
 

110 
 

DAFTAR PUSTAKA 

Agustine, A., Dian Jeanza, A., Pambudi, D. T., Glorino, M., & Pandin, R. (2022). 

Analysis on Alternate Universe Popularity’S Effect on Digital-Era Society’S 

Reading Habit in Philosophical Perspective. OSF Preprints. 

Ahadiat, A. (2022). Ini Medsos Favorite Komunitas Penggemar K-Pop. Databoks. 

https://databoks.katadata.co.id/datapublish/2022/09/08/ini-medsos-favorit-

komunitas-penggemar-k-pop#:~:text=Menurut survei Katadata Insight 

Center,WhatsApp%2C YouTube%2C dan TikTok 

Alejandro, L. (2021). Diving into the Waves of Fan Fiction: K-Pop Girl Group 

Fandom and Queer Empowerment through User-generated Literature. SSRN 

Electronic Journal. https://doi.org/10.2139/ssrn.3782276 

Almaida, R., Gumelar, S. A., & Laksmiwati, A. A. (2021). Dinamika psikologis 

fangirl k-pop. Cognicia, 9(1), 17–24. 

https://doi.org/10.22219/cognicia.v9i1.15059 

Aminudin, A. (2018). Audience in Reception Analysis Perspective. The Asian 

Conference on Media, Communication, & Film 2018, October, 1–14. 

Arunrangsiwed, P., Ounpipat, N., & Cheachainart, K. (2018). Women and yaoi 

fan creative work. Executive Journal, 38(2), 59–73. https://sw-eden.net/wp-

content/uploads/2019/01/2018-women-yaoi-fan-creative-work.pdf 

Azuraa, W. (2019). Boy With Love ( Komunikasi Pencinta Film Boys Love ). 

Voxpop.Upnjatim.Ac.Id, 1(September), 13–23. 

http://voxpop.upnjatim.ac.id/index.php/voxpop/article/view/4 

Bennett, L. (2014). Tracing Textual Poachers: Reflections on the development of 

fan studies and digital fandom. Journal of Fandom Studies, The, 2(1), 5–20. 

https://doi.org/10.1386/jfs.2.1.5_1 

Budiarto, A., Chairunissa, R., & Fitriani, A. (2021). The Motivation Behind 

Writing Fanfictions for Digital Authors on Wattpad and Twitter. Alphabet, 

4(1), 48–53. https://doi.org/10.21776/ub.alphabet.2021.04.01.06 

Chun, Y., & Bae, J. (2023). Female fans become driving force of K-pop girl 

groups. Korea JoongAng Daily. 

https://koreajoongangdaily.joins.com/2022/12/12/entertainment/kpop/girl-

group-kpop-female-kpop-fan/20221212152033239.html 

Claretta, D., Fauziah, A., Hikmah, A. N., & Aziizah, N. B. (2022). ANALISIS 

RESEPSI MAHASISWA TENTANG KONTEN DALAM AKUN TIKTOK 

@ rizkyrn _. Jurnal Social Logica, 1(2), 1–8. 

https://doi.org/https://doi.org/10.572349/socialogica.v1i2.147 

Coleman, H. R. (2021). University of Memphis Digital Commons DO NOT FEED 

THE FETISHIZERS : BOYS LOVE FANS RESISTANCE AND CHALLENGE 



111 
 

 

OF PERCEIEVED REPUTATION Major : Sociology. 

Duffet, M. (2013). Understanding Fandom (An Introduction to the Study of Media 

Fan Culture) (Issue september 2016). Bloomsbury. 

Fathallah, J. (2017). Fanfiction and the Author. In Fanfiction and the Author. 

https://doi.org/10.5117/9789089649959 

Febriansha, D. (2023). Fenomena Alternative Universe (AU) Boys Love di 

Twitter sebagai Bentuk Ekspresi Diri. Repositori.Untidar.Ac.Id. 

Fiantika, F. R., Wasil, M., Jumiyati, S., Honesti, L., Wahyuni, S., Mouw, E., 

Jonata, Mashudi, I., Hasanah, N., Maharani, A., Ambarwati, K., Noflidaputri, 

R., Nuryami, & Waris, L. (2022a). Metodologi Penelitian Kualitatif. In 

Metodologi Penelitian Kualitatif. In Y. Novita & A. Yanto (Eds.), Rake 

Sarasin (1st ed., Issue Maret). PT. GLOBAL EKSEKUTIF TEKNOLOGI. 

https://scholar.google.com/citations?user=O-B3eJYAAAAJ&hl=en 

Fiantika, F. R., Wasil, M., Jumiyati, S., Honesti, L., Wahyuni, S., Mouw, E., 

Jonata, Mashudi, I., Hasanah, N., Maharani, A., Ambarwati, K., Noflidaputri, 

R., Nuryami, & Waris, L. (2022b). Metodologi Penelitian Kualitatif. In 

Yuliati Novita & A. Yanto (Eds.), Rake Sarasin (First, Issue Maret). PT. 

GLOBAL EKSEKUTIF TEKNOLOGI. 

https://scholar.google.com/citations?user=O-B3eJYAAAAJ&hl=en 

Fuhr, M. (2016). Globalization and Popular Music in South Korea (1st ed.). 

Routledge. 

Gray, A., Campbell, J., Erickson, M., Hanson, S., & Wood, H. (2007). CCCS 

Selected Working Papers Volume 2. In Proceedings of EMC 2017 (Vol. 2, 

Issue 69145). Routledge. 

Harahap, R. D. (2016). LGBT DI INDONESIA : Perspektif Hukum Islam, HAM, 

Psikologi dan Pendekatan Maṣlaḥah. Al-Ahkam, 26(2), 223. 

https://doi.org/10.21580/ahkam.2016.26.2.991 

Hemmann, K. (2020). Manga Cultures and the Female Gaze. In Manga Cultures 

and the Female Gaze. 

Hong, C. S. (2020). The Real K-Pop Idols of Fanfiction: Reclaiming “Real 

Person” Fanfiction as K-Pop Industry Practice [McGill University]. In 

McGill University. http://dx.doi.org/10.1016/j.jaad.2013.01.032 

Jenkins, H. (2005). Textual Poachers (Television Fans & Participatory Culture). 

Routledge. 

Kim, Y. (2022). Indonesia negara yang paling ramai membicarakan K-pop di 

Twitter 2021. Twitter Blog. 

https://blog.x.com/in_id/topics/insights/2022/indonesia-negara-yang-paling-

ramai-membicarakan-k-pop-di-twitter 

Kwon, J. (2019). Straight Korean Female Fans and Their Gay Fantasies. In P. 



112 
 

 

Booth & K. Larsen (Eds.), University of Iowa. University of Iowa Press. 

https://revistas.ufrj.br/index.php/rce/article/download/1659/1508%0Ahttp://h

ipatiapress.com/hpjournals/index.php/qre/article/view/1348%5Cnhttp://www

.tandfonline.com/doi/abs/10.1080/09500799708666915%5Cnhttps://mckinse

yonsociety.com/downloads/reports/Educa 

Lam, T. S. (2024). An Exploratory Study of Boys’ Love Fans’ Attitudes toward, 

and Knowledge about, Homosexuality (Issue March). Ritsumeikan Asia 

Pacific University. 

Lestari, A. E., & Kusuma, R. S. (2023). Analisis Resepsi Pengguna Twitter 

Terhadap Fan War “Safa Space.” Jurnal Audiens, 4(3), 440–453. 

https://doi.org/10.18196/jas.v4i3.119 

Lewis, L. (1992). The Adoring audience : fan culture and popular media. In The 

Adoring audience fan culture and popular media. 

http://www.worldcat.org/title/adoring-audience-fan-culture-and-popular-

media/oclc/24630587&referer=brief_results 

Lim, C. L. (2024). The 5th Gen K-Pop Groups to Add to Your Spotify Playlist. 

Herworld. https://www.herworld.com/life/entertainment/5th-gen-k-pop-

groups 

Luo, X., & Feng, H. (2024). Feminism or Misogyny? Exploring the Relationship 

Between Boy’S Love Drama Exposure, the Female Gaze, Fandom 

Engagement, and Gender Ideology. Trames, 28(4), 351–372. 

https://doi.org/10.3176/tr.2024.4.03 

Madill, A. (2020). The Yaoi /Boys’ Love/ Danmei Audience. The International 

Encyclopedia of Gender, Media, and Communication, 1–5. 

https://doi.org/10.1002/9781119429128.iegmc051 

Malik, Z., & Haidar, S. (2023). Online community development through social 

interaction — K-Pop stan twitter as a community of practice. Interactive 

Learning Environments, 31(2), 733–751. 

https://doi.org/10.1080/10494820.2020.1805773 

McCudden, M. L. (2011). Degrees of Fandom: Authenticity & Hierarchy in the 

Age of Media Convergence. University of Kansas. 

McLelland, M., Welker, J., Nagaike, K., & Suganuma, K. (2015). Boys Love 

Manga and Beyond : History, Culture and Community in Japan. In J. Welker, 

M. McLelland, K. Nagaike, & K. Suganuma (Eds.), Boys Love Manga and 

Beyond: History, Culture, and Community in Japan. University Press of 

Mississippi. https://doi.org/10.14325/mississippi/9781628461190.003.0003 

Murthy, D. (2013). Twitter : Digital Media and Society Series. In Polity Press. 

Naila, S. A. (2022). Penggemar K-POP Disaat Pandemi ” ( Fangirling Pada 

Mahasiswi Ilmu Komunikasi UMS Selama Masa Pandemi ). In Publikasi 

Ilmiah. http://eprints.ums.ac.id/101603/1/Sarmila Alma 



113 
 

 

Naila_L100180182.pdf 

Nursanti, M. I., Lukmantoro, T., & Ulfa, N. S. (2013). Descriptive analysis of k-

pop fans as media audience in consuming and constructing meaning. 

Interaksi Online, 1(2). https://ejournal3.undip.ac.id/index.php/interaksi-

online/article/view/2259 

Nusaresearch. (2018). Laporan Riset Grup K-Pop Tahun 2018. Nusaresearch.Net. 

Laporan Riset Grup K-Pop Tahun 2018 

Rafiq, A. (2020). Dampak Media Sosial Terhadap Perubahan Sosial Suatu 

Masyarakat. Global Komunika, 3(1), 18–29. 

https://doi.org/https://doi.org/10.33822/gk.v3i1.1704 

Rahmawati, D., Anindhita, W., Decintya, Lusia, A., & Wisesa, N. R. (2020). An 

Ethnography of Shipping as a Communication Practice Within the Fujoshi 

Community in Indonesia. 426(Icvhe 2018), 440–450. 

https://doi.org/10.2991/assehr.k.200331.178 

Rinata, A. R., & Dewi, S. I. (2019). Fanatisme Penggemar Kpop Dalam Bermedia 

Sosial Di Instagram. Interaksi: Jurnal Ilmu Komunikasi, 8(2), 13. 

https://doi.org/10.14710/interaksi.8.2.13-21 

Rodhiyah, I. A., & Rikarno, R. (2022). Hubungan Publikasi Fanfiction Bergenre 

Yaoi Terhadap Diterimanya Konsep Gay Oleh Fans Kpop Indonesia Pada 

Situs Asianfanfics.Com. KINEMA: Jurnal Komunikasi Dan Penyiaran, 1(2), 

87. https://doi.org/10.31958/kinema.v1i2.7292 

Sa’diyah, S. S. (2019). Budaya Penggemar Di Era Digital (Studi Etnografi Virtual 

Pada Penggemar Bts Di Twitter). Jurnal Ilmu Komunikasi : JKOM, 2(1), 1–

10. 

Santoso, S. (2021). Analisis Resepsi Audiens Terhadap Berita Kasus Meiliana di 

Media Online. Komuniti : Jurnal Komunikasi Dan Teknologi Informasi, 

12(2), 140–154. https://doi.org/10.23917/komuniti.v12i2.13285 

Schestak, E. (2023). Affective and Intimate Ties Between BTS and ARMY: K-pop, 

Fandom, and the Feminine Gaze (Vol. 16, Issue 1). York University. 

Sedlmeir, S. (2024). Love , Fantasy , and Profit : The Utilization of Shipping and 

Boys Love as a Strategic Marketing Tool in the K-Pop Industry (Issue 

February) [University of Music and Performance Munich]. 

https://doi.org/10.13140/RG.2.2.28967.15521 

Sianturi, S. F., & Junaidi, A. (2021). Persepsi Penggemar Pasangan Boys Love 

(BL Ship) terhadap Homoseksualitas. Koneksi, 5(2), 302. 

https://doi.org/10.24912/kn.v5i2.10312 

Sobur, A., Darmawan, F., Kusumalestari, R. R., Listiani, E., & Ahmadi, D. 

(2018). The Meaning Of K-Pop And Self-Concept Transformation Of K-Pop 

Fans In Bandung. MIMBAR : Jurnal Sosial Dan Pembangunan, 34(2), 414–



114 
 

 

422. https://doi.org/10.29313/mimbar.v34i2.3729 

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif dan R&D. 

Syahara, A. F. (2023). Teks Boys Love Sebagai Media Negosiasi Gender dan 

Seksualitas Penggemar wanita. Journal of Education, Humaniora and Social 

Sciences (JEHSS), 5(3), 1971–1980. https://doi.org/10.34007/jehss.v5i3.1567 

Thomas, B. (2011). What Is Fanfiction and Why Are People Saying Such Nice 

Things about It?? Storyworlds: A Journal of Narrative Studies, 3(2011), 1. 

https://doi.org/10.5250/storyworlds.3.2011.0001 

Torres, I. L. de S. (2023). Shipping and Fanservice in the Boys Love (Bl) Series 

Consumption Experience By the Brazilian Fandom. Vivência: Revista de 

Antropologia, 1(62), 19–51. https://doi.org/10.21680/2238-

6009.2023v1n62id33754 

Triadanti, N., Azasya, S., Barus, R., & Wardoyo, E. (2019). Jadi Gaya Hidup, 

Benarkah Fans KPop Kaya Raya atau Cuma Modal Kuota? IDN Times. 

https://www.idntimes.com/hype/entertainment/danti/jadi-gaya-hidup-

benarkah-fans-kpop-kaya-raya-atau-cuma-modal-kuota?page=all 

Tunshorin, C. (2016). Analisis Resepsi Budaya Populer Korea Pada. Jurnal 

Ilmiah Ilmu Komunikasi, 10(April), 71–79. 

Wang, R. (2024). Censorship and Creative Communities: Fragility and Change of 

Fanfiction Writing in China. Qualitative Sociology, 47(4), 667–689. 

https://doi.org/10.1007/s11133-024-09567-9 

Waruwu, M. (2023). Pendekatan Penelitian Pendidikan: Metode Penelitian 

Kualitatif, Metode Penelitian Kuantitatif dan Metode Penelitian Kombinasi 

(Mixed Method). Jurnal Pendidikan Tambusai, 7(1), 2896–2910. 

https://doi.org/https://doi.org/10.31004/jptam.v7i1.6187 

Yonatan, A. Z. (2025). Indonesia Jadi Negara Paling Religius di ASEAN 2024. 

GoodStats. https://goodstats.id/article/indonesia-jadi-negara-paling-religius-

di-asean-2024-luflc#:~:text=Direktorat Jenderal Kependudukan dan 

Pencatatan,08%25 dari total penduduk Indonesia. 

Yumna, R., Sabila, A., & Fadhilah, A. (2020). Aktivitas Fanatisme Kpop di 

Media Sosial (Analisis Tekstual Pada Akun Twitter @WINGSFORX1). 

Syntax Idea, 2(5), 106–115. 

 

  


