is a ve$ry important aspe$ct and ne$e$ds to be$ conside$re$d in 
coffe$e$ shops in orde$r to compe$te$. The$ influe$nce$ of price$ is thought to be$ one$ of the$ 
de$te$rmining factors of custome$r satisfaction with the$ products provide$d. The$ quality 
of se$rvice$ provide$d by the$ coffe$e$ shop to consume$rs also affe$cts custome$r 
satisfaction. Anothe$r thing re$late$d to custome$r satisfaction is taste$. The$ goal that the$ 
author wants to achie$ve$ is to de$te$rmine$ the$ e$ffe$ct of price$, se$rvice$ quality and taste$ 
on custome$r satisfaction using the$ SE$M-PLS me$thod with a sample$ of custome$rs at 
the$ classic mome$nt coffe$e$ shop. The$ colle$ction of re$se$arch data use$d a que$stionnaire$ 
give$n to custome$rs and obtaine$d a sample$ of 50 re$sponde$nts. The$ re$sults show that 
the$ price$ variable$ has a positive$ and significant e$ffe$ct on custome$r satisfaction at the$ 
classic mome$nt coffe$e$ shop with a p-value$ significance$ of 0.027. The$ se$rvice$ quality 
variable$ has a positive$ and significant e$ffe$ct on custome$r satisfaction at the$ classic 
mome$nt coffe$e$ shop with a p-value$ significance$ of 0.013. The$ taste$ variable$ has a 
positive$ and significant e$ffe$ct on custome$r satisfaction at the$ classic mome$nt coffe$e$ 
shop with a p-value$ significance$ of <0.001. 

 
Key word : Taste, Price, Customer Satisfaction, Service Quality 
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