
 

xi 
 

DAFTAR PUSTAKA 
 

Azeharie, K. 2022. Apa itu branding?. Diambil dari 
https://majoo.id/solusi/detail/apa-itu-branding 

Attia, A. S., Rouby, I., & Morsy, N. (2023). Analyzing the Role of Search Engine 
Optimization (SEO) as an E-Marketing Supportive Tool (Tourism Companies’ 
Websites). The Scientific Journal of the Faculty of Tourism and Hotels, 20(1), 
114–134. 
https://thalexu.journals.ekb.eg/article_310641_5fb364735302b0ff1963f2fb8e
1975fa.pdf?lang=en 

BeMarketing. 2024. What is SEO and why is it important for businesses? Diambil 
dari https://bemarketing.com/what-is-seo-and-why-is-it-important-for-businesses/ 

Borodulina, A. (2022). Rebranding-New Way To Ensure a Company’S 
Competitiveness By Strengthening Brand Identity. 

Broom, G. M., & Sha, B.-L. (2013). Cutlip and Center’s Effective Public Relations 
/ Glen M. Broom, Bey-Ling Sha.—11th ed. (S. Yagan & A. Greene (ed.); 11th 
ed.). Pearson Education, Inc. 

Cahya, A. D., Aqdella, F. A., Jannah, A. Z., & Setyawati, H. (2021). Memanfaatkan 
Marketplace Sebagai Media Promosi Untuk Meningkatkan Penjualan Di 
Tengah Pandemi Covid-19. SCIENTIFIC JOURNAL OF REFLECTION : 
Economic, Accounting, Management and Business, 4(3), 503–510. 
https://doi.org/10.37481/sjr.v4i3.329 

Chaffey, D., & Smith, P. (2022). Digital Marketing Excellence: Planning, 
Optimizing and Integrating Online Marketing (6th ed.). Routledge. 
https://doi.org/10.4324/9781003009498 

Chea, A. C. (2024). Branding: Models, Theory, Practice, and Marketing 
Implications. International Journal of Academic Research in Business and 
Social Sciences, 14(5), 1150–1162. https://doi.org/10.6007/ijarbss/v14-
i5/21481 

Creswell, J. W. (2022). Research Design: Qualitative, Quantitative, and Mixed 
Methods Approaches. SAGE Publications. 
https://books.google.co.id/books?id=Rkh4EAAAQBAJ 

Dass, M., Kohli, C., & Acharya, M. (2023). An Investigation Into Slogan Design 
On Creating Slogan–Brand Alignment. Journal of Advertising Research, 
63(1), 43 LP – 60. https://doi.org/10.2501/JAR-2023-004 

Dewani, P. K., & Amalia, D. (2022). NUSANTARA : Jurnal Ilmu Pengetahuan 
Sosial STRATEGI MARKETING PUBLIC RELATIONS IBIS. 9(7), 2661–
2669. 

Dubbelink, S. I., Soria, C. H., & Constantinides, E. (2021). Social media marketing 



 

xii 
 

as a branding strategy in extraordinary times: Lessons from the covid‐19 
pandemic. Sustainability (Switzerland), 13(18). 
https://doi.org/10.3390/su131810310 

Fijałkowska, J., Hadro, D., Mróz-Gorgoń, B., & Krywalski Santiago, J. (2023). 
Communication about rebranding: the case of Polish listed companies. 
Horyzonty Polityki, 14(49), 93–113. https://doi.org/10.35765/hp.2513 

Foroudi, M. M. (2022). Corporate Brand Design. Routledge. 
https://doi.org/10.4324/9781003054153 

Hildreth, J. (2024). Brand awareness. In Twist (Nomor 42). 
https://doi.org/10.4337/9781800377486.brand.awareness 

Hu, L., Min, Q., Han, S., & Liu, Z. (2020). Understanding followers’ stickiness to 
digital influencers: The effect of psychological responses. International 
Journal of Information Management, 54, 102169. 
https://doi.org/10.1016/J.IJINFOMGT.2020.102169 

Hutari, A., & Nasir, L. M. (2024). EFEKTIVITAS KOMUNIKASI PEMASARAN 
PRODUK FASHION MENGGUNAKAN MEDIA SOSIAL FACEBOOK. 2(2), 
297–306. 

Joseph, A., Gupta, S., Wang, Y., & Schoefer, K. (2021). Corporate rebranding: An 
internal perspective. Journal of Business Research, 130, 709–723. 
https://doi.org/10.1016/j.jbusres.2020.04.020 

Kanaveedu, A., & Kalapurackal, J. J. (2022). Influencer Marketing and Consumer 
Behaviour: A Systematic Literature Review. Vision, January. 
https://doi.org/10.1177/09722629221114607 

Kathiriya, S. (2024). Consumer Protection and Payment Compliance in the Digital 
Age : Challenges , Innovations , and Regulatory Responses. 9(1), 92–95. 

Kaul, P., & Arora, S. (2024). Investigating nexus between corporate re-branding 
and stock market performance: a study of Indian service sector. Managerial 
Finance, 50(6), 1153–1173. https://doi.org/10.1108/MF-05-2023-0275 

Keller, K. L., & Swaminathan, V. (2020). Strategic Brand Management. In 
Strategic Brand Management. 
https://doi.org/10.1093/hebz/9780198797807.001.0001 

Kennedy, S. (2022). An exploration of social media audience interactions with 
virtual influencer content on Instagram. A Netnography study. An exploration 
of social media audience interactions with virtual influencer content on 
Instagram. A Netnography study. 

Kim, J., Yang, K., Min, J., & White, B. (2022). Hope, fear, and consumer behavioral 
change amid COVID-19: Application of protection motivation theory. 
International Journal of Consumer Studies, 46(2), 558–574. 
https://doi.org/10.1111/IJCS.12700 



 

xiii 
 

Kotler, P., & Keller, K. L. (2020). Marketing Management (15th ed.). Pearson. 

Mason, A. N., Narcum, J., & Mason, K. (2021). Social media marketing gains 
importance after Covid-19. Cogent Business & Management, 8(1), 1870797. 
https://doi.org/10.1080/23311975.2020.1870797 

Maulina, Rishna. 2023. Iklan advertorial sebagai strategi pemasaran terbaik. 
Diambil dari https://www.jurnal.id/id/blog/iklan-advertorial-sebagai-stategi-
pemasaran-terbaik/ 

Melia, T., & Sutiaperman, A. (2021). Public Relations (Komunikasi Strategis, 
Digital, dan Bertanggung Jawab). In Paper Knowledge . Toward a Media 
History of Documents (Vol. 7, Nomor 2). 

Mola, V., & Sije, A. (2022). Influence of Strategic Rebranding on Performance 
Sustainability of Commercial Banks in Kenya. Journal of Business and 
Strategic Management, 7(1), 49–68. https://doi.org/10.47941/jbsm.845 

Mordor Intelligence Research & Advisory. (2024 , August). INDONESIA E-
COMMERCE MARKET SIZE & SHARE ANALYSIS - GROWTH 
TRENDS & FORECASTS (2025 - 2030). Mordor Intelligence. Retrieved 
from https://www.mordorintelligence.com/industry-reports/indonesia-
ecommerce-market 

Muhammad, S. A., Winarno, A., & Hermawan, A. (2021). Strategi Branding Dalam 
Meningkatkan Minat Beli Bagi Pelaku Usaha Mikro Kecil Menengah (Umkm) 
Produk Green Bean Kopi. Jurnal Graha Pengabdian, 3(4), 369. 
https://doi.org/10.17977/um078v3i42021p369-376 

Nugrahaningsih, S. D., Setiansah, M., Sulaiman, A. I., Widjanarko, W., & 
Prastyanti, S. (2023). Public Relations Strategy of Rsu Ananda Purwokerto in 
Facing Crisis. Jurnal Scientia, 12(03), 2738–2746. 

Nur, L., Nugroho, A., & Astuti, S. W. (2024). Indonesian National Army 
Information Centre ’ s Public Relations Communication Strategy. 12(1), 31–
44. 

Pomppper, D., Place, K. R., & Weaver, C. K. (2022). The Routledge Companion to 
Public Relations (1st ed.). Routledge. 
https://doi.org/https://doi.org/10.4324/9781003131700 

Putra, Y., Santoso, P. Y., & Adhypoetro, R. R. (2021). Branding Produk Dalam 
Menjaga Loyalitas Konsumen Pada Masa Pandemi Covid-19. Jurnal Cyber 
PR, 1(1), 11–21. 
https://journal.moestopo.ac.id/index.php/cyberpr/article/view/1415 

Putri, D. E., Sudirman, A., Suganda, A. D., Riana, D. K., Martini, E., Susilowati, 
H., Bambang, Ferlina, A., Trenggana, M., Zulfikar, R., Handayani, T., 
Kusuma, G. P. E., Triwardhani, D., Rini, N. K., Pertiwi, W. N. B., & Roslan, 
A. H. (2021). Brand Marketing. Widina Bhakti Persada. 



 

xiv 
 

Rahmani, T. F., & Hidayat, D. (2024). Strategi Marketing Public Relations Dalam 
Melakukan Rebranding Lembaga Amil Zakat Persatuan Islam. Professional: 
Jurnal Komunikasi dan Administrasi Publik, 11(1), 73–80. 
https://doi.org/10.37676/professional.v11i1.6047 

Ramachandran, S., & Laouisset, D. E. (2021). Uae Islamic Banks Debranding & 
Rebranding: a Case Study. Academy of Strategic Management Journal, 
20(Special Issue 2), 1–14. 

Rangaswamy, A., Moch, N., Felten, C., van Bruggen, G., Wieringa, J. E., & Wirtz, 
J. (2020). The Role of Marketing in Digital Business Platforms. Journal of 
Interactive Marketing, 51(August), 72–90. 
https://doi.org/10.1016/j.intmar.2020.04.006 

Rumijati, A., Asfiah, N., & Fuadiputra, I. R. (2021). Rebranding untuk 
Meningkatkan Nilai Tambah Produk di Kelompok Usaha Mikro Olahan Susu 
pada Ikatan Pengusaha ‘Aisyiyah (IPAS). Budimas, 3(1). 
https://doi.org/10.29040/budimas.v3i1.1792 

Sahin, O., & Ahmad, W. (2020). Measuring re-naming effects on brand image and 
brand awareness: a case study on Tishk University. Solid State Technology, 
63(6). http://solidstatetechnology.us/index.php/JSST/article/view/6242 

Saputra, R., Adiprasetya, F., & Pulungan, P. (2024). Proyek Pemasaran Digital di 
Sosial Media dan E- Commerce Melalui Pembuatan Content Marketing dan 
Advertising Campaign Untuk Meningkatkan Brand Awareness Racabel. 2(5). 

Sariswara, V. (2022). Strategi Rebranding Melalui Marketing Public Relation Pada 
Radio Musik Gen 98, 7 Fm. Media Bahasa, Sastra, dan Budaya Wahana, 28, 
701–710. 
http://journal.unpak.ac.id/index.php/wahana/article/view/6440%0Ahttp://jour
nal.unpak.ac.id/index.php/wahana/article/viewFile/6440/3520 

Siadari, R., Ulfa, N., & Rakhmad, W. (2024). PROSES REBRANDING STARTUP 
PINTAR . CO. Journal Interaksi Online, 12(4), 130–139. 
https://ejournal3.undip.ac.id/index.php/interaksi-online/article/view/47029 

Sunder Ramachandran. (2021). UAE ISLAMIC BANKS DEBRANDING & 
REBRANDING: A CASE STUDY. Academy of Strategic Management 
Journal , 20(2), 1–14. 

Suryanti, Debby Salju, Wahyu Eka, Syahrul Bastian, & Febry Jati. (2024). 
Pengaruh Rebranding Calon Presiden Prabowo Subianto Di Media Sosial 
Tiktok Terhadap Tingkat Kepercayaan Dan Partisipasi Pemilih Generasi Z 
Pada Pemilu 2024 Kota Magelang. 91–106. 

Thi, D., & Hang, T. (2024). THE IMPACT OF BRAND REPOSITIONING ON 
CUSTOMER BEHAVIOR : CURRENT SITUATION AND 
RECOMMENDATIONS FOR VIETNAMESE COMMERCIAL BANKS. 

Traver, C. G., & Laudon, K. C. (2021). E - commerce 2020-2021 



 

xv 
 

business.technology.society. 

Uma, R., & Harini, R. (2024). Role of Digital Marketing on Moderen 
Entrepreneurship. Internationa Journal of Current Research and Academic 
Review, 11(1), 477–491. 

Watajdid, N. I., Lathifah, A., Andini, D. S., & Fitroh, F. (2021). Systematic 
Literature Review: Peran Media Sosial Instagram Terhadap Perkembangan 
Digital Marketing. Jurnal Sains Pemasaran Indonesia (Indonesian Journal of 
Marketing Science), 20(2), 163–179. https://doi.org/10.14710/jspi.v20i2.163-
179 

Wheeler, A., & Meyerson, R. (2024). Designing Brand Identity: A Comprehensive 
Guide to the World of Brands and Branding (6 ed.). Wiley. 
https://books.google.co.id/books?id=B_xh0AEACAAJ 

Williams, A., Son, S., Walsh, P., & Park, J. (2021). The Influence of Logo Change 
on Brand Loyalty and the Role of Attitude Toward Rebranding and Logo 
Evaluation. Sport Marketing Quarterly, 30(1), 69–81. 
https://doi.org/10.32731/smq.291.032021.06 

Worku Tegegn, M., Alemayehu Wolde, H., Ashebir, L., & Debela, K. L. (2023). 
“An all-inclusive, user-friendly resource”: A Review of Taylor, Bogdan, and 
DeVault’s Introduction to Qualitative Research Methods: A Guidebook and 
Resource (4th Edition). The Qualitative Report, 28(7), 1895–1901. 
https://doi.org/10.46743/2160-3715/2023.6488 

Yunengsih, S., & Syahrilfuddin, S. (2020). the Analysis of Giving Rewards By the 
Teacher in Learning Mathematics Grade 5 Students of Sd Negeri 184 
Pekanbaru. JURNAL PAJAR (Pendidikan dan Pengajaran), 4(4), 715. 
https://doi.org/10.33578/pjr.v4i4.8029 


