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ABSTRAK 

 

ATLET MEGAWATI HANGESTRI DI LIGA VOLI KOREA PADA 

MEDIA ONLINE 

 

(Analisis Framing Zhongdang Pan dan M. Kosicki Pada Pemberitaan Media 

Bola.com dan Okezone.com Periode Oktober 2023 – Maret 2024) 

 

Pemberitaaan olahraga dewasa ini semakin banyak dilirik oleh masyarakat, 

sayangnya penyajian berita-berita tak seluruhnya memerhatikan segi objektif dan 

nilai dalam berita, khususnya pandangan tentang the value of women pada 

pemberitaan mengenai atlet perempuan yang sering dinilai kurang proporsional dan 

menimbulkan pandangan lain yang kurang benar. Menggunakan paradigma 

konstruktivisme untuk mengetahui bagaimana atlet Megawati Hangestri dibingkai 

melalui media online Bola.com dan Okezone.com selama pertandingannya di Liga 

Voli Korea 2024 dengan masing-masing 8-9 berita untuk dikaji, menggunakan 

analisis framing milik Zhongdang Pan dan Gerald M Kosicki. Model ini membagi 

perangkat framing dalam empat elemen yaitu struktur sintaksis, struktur skrip, 

struktur tematik, dan struktur retoris. Hasil penelitian menemukan bahwa media 

online Bola.com membingkai Megawati Hangestri sebagai atlet profesional jiwa 

nasionalisme tinggi di mata masyarakat Indonesia. Sedangkan Okezone.com 

membingkai Megawati Hangestri sebagai Influencer yang inspiratif. Keduanya 

menghasilkan narasi positif dengan menonjolkan pencapaian Megawati Hangestri 

sehingga membentuk citra positif dan mampu mengubah persepsi publik. 

 

Kata Kunci: Analisis Framing, Media Online, Megawati Hangestri 
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ABSTRACT 

 

MEGAWATI HANGESTRI ATHLETES IN THE KOREAN VOLLEYBALL 

LEAGUE ON ONLINE MEDIA 

 

(Zhongdang Pan and M. Kosicki Framing Analysis on Media Coverage 

Bola.com and Okezone.com For The Period October 2023 - March 2024) 

 

Sports news were increasingly being watched by the public, unfortunately the 

presentation of news does not entirely pay attention to the objective and value 

aspects of the news, especially the view of the value of women in the news about 

female athletes who are often considered less proportional and cause other views 

that are not true. Using the constructivism paradigm to find out how athlete 

Megawati Hangestri was framed through online media Bola.com and Okezone.com 

during her match in the 2024 Korean Volleyball League with 8-9 news stories each 

to study, using Zhongdang Pan and Gerald M Kosicki's framing analysis. This 

model divides the framing device into four elements, namely syntactic structure, 

script structure, thematic structure, and rhetorical structure. The results found that 

Bola.com online media framed Megawati Hangestri as a professional athlete with 

high nationalism in the eyes of the Indonesian people. Meanwhile, Okezone.com 

frames Megawati Hangestri as an inspiring Influencer. Both produce positive 

narratives by accentuating Megawati Hangestri's achievements so as to form a 

positive image and be able to change public perception. 

 

Keywords: Framing Analysis, Online Media, Megawati Hangestri 

 


