
 

111 

 

DAFTAR PUSTAKA 

Ali, Reynard, J., Yoedtadi, Moehammad, Gafar. (2024). Hubungan Konten 

Marketing Instagram Reels @Ocistok dengan Minat Beli Konsumen. Kiwari,  

doi: 10.24912/ki.v3i1.29415 

Alves, H., Fernandes, C., & Raposo, M. (2016). Social media marketing: A 

literature review and implications. Psychology & Marketing, 33(12), 1029-

1038. 

Anderl, E., Becker, I., Wangenheim, F. (2016). "The Importance of AI in Predictive 

Analytics for Marketing Campaigns." 

Arviani, H., Claretta, D., Kusnarto, K., Delinda, N., & Izzaanti, S. (2021). Sosial 

Media Marketing: Peluang & Tantangan bagi UMKM Lokal Di Masa Pandemi 

Covid-19. JURNAL SIMBOLIKA Research and Learning in Communication 

Study, 7(1), 47-56. 

Arviani, H., Tutiasri, R. P., Fauzan, L. A., & Kusuma, A. (2023). ChatGPT For 

Marketing Communications: Friend or Foe?. Kanal: Jurnal Ilmu 

Komunikasi, 12(1), 1-7. 

Arzikulov, O. A. ugli. (2021). ARTIFICIAL INTELLIGENCE TO INCREASE 

THE EFFICIENCY OF SMALL BUSINESSES. International Scientific 

Journal Theoretical & Applied Science, 100(08), 412–415. 

https://doi.org/https://dx.doi.org/10.15863/TAS.2021.08.100.77 

Baek, T. H., & Yoo, C. Y. (2018). Branded advertising in an online social network: 

The role of congruence. Journal of Marketing Communications, 24(6), 620-

633 

Basri, W. (2020). Examining the impact of artificial intelligence (Ai)-assisted social 

media marketing on the performance of small and medium enterprises: 

Toward effective business management in the saudi arabian context. 

International Journal of Computational Intelligence Systems, 13(1), 142–152. 

https://doi.org/10.2991/ijcis.d.200127.002 

Batoebara, M. U. (2021). Inovasi dan Kolaborasi dalam Era Komunikasi Digital. 

PUBLIK REFORM: JURNAL ADMINISTRASI PUBLIK, 8(1), 29-38. 

https://doi.org/https:/dx.doi.org/10.15863/TAS.2021.08.100.77
https://doi.org/10.2991/ijcis.d.200127.002


112 

 

 

 

Budi Utomo, S., Nugraha, J. P., Sri wahyuningsih, E., Indrapraja, R., & Binsar 

Kristian Panjaitan, F. A. (2023). Analysis of The Effectiveness of Integrated 

Digital Marketing Communication Strategies in Building MSMEs Brand 

Awareness Through Social Media. Jurnal Sistim Informasi Dan Teknologi, 

5(4), 8–13. https://doi.org/10.60083/jsisfotek.v5i4.311 

Ceocea, R.-A., Ceocea, C., Turcu, O.-L., Ciucescu, N., & Feraru-Prepeliță, A. 

(2022). Digital Marketing in Post-Pandemic Conditions. Studies and Scientific 

Researches. Economics Edition, 35, 19–29. 

https://doi.org/10.29358/sceco.v0i35.507 

Chen, X. (2023). Research on the application of artificial intelligence in computer 

network technology based on the era of big data. Proceedings - 2023 2nd 

International Conference on Artificial Intelligence and Autonomous Robot 

Systems, AIARS 2023, 31, 172–176. 

https://doi.org/10.1109/AIARS59518.2023.00041 

CNN INDONESIA (2024, Juli 20). 57 Juta Warga RI Belum Tersentuh Internet 

[Halaman Web]. Diakses dari 

https://www.cnnindonesia.com/teknologi/20240201072314-213-1056988/57-

juta-warga-ri-belum-tersentuh-internet 

Dewi, A. K., & Muhammad, R. (2024, January). Analisis dampak Covid-19 dan 

perang di Ukraina pada sektor fintech konvensional dan syariah. 

In Proceeding of National Conference on Accounting & Finance (pp. 425-

439). 

Dwityas, N. A., Mulyana, A., Hesti, S., Briandana, R., & Kurniasari, P. M. (2020). 

Digital marketing communication strategies: The case of Indonesian 

news’portals. International Journal of Economics and Business 

Administration, 8(3), 307–316. https://doi.org/10.35808/ijeba/517 

Dwivedi, Y. K., Ismagilova, E., Hughes, D. L., Carlson, J., Filieri, R., Jacobson, J., 

... & Wang, Y. (2021). Setting the future of digital and social media marketing 

research: Perspectives and research propositions. International Journal of 

Information Management, 59, 102168. 

https://doi.org/10.1109/AIARS59518.2023.00041
https://www.cnnindonesia.com/teknologi/20240201072314-213-1056988/57-juta-warga-ri-belum-tersentuh-internet
https://www.cnnindonesia.com/teknologi/20240201072314-213-1056988/57-juta-warga-ri-belum-tersentuh-internet
https://doi.org/10.35808/ijeba/517


113 

 

 

 

Gerlich, M., Elsayed, W., & Sokolovskiy, K. (2023). Artificial intelligence as 

toolset for analysis of public opinion and social interaction in marketing: 

identification of micro and nano influencers. Frontiers in Communication, 8. 

https://doi.org/10.3389/fcomm.2023.1075654 

Girasa, R. (2020). Artificial Intelligence as a Disruptive Technology. In Economic 

Transformation and Government Regulation. 

https://doi.org/https://www.doi.org/10.1007/978-3-030-35975-1_1 

Gopal, R., Jadhav, S., & Marathe, P. (2020). Effectiveness of personalized email 

marketing on consumer engagement. Journal of Interactive Marketing, 53, 32-

43. 

Gryshchenko, I. M., & Shkoda, D. M. (2023). Insights Into Digital Marketing 

Management Framework in Modern Organizations. Journal of Strategic 

Economic Research, 4(4), 79–86. https://doi.org/10.30857/2786-

5398.2022.4.8 

Hafize Nurgul Durmus Senyapar. (2024). Artificial Intelligence in Marketing 

Communication: A Comprehensive Exploration of the Integration and Impact 

of. Technium Social Sciences Journal, 55, 64–81. 

Hayati, R. (2023). BAB 3 INOVASI DAN KATEGORI ADOPTER. Inovasi 

Pendidikan, 4(1), 25. 

Hermann, E. (2022). Leveraging Artificial Intelligence in Marketing for Social 

Good—An Ethical Perspective. Journal of Business Ethics, 179(1), 43–61. 

https://doi.org/10.1007/s10551-021-04843-y 

Huang, M. H., & Rust, R. T. (2018). Artificial Intelligence in Service. Journal of 

Service Research, 21(2), 155–172. 

https://doi.org/10.1177/1094670517752459 

Hudson, S., & Franklin, M. (2023). Science Communications for Explainable 

Artificial Intelligence. http://arxiv.org/abs/2308.16377 

I Kadek, S. W. P., Anak Agung Gde Bagus, U., & Ida Bagus Ketut, T. (2024). 

PERAN AGENSI KREATIF SEBAGAI MARKETING DAN BRANDING 

PERUSAHAAN ATAU UMKM DI ERA DIGITAL. 

https://doi.org/10.3389/fcomm.2023.1075654
http://arxiv.org/abs/2308.16377


114 

 

 

 

Jannach, D., Adomavicius, G., & Tuzhilin, A. (2016). "Recommender Systems for 

Personalization in E-Commerce." 

Kaur, P., Dhir, A., & Rajala, R. (2020). Why do people use social media for sharing 

content? The effect of motivations and privacy concerns. Telematics and 

Informatics, 46, 101322 

Kumar, V., Ashraf, A. R., & Nadeem, W. (2024). AI-powered marketing: What, 

where, and how? International Journal of Information Management, 

77(December 2023), 102783. https://doi.org/10.1016/j.ijinfomgt.2024.102783 

Kusuma, P. J., Purusa, N. A., Aqmala, D., & Chasanah, A. N. (2023). Penerapan 

Articial Intelligence sebagai Stimulus Niat Beli Konsumen dalam Pemasaran 

Media Sosial. Jurnal Teknologi Dan Sistem Informasi Bisnis, 5(4), 521–528. 

https://doi.org/10.47233/jteksis.v5i4.1057  

Lund, B. D., & Wang, T. (2023). Chatting about ChatGPT: How may AI and GPT 

impact academia and libraries? Library Hi Tech News, 40(3), 26-29. 

Manongga, D., Rahardja, U., Sembiring, I., Lutfiani, N., & Yadila, A. B. (2022). 

Dampak Kecerdasan Buatan Bagi Pendidikan. ADI Bisnis Digital Interdisiplin 

Jurnal, 3(2), 110–124. https://doi.org/https://doi.org/10.34306/abdi.v3i2.792 

McCarthy, J. (2007). WHAT IS ARTIFICIAL INTELLIGENCE? 

Mittelstadt, B. D., Allo, P., Taddeo, M., Wachter, S., & Floridi, L. (2016). "The 

Ethics of Algorithms: Mapping the Debate." 

 Mubarak, H. Z. (2022). Desain kurikulum merdeka untuk era revolusi industri 4.0 

dan society 5.0. Zakimu. com. 

Muntaha, N. G. ., & Amin, A. . (2023). Difusi Inovasi, Diseminasi Inovasi, Serta 

Elemen Difusi Inovasi. Jurnal Pendidikan Dan Konseling (JPDK), 5(2), 

2548–2554. https://doi.org/10.31004/jpdk.v5i2.13624 

Nalendra, M. A. S., Caniago, D. P., Hernando, L., Husna, A., Sapitri, R., Kremer, 

H., Harahap, W. L., & Nurcholiq, R. (2023). Revolusi Digital : Pemanfaatan 

Teknologi AI Dalam Display Produk UMKM Olahan Hasil Laut. Jurdimas 

(Jurnal Pengabdian Kepada Masyarakat) Royal, 6(4), 673–678. 

https://doi.org/10.33330/jurdimas.v6i4.2804 

https://doi.org/10.47233/jteksis.v5i4.1057
https://doi.org/10.33330/jurdimas.v6i4.2804


115 

 

 

 

Nambisan, S., Lyytinen, K., Majchrzak, A., & Song, M. (2017). "Digital Innovation 

Management: Reinventing Innovation Management Research in a Digital 

World." MIS Quarterly, 41(1), 223-238. 

Nasution, M. D. T. P., Rafiki, A., Rossanty, Y., & Pahlufi, C. K. (2024). Exploring 

Small and Medium Enterprises’ Intention to Adopt AI - Powered Chatbots in 

Halal Marketing Communications. IQTISHODUNA: Jurnal Ekonomi 

Islam, 13(1), 35–58. https://doi.org/10.54471/iqtishoduna.v13i1.2364 

Nesterenko, V., & Olefirenko, O. (2023). THE IMPACT OF AI DEVELOPMENT 

ON THE DEVELOPMENT OF MARKETING Funding : There is no funding 

for this research . Marketing and Management of Innovations, 4511(2023), 

169–181. https://doi.org/https://doi.org/10.21272/mmi.2023.1-15 

Niyu, Desideria Dwihadiah, Azalia Gerungan, & Herman Purba. (2024). 

Penggunaan ChatGPT di Kalangan Mahasiswa dan Dosen Perguruan Tinggi 

Indonesia. CoverAge: Journal of Strategic Communication, 14(2), 130–145. 

https://doi.org/10.35814/coverage.v14i2.6058 

Nobelta, O. V., & Rahmalia, A. N. (2024). Manajemen Periklanan UMKM Digital 

oleh Agensi Lokal (Studi Kasus Manajemen Periklanan Digital pada Uraga 

Digital Agency). Jurnal Audiens, 5(1), 173–183. 

https://doi.org/10.18196/jas.v5i1.352 

Noble, S. M., & Mende, M. (2023). The future of artificial intelligence and robotics 

in the retail and service sector: Sketching the field of consumer-robot-

experiences. Journal of the Academy of Marketing Science, 51(4), 747–756. 

https://doi.org/10.1007/s11747-023-00948-0 

Nurhaida, D., Amran, E., Nugraha, E. R., Osman, A. F. B., & Shafira, A. N. (2023). 

Utilizing Artificial Intelligence (AI) Technology to support MSMEs 

businesses: ChatGPT. Dinamisia : Jurnal Pengabdian Kepada 

Masyarakat, 7(4), 910-918. https://doi.org/10.31849/dinamisia.v7i4.15005 

OECD. (2021). The Digital Transformation of SMEs, OECD Studies on SMEs and 

Entrepreneurship. In OECD Publishing, Paris,. 

https://doi.org/10.1787/bdb9256a-en. 

https://doi.org/10.1007/s11747-023-00948-0


116 

 

 

 

Panuju, R. (2019). Komunikasi Pemasaran: Pemasaran sebagai Gejala Komunikasi 

dan Komunikasi sebagai Strategi Pemasaran. In Prenada Media Group. 

Pratama, herawan wahyu. (2016). Difusi Inovasi dan Adopsi Program Jaminan 

Kesehatan Nasional, 6–10 

Rogers, E. M. (2003). Diffusion of Innovations (5th ed.). New York: Free Press. 

Russel, S., & Norvig, P. (2010). Artificial intelligence. In 2010 The 2nd 

International Conference on Computer and Automation Engineering, ICCAE 

2010 (3rd ed., Vol. 4). Pearson Education, Inc. 

https://doi.org/10.1109/ICCAE.2010.5451578 

Saidah, I. (2024). Model Industri Bisnis Media Massa Pada Era Perkembangan 

Artificial Intelligence (Ai) Di Indonesia. Linimasa : Jurnal Ilmu Komunikasi, 

4(1), 44–59. https://doi.org/10.23969/linimasa.v4i1.3461 

Setyawan, N. R., Kalalinggi, R., & Anggraeiny, R. (2019). Inovasi Pelayanan 

Publik Melalui Program E-Samsat di Kantor Samsat Kota 

Samarinda. EJournal Pemerintahan Integratif, 7(1), 11-20. 

Shalahuddin, M. A., & Nurfauizah, A. (2023). Strategi Komunikasi Pemasaran di 

Era Digital. Propaganda, 3(2), 124–130. 

https://doi.org/10.37010/prop.v3i2.1607 

Shiddiq, M. S., & Junaidy. (2023). Analysis of Digital Marketing Usage by Small 

and Medium Enterprises in Bogor Regency (Study SME’s Actors Abilities to 

Use Information and Communication Technology). International Journal of 

Advanced Engineering and Management Research, 08(06), 01–16. 

https://doi.org/10.51505/ijaemr.2023.8601 

Sugiyono, P. D. (2019). metode penelitian pendidikan (kuantitatif, kualitatif, 

kombinasi, R&D dan penelitian pendidikan). Metode Penelitian 

Pendidikan, 67. 

Taecharungroj, V. (2023). “What Can ChatGPT Do?” Analyzing Early Reactions 

to the Innovative AI Chatbot on Twitter. Big Data and Cognitive Computing, 

7(1). https://doi.org/10.3390/bdcc7010035 

Taufik, I., & Kurniawan, A. A. (2023). Peran Artificial Intelligencedalam Inovasi 

Digital Marketing. Seminar Nasional Ilmu, Manajemen, Ekonomi, Keuangan 

https://doi.org/10.23969/linimasa.v4i1.3461
https://doi.org/10.51505/ijaemr.2023.8601


117 

 

 

 

Dan Bisnis (IMEKB), 2(1), 29–40. 

https://journal.formosapublisher.org/index.php/snimekb/article/view/4602 

Wagobera Edgar Kedi, Chibundom Ejimuda, Courage Idemudia, & Tochukwu 

Ignatius Ijomah. (2024). AI software for personalized marketing automation 

in SMEs: Enhancing customer experience and sales. World Journal of 

Advanced Research and Reviews, 23(1), 1981–1990. 

https://doi.org/10.30574/wjarr.2024.23.1.2159 

Wardhani, A. K., & Romas, A. N. (2022). Analysis of Digital Marketing Strategies 

in the Covid-19 Pandemic. EXERO : Journal of Research in Business and 

Economics, 4(1), 29–53. https://doi.org/10.24071/exero.v4i1.5025 

Waisberg, D., & Kaushik, A. (2019). "Attribution Modeling in Marketing with AI." 

Wu, L., & Danko, Y. (2021). Research on the Role of Artificial Intelligence 

Technology in Universities Brand Integrated Marketing Communication. 

Грааль Науки, 3(2–3), 83–85. https://doi.org/10.36074/grail-of-

science.02.04.2021.015 

Yuwana, S. I. P. (2020). Coronanomics: strategi revitalisasi umkm menggunakan 

teknologi digital di tengah pandemi covid-19. Journal of Technopreneurship 

on Economics and Business Review, 2(1), 47-59. 

Yparrea, N.G., & Hernández-Rodríguez, F. (2024). Unveiling Generative AI in 

Higher Education: Insights from Engineering Students and Professors. 2024 

IEEE Global Engineering Education Conference (EDUCON), 1-5. 

Zain, A. Z., & Pratiwi, I. E. (2023). Ramai Soal Pedagang Tanah Abang Minta E-

Commerce Selain TikTok Shop Juga Ditutup, Ini Komentar Pakar [Halaman 

Web]. Diakses dari 

https://www.kompas.com/tren/read/2023/10/10/171500965/ramai-soal-

pedagang-tanah-abang-minta-e-commerce-selain-tiktok-shop-juga?page=all 

Zhang, J., Yuan, M., Wang, K. (2016). "Programmatic Advertising and Real-Time 

Bidding in Digital Marketing." 

Zhimin, J. (2024). Challenges and Opportunities of Brand Communication for 

Small and Medium Tea Enterprises in the Era of Digital Transformation--

https://doi.org/10.24071/exero.v4i1.5025
https://doi.org/10.36074/grail-of-science.02.04.2021.015
https://doi.org/10.36074/grail-of-science.02.04.2021.015


118 

 

 

 

Acase Study of Guizhou Province,China. 302–311. 

https://doi.org/10.62788/qltlvy3


