DAFTAR PUSTAKA

Abd. Hadi, A. R. (2021). Penelitian Kualitatif Studi Fenomenologi, Case
Study,Grounded Theory, Etnografi, Biografi. Banyumas: CV. Pena
Persada.

Abdussamad, Zuchri. (2021). Metode Penelitian Kualitatif. Makassar: CV. Syakir
Media Press.

Ananda, M., Hadi, N., & Meiji, N. H. (2021). Di Balik Perilaku Konsumtif
NCTZEN Dalam Pembelian merchaindise NCT (studi Kasus Komunitas
NCTZEN Malang). Jurnal Integrasi Dan Harmoni Inovatif limu-Ilmu Sosial
(JIHI3S), 1(9), 1011-1026. https://doi.org/10.17977/um063v1i9p1011-
1026

Anderson, W.T. & Golden, L.L., (1984). Lifestyle and psychographics: a critical
review and recommendation. Advances in consumer research, pp. 405-411

Apriliani, 1., Muharsih, L., & Rohayati, N. (2021e). Fanatisme Dan Perilaku
Konsumtif Pada Komunitas  Penggemar  K-Pop Di Karawang.
Empowerment Jurnal Mahasiswa Psikologi Universitas Buana Perjuangan
Karawang, 1(1), 75-84. https://doi.org/10.36805/empowerment.v1i1.615

Arikunto. (2006). Prosedur Penelitian Suatu Pendekatan Praktek. Jakarta : PT.
Rineka Cipta.

Arliman S, L., Arif, E., & Sarmiati, S. (2022). PENDIDIKAN KARAKTER
UNTUK MENGATASI DEGRADASI MORAL KOMUNIKASI
KELUARGA. Ensiklopedia of  Journal, 4(2), 143-149.
https://doi.org/10.33559/e0j.v4i2.1056

Arundati, N., Vania, A. A., & Arisanti, M. (2019). Perilaku Celebrity Worship pada
Anggota Fandom EXO dalam Komunitas EXO-L Bandung. Komunikasi,
13(1), 53-72.

Asir, M., Puspitasari, D., Wahab, A., Anwar, Muh. Abduh., & Mere, K. (2023).
Efektivitas Penggunaan Celebrity Endorser Terhadap Perilaku Konsumen
Dan Keputuan Pembelian Produk: Literature Review. Management Studies
and Entrepreneurship Journal, 4(2), 1790-1801.

Bungi, Burhan. (2013). Metodologi Penelitian Sosial dan Ekonomi. Jakarta:
Kencana Prenada Media Group.

Chen, S. (2023). The Influence of K-pop Culture on the Consuming Behavior of
Chinese Urban Youth and Adolescence. Academic Journal of Humanities
& Social Sciences, 6(22), 15-20.

125



Choi, J. (2015). Hallyu versus Hallyu-hwa: Cultural Phenomenon versus
Institutional Campaign. In S. Lee & A. M. Nornes (Eds.), Hallyu 2.0: The
Korean wave in the Age of Social Media (pp. 31-52). University of
Michigan Press. http://www.jstor.org/stable/10.3998/mpub.7651262.5

Darmadi, Hamid. (2011). Metode penelitian pendidikan. Bandung : Alfabeta.

Desnika, K., & Tambunan, S. M. G. (2023). Consuming K-Pop Photocards:
Mediated Intimacy in Indonesian Fan Practices. Athena: Journal of Social,
Culture and Society, 1(3), 154-160.
https://doi.org/10.58905/athena.v1i3.137

Ding, Y., & Zhuang, X. (2021). Why Chasing Kpop? Is Fandom Truly Crazy? --
The Motivations and Behaviors of Kpop Fans. In Proceedings of the 3rd
International Conference on Educational Reform, Management Science and
Sociology (ERMSS 2021). DOI: 10.25236/ermss.2021.008

Dinningrum, R. F., & Satiti, N. L. U. (2022). Phenomenon of fandom consumption
in K-pop commodity through the Army Community. COMMICAST, 3(1),
42-55. https://doi.org/10.12928/commicast.v3i1.5108

Drianda, R. P., Kesuma, M., & Lestari, N. A. R. (2021). K-Wave Content as a
Source of Comfort During Coronavirus Widespread in Indonesia:
International Conference on Economics, Business, Social, and Humanities
(ICEBSH 2021), Jakarta, Indonesia.
https://doi.org/10.2991/assehr.k.210805.070

Duffet, M. (2013). Understanding Fandom: An introduction to the study of media
fan culture. USA: Bloomsbury.

Fauziyah, & Risqga Fina. (2023). Pembentukan Nilai Karakter Kejujuran Melalui
Aktivitas Menabung pada Anak Usia Dini di Raudhatul Athfal Nurul Islam
Kecamatan Seberida. JECIE (Journal of Early Childhood and Inclusive
Education), 6(2), 114-121. https://doi.org/10.31537/jecie.v6i2.1052

Fiske, J. (2010). Understanding Popular Culture (2nd ed.). Routledge.
https://doi.org/10.4324/9780203837177

Harahap, Nursapia. (2020). Penelitian Kualitatif. Medan: Wal ashri Publishing

Hasibuan, L. (2023, 15 Februari). Ramai Artis Korea Jadi Brand Ambassador di RI,
Emang Efektif?.
https://www.cnbcindonesia.com/lifestyle/20230215155653-33-
414085/ramai-artis-korea-jadi-brand-ambassador-di-ri-emang-efektif

Herdiansyah, Haris. (2014). Metodologi Penelitian Kualitatif. Jakarta: Penerbit
Salemba, 121-25.

126



Irwansyah, Rudy DKkk. (2021). Perilaku Konsumen. Cetakan Pertama Bandung:
Widina. Bhakti Persada.

Jenkins, Henry. (1992). Textual poachers : television fans & participatory culture .
New York: Routledge.

Jenol, N. A., & Pazil, N. H. (2020). Escapism and motivation: Understanding K-
pop fans well-being and identity. Geografia-Malaysian Journal of Society
and Space, 16(4) , 336-347.

Jin Kim, Y., Lee, J., & Lee, M. (2018). Purchasing Behavior of K-pop Idol Goods
Consumers in Korea.

Khelsea, Y. O., Tranggono, D. ., Claretta, D. ., & Achmad, Z. A. (2021). Etnografi
Virtual Perilaku Impulsive Buying Remaja Muslimah Penggemar K-Pop di
Surabaya. Jurnal Komunikasi Islam, 11(2), 264-289.
https://doi.org/10.15642/jki.2021.11.2.264-289

Kim, S. M., & Park, M. J. (2020). Evaluation of cross-national global market
segmentation and strategy: The case of Korean wave for ASEAN countries.
Asia Pacific Management Review. doi:10.1016/j.apmrv.2020.04.001

Kim, Y. (Ed.). (2013). The Korean wave: Korean Media Go Global (1st ed.).
London: Routledge. DOI: https://doi.org/10.4324/9781315859064.

Kitra Desnika & Shuri Mariasih Gietty Tambunan. (2023). Consuming K-Pop
Photocards: Mediated Intimacy in Indonesian Fan Practices. Athena:
Journal of Social, Culture and Society, 1(3), 154-160.
https://doi.org/10.58905/athena.v1i3.137

Kotler, P., & Armstrong, G. (2018). Principles of marketing (Seventeenth edition).
Pearson Higher Education.

Kpopmap. (2023, November 9). 41 New K-Pop Groups Set to Debut in 2023.
Diakes pada Maret 2024, melalui https://www.kpopmap.com/41-new-kpop-
groups-set-to-debut-in-2023/

KProfiles. (2024, January). EXO Members Profile (Updated!) - Kpop Profiles.
Kpop Profiles. Diakses pada Maret 2024, melalui https://kprofiles.com/exo-
members-profile/

Kurniawati, M. (2023). Pengaruh Selebritis Terhadap Perilaku Pembelian Produk
Kosmetik Halal. Jurnal Humanipreneur, 2(3), 40-45.
https://doi.org/10.53091/hum.v2i3.46

Kuswarno, E. (2007). Tradisi Fenomenologi Pada Penelitian Komunikasi Kualitatif

Sebuah Pedoman Penelitian dari Pengalaman Penelitian. Sosiohumaniora,
9(2), 161-176.

127



Lee, S.J. (2011). The Korean wave: The Seoul of Asia. The Elon Journal of
Undergraduate Research in Communications, 2(1), 85-93.

Noor, F., & Nasution, D. A. D. (2022). The Influence of Brand Ambassador, Digital
Marketing and Merchandise on Consumer Purchase Decisions on Blackpink
Oreo Products. Basic And Applied Accounting Research Journal, 2(1), 8-
12. DOI: http://dx.doi.org/10.11594/baarj.02.01.02

Nurfatimah, E., Saputra, W. T., & Wahyuningratna, R. N. (2020). Perilaku
Konsumen dalam Keputusan Pembelian Sepatu Aza 6 Edisi Hari merdeka.
Jurnal PIKMA : Publikasi [lmu Komunikasi Media Dan Cinema, 2(2), 120—
129. https://doi.org/10.24076/pikma.2020v2i2.401

Patton, Michael Quinn. 2002. Qualitative Research and Evaluation Methods. USA.:
Sage Publication Inc.

Pitaloka, D. L., Dimyati, D., & Purwanta, E. (2021). Peran Guru dalam
Menanamkan Nilai Toleransi pada Anak Usia Dini di Indonesia. Jurnal
Obsesi: Jurnal Pendidikan Anak Usia Dini, 5(2), 1696-1705.
https://doi.org/10.31004/obsesi.v5i2.972

Potts, T. (2019). Popular culture. Years Work in Critical and Cultural Theory.
https://doi.org/10.1093/ywcct/mbz018

Pratami, R., & Sari, A. (2020). Korean Celebrity Brand Ambassador as a Strategy
to Increase Sales of PT. Shopee Indonesia (Study: “Gfriend” In Shopee
11.11 Big Sale). Mediator: Jurnal Komunikasi.
https://doi.org/10.29313/mediator.v13i2.6090

Puspitasari, W., & Hermawan, Y. (2013). Gaya Hidup Penggemar K-Pop (Budaya
Korea) Dalam Mengekspresikan Kehidupannya: Studi Kasus K-Pop Lovers
Di Surakarta. SOSIALITAS; Jurnal Iimiah Pend. Sos Ant, 3(1).

Ratna Firdiyana & Dwi Novaria Misidawati. (2024). Pengaruh Lifestyle,
Modernitas dan Kontrol Diri terhadap Perilaku Konsumsi Generasi Z Kota
Pekalongan dalam Pembelian Merchandise K-Pop. Trending: Jurnal
Manajemen dan Ekonomi, 2(3), 322-343.
https://doi.org/10.30640/trending.v2i3.2751

Riona, J., & Krisdinanto, N. (2021). Ketika Fans ‘Menikahi’ Idolanya: Studi
Fenomenologi tentang Loyalitas Fandom BTS. Avant Garde, 9(1), 16.
https://doi.org/10.36080/ag.v9i1.1304

Samra, B., & Wos, A. (2014). Consumer in sports: Fan typology analysis. Journal
of Intercultural Management. 6(4) , 263-288. doi: 10.2478/joim-2014-0050.

128



Semenik, R. J., Allen, C. T., O“Guinn, T. C., & Kaufmann, H. R. (2012)
Advertising and promotions: An integrated brand approach. South Western,
Cengage Learning: Mason, OH.

Storey, John (ed.), Cultural Theory and Popular Culture: A Reader, 4th edition,
Harlow: Pearson Education, 2009.

Sugihartati, R. (2017). Youth fans of global popular culture: Between prosumer and
free digital labourer. Journal of Consumer Culture, 146954051773652.
d0i:10.1177/1469540517736522

Sugiyono, 2013, Metodologi Penelitian Kuantitatif, Kualitatif Dan R&D.
(Bandung: ALFABETA).

Woulandari, S., & Aji, R. 1. (2022). Kajian Terhadap Fandom K-Pop (Army & Exo-
L) Sebagai Audiens Media Dalam Mengonsumsi Dan Memaknai Teks
Budaya. Prosiding SNADES 2022 — Desain Kolaborasi Interdisipliner Di
Era Digital, 324-328.

Yoon, T. J., & Jin, D. Y. (2017). The Korean wave: Evolution, fandom, and
Transnationality. Lanham: Lexington Books.

Zakia, A., Adisti, A. A, & Asmarani, A. (2022). Faktor-Faktor Yang
Mempengaruhi Kelas Sosial: Gaya Hidup, Daya Beli Dan Tingkat
Konsumsi (Literature Review Msdm). 3(5).

Zhang, X., Liu, L., Zhao, X., Zheng, J., Yang, M., & Zhang, J. (2015). Towards a
Three-Component Model of Fan Loyalty: A Case Study of Chinese Youth.
PLOS ONE, 10(4). https://doi.org/10.1371/journal.pone.0124312

129



