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ABSTRAKSI

Penelitian ini berfokus pada pengaruh review affiliate marketing terhadap perilaku
impulsive buying konsumen dalam konteks produk hijab Lafiye. Penelitian ini
penting karena affiliate marketing semakin berkembang sebagai strategi yang
efektif dalam pemasaran digital, terutama di industri fashion. Tujuan penelitian ini
adalah untuk mengungkap seberapa besar pengaruh ulasan dari affiliator terhadap
keputusan pembelian impulsif konsumen. Dengan menggunakan pendekatan
kuantitatif, penelitian ini menganalisis hubungan antara variabel independen
(review affiliate marketing) dan variabel dependen (impulsive buying) melalui
regresi linier sederhana. Hasil penelitian menunjukkan bahwa review affiliate
marketing memiliki pengaruh signifikan terhadap pembelian impulsif, dengan
kredibilitas affiliator dan kualitas ulasan menjadi faktor yang paling menentukan.
Kesimpulan dari penelitian ini adalah bahwa ulasan yang jujur, informatif, dan
relevan mampu mendorong perilaku impulsive buying, sehingga affiliate marketing
menjadi strategi yang efektif dalam meningkatkan penjualan produk hijab Lafiye.

Kata kunci: Affiliate Marketing; Impulsive Buying; Ulasan Produk; Kredibilitas
Sumber



ABSTRACT

This research focuses on the impact of affiliate marketing reviews on consumer
impulsive buying behavior in the context of Lafiye hijab products. The significance
of this study lies in the growing effectiveness of affiliate marketing as a strategy in
digital marketing, particularly in the fashion industry. The study aims to reveal how
much affiliate reviews influence consumers' impulsive purchase decisions. Using a
quantitative approach, this research examines the relationship between the
independent variable (affiliate marketing reviews) and the dependent variable
(impulsive buying) through simple linear regression. The findings indicate that
affiliate marketing reviews significantly influence impulsive buying, with the
credibility of the affiliate and the quality of reviews being the most determining
factors. The conclusion is that honest, informative, and relevant reviews can drive
impulsive buying behavior, making affiliate marketing an effective strategy in
boosting sales for Lafiye hijab products.

Keywords: Affiliate Marketing; Impulsive Buying; Hijab; Product Review;
Source Credibility.
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