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ABSTRAK

Penting bagi investor generasi Z, untuk meningkatkan kesadaran
akan herding bias dan overconfidence bias agar dapat membuat keputusan
investasi yang lebih rasional dan mengurangi risiko yang terkait dengan
perilaku impulsif. Penelitian ini memberikan kontribusi penting dalam
memahami faktor-faktor psikologis yang mempengaruhi perilaku investasi
generasi Z dan menawarkan wawasan dalam merancang strategi
pendidikan dan promosi investasi yang lebih efektif.

Penelitian ini bertujuan untuk menganalisis pengaruh bias perilaku
terhadap minat dan keputusan investasi, dengan fokus pada generasi Z
sebagai sampel penelitian. Sampel yang digunakan dalam penelitian ini
berjumlah 116 responden, yang semuanya merupakan individu dari
generasi Z. Teknik analisis data yang digunakan adalah Partial Least
Squares (PLS) untuk menguji hubungan antar variabel.

Hasil penelitian menunjukkan bahwa (1) herding bias berkontribusi
dalam pengambilan keputusan investasi, (2) overconfidence bias
berkontribusi dalam mengambil keputusan investasi, (3) herding bias
berkontribusi dalam minat investasi, (4) overconfidence bias berkontribusi
dalam mengambil keputusan investasi individu (5) minat investasi
berkontribusi dalam pengambilan keputusan investasi, (6) herding bias
berkontribusi dalam pengambilan keputusan investasi melalui minat
investasi, (7) overconfidence bias berkontribusi dalam mengambil
keputusan investasi melalui minat investasi.

Kata Kunci: Herding bias, Overconfidence bias, Minat Investasi,
pengambilan Keputusan Investasi.



THE IMPACT OF BEHAVIORAL BIASES WITH
INVESTMENT INTEREST AS A MEDIATING
VARIABLE ON ONLINE INVESTMENT DECISION
MAKING AMONG GENERATION Z

TYARA
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ABSTRACT

It is important for Generation Z investors to increase awareness of
herding bias and overconfidence bias in order to make more rational
investment decisions and reduce the risks associated with impulsive
behavior. This research provides a valuable contribution to understanding
the psychological factors that influence the investment behavior of
Generation Z and offers insights into designing more effective educational
and promotional strategies for investment.

This study aims to analyze the impact of behavioral biases on
investment interest and decisions, with a focus on Generation Z as the
research sample. The sample consists of 116 respondents, all of whom are
individuals from Generation Z. The data analysis technique used is Partial
Least Squares (PLS) to examine the relationships between variables.

The research findings indicate that: (1) herding bias contributes to
investment decision-making, (2) overconfidence bias contributes to
investment decision-making, (3) herding bias contributes to investment
interest, (4) overconfidence bias contributes to individual investment
decision-making, (5) investment interest contributes to investment decision-
making, (6) herding bias contributes to investment decision-making through
investment interest, and (7) overconfidence bias contributes to investment
decision-making through investment interest.

Keywords: Herding bias, Overconfidence bias, Investment Interest,
Investment Decision-Making



