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ABSTRAK 

Tingginya tingkat konsumsi masyarakat Indonesia terkait konsumsi kopi membuat 

kedai kopi tersebar di seluruh wilayah. Beragamnya kedai kopi membuat para 

pebisnis perlu memilih cara yang tepat untuk menghadapi daya saing 

usahanyaPenelitian ini bertujuan untuk mengetahui pengaruh kualitas pelayanan, 

harga dan store atmosphere terhadap keputusan pembelian di Vanko Coffee 

Surabaya . Sampel yang digunakan sebanyak 100 responden. Metode pengambilan 

sampel menggunakan purposive sampling yaitu dengan pengambilan sampel 

berdasarkan dengan siapa saja secara kebetulan bertemu dengan peneliti. Penelitian 

ini menggunakan analisis Structural Equation Modeling (SEM) dengan 

menggunakan Partial Least Square (PLS) sebagai alat statistik. Data yang 

dikumpulkan dengan kuisioner yang telah diuji validitas dan reliabilitas. Hasil 

penelitian menunjukkan bahwa: kualitas pelayanan berpengaruh positif dan 

signifikan terhadap keputusan pembelian ; harga berpengaruh negatif dan tidak 

signifikant erhadap keputusan pembelian ; store atmosphere berpengaruh negatif 

dan tidak signifikan terhadap keputusan pembelian. 

Kata kunci: Harga, Karakteristik konsumen, Kualitas pelayanan, keputusan 

pembelian, store 

ABSTRACT 

The high level of consumption of Indonesian people regarding coffee consumption 

has made coffee shops spread throughout the region. This study aims to determine 

the effect of service quality, price and store atmosphere on purchasing decisions at 

Vanko Coffee Surabaya. The sample used was 100 respondents. The sampling 

method uses purposive sampling, namely by taking samples based on whoever 

happens to meet the researcher. This study uses Structural Equation Modeling 

(SEM) analysis using Partial Least Square (PLS) as a statistical tool. Data 

collected with questionnaires that have been tested for validity and reliability. The 

results showed that: service quality has a positive and significant effect on 

purchasing decisions; price has a negative and insignificant effect on purchasing 

decisions; store atmosphere has a negative and insignificant effect on purchasing 

decisions. 

Keywords: Consumer characteristics, price, store atmosphere, service quality, 

purchasing decisions 



 

 

 

 

 

vii 

 

DAFTAR ISI 

Halaman 

LEMBAR PENGESAHAN ......................................................................  i 

SURAT PERNYATAAN ..........................................................................  iii 

KATA PENGANTAR...............................................................................  iv 

ABSTRAK ..............................................................................................  vi 

DAFTAR ISI ...........................................................................................  vii 

DAFTAR TABEL ....................................................................................  x 

DAFTAR GAMBAR ...............................................................................  xi 

DAFTAR LAMPIRAN ............................................................................  xii 

I. PENDAHULUAN ............................................................................  1 

1.1.   Latar Belakang .........................................................................  1 

1.2.   Rumusan Masalah ....................................................................  6 

1.3.   Tujuan  Penelitian.....................................................................  7 

1.4.   Manfaat Penelitian ....................................................................  7 

II. TINJAUAN PUSTAKA ....................................................................  9 

2.1. Penelitian Terdahulu.................................................................  9 

2.2.    Landasan Teori ........................................................................  13 

2.2.1. Keputusan Pembelian .....................................................  13 

2.2.2.  Harga ............................................................................  15 

2.2.3.  Store Atmosphere ...........................................................  17 

2.2.4.  Kualitas Pelayanan ........................................................  23 



viii 

 

2.3.   Kerangka Pemikiran .................................................................  24 

2.4. Hipotesis Penelitian ....................................................................  26 

III.  METODOLOGI PENELITIAN.........................................................  27 

3.1.   Waktu dan Tempat Penelitian....................................................  27 

3.2.   Metode Penentuan Lokasi .........................................................  27 

3.3.   Metode Penentuan Sampel dan Jumlah Sampel ........................  27 

3.4. Jenis Data ................................................................................  29 

3.5. Metode Pengumpulan Data ......................................................  29 

3.6. Analisis Data ...........................................................................  30 

3.7. Definisi Operasional dan Pengukuran Variabel .........................  38 

3.7.1. Definisi Operasional .....................................................  38 

3.7.2. Pengukuran Variabel .....................................................  39 

3.8 Jadwal Pelaksanaan ..................................................................  43 

IV. HASIL DAN PEMBAHASAN .........................................................  44 

4.1. Gambaran Umum Vanko Coffee Surabaya ...............................  44 

4.2. Analisis Deskriptif Karakteristik Konsumen ............................  45 

4.2.1. Karakteristik Konsumen Berdasarkan Jenis Kelamin ....  46 

4.2.2. Karakteristik Konsumen Berdasarkan Usia ...................  47 

4.2.3. Karakteristik Konsumen Berdasarkan Tingkat  

Pendidikan ....................................................................  48 

4.2.4. Karakteristik Konsumen Berdasarkan Pekerjaan ...........  49 

4.2.5. Karakteristik Konsumen Berdasarkan Tingkat  

Pendapatan ...................................................................  51 

4.3. Analisis Data dan Pembahasan .................................................  52 



 

ix 

 

4.3.1. Analisa Outer Model.....................................................  53 

4.3.2. Analisa Inner Model .....................................................  58 

4.3.3. Pengujian Hipotesis ......................................................  59 

V. KESIMPULAN DAN SARAN .........................................................  68 

5.1. Kesimpulan ..............................................................................  68 

5.2. Saran........................................................................................  68 

DAFTAR PUSTAKA ...............................................................................  70 

LAMPIRAN ............................................................................................  75 

 



x 

 

DAFTAR TABEL 

No.     Judul             Halaman 

1.1.    Pekerjaan atau Profesi Konsumen Kopi ..........................................  4 

3.1.    Rule of  Thumb Uji Validitas dan Uji Reliabilitas ............................  37 

3.2.    Indikator dan Pengukuran Variabel .................................................  42 

3.3.    Jadwal Pelaksanaan Penelitian ........................................................  43 

4.2.    Karakteristik Konsumen Vanko Coffee Surabaya Berdasarkan  

Jenis Kelamin .................................................................................  46 

4.3.    Karakteristik Konsumen Vanko Coffee Surabaya Berdasarkan Usia  47 

4.4.    Karakteristik Konsumen Vanko Coffee Surabaya Berdasarkan  

Tingkat Pendidikan .........................................................................  49 

4.5.   Karakteristik Konsumen Vanko Coffee Surabaya Berdasarkan  

Pekerjaan ........................................................................................  50 

4.6.    Karakteristik Konsumen Vanko Coffee Surabaya Berdasarkan  

Tingkat Pendapatan .........................................................................  51 

4.7.    Hasil Loading Factor Seluruh Konstruk .........................................  54 

4.8.    Nilai Average Variance Extracted (AVE) ........................................  57 

4.9.    Hasil Uji Reliabilitas Variabel ........................................................  58 

4.10.  Nilai R-Square ................................................................................  59 

4.11.  Hasil Path Coefficients Pengaruh Harga (X1) terhadap Keputusan   

Pembelian (Y) .................................................................................  61 

 

 



 

 

xi 

 

DAFTAR GAMBAR 

No.     Judul            Halaman 

1.1.    Wilayah dengan Konsumsi Kopi Tertinggi di Dunia Tahun  

2020/2021 .......................................................................................  2 

2.1.    Tahapan Keputusan Pembelian .......................................................  13 

2.2.    Kerangka Pemikiran .......................................................................  25 

3.1.    Tahapan Analisis SEM-PLS ............................................................  33 

3.2.    Kerangka Konseptual Variabel Harga .............................................  39 

3.3.    Kerangka Konseptual Variabel Store Atmosphere ...........................  40 

3.4.    Kerangka Konseptual Variabel Kualitas Layanan............................  40 

3.5.    Kerangka Konseptual Keputusan Pembelian ...................................  41 

3.6.    Kerangka Konseptual Penelitian .....................................................  41 

4.1.    Hasil Loading Factor Uji Outer Model ...........................................  53 

4.2.    Hasil Uji Boostrapping ...................................................................  60 



xii 

 

DAFTAR LAMPIRAN 

 

No     Judul             Halaman 

1.    Kuesioner Penelitian .........................................................................  75 

2.    Loading Factor Seluruh Konstruk .....................................................  82 

3.    Discriminant Validity ........................................................................  82 

4.    Construct Reliability and Validity ......................................................  83 

5.    Nilai R-square ...................................................................................  83 

6.    Path Coefficients ...............................................................................  83 

7.    Tabulasi Data ....................................................................................  84 

 

 

 

 

 

 

  

 


	cc3cdc464909a177e9412dcbe34f75f19aee2d5f264deef7b69105ffac2b23a5.pdf
	PENGARUH HARGA, STORE ATMOSPHERE, DAN KUALITAS
	PENGARUH HARGA, STORE ATMOSPHERE, DAN KUALITAS
	SURAT PERNYATAAN
	cc3cdc464909a177e9412dcbe34f75f19aee2d5f264deef7b69105ffac2b23a5.pdf
	KATA PENGANTAR
	ABSTRAK
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN


