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PERAN SOCI/AL MEDIA PROMOTION DAN FINTECH ADOPTION
DALAM MENDORONG BUSINESS PERFORMANCE PADA
USAHA KECIL DAN MENENGAH (UKM)

INDUSTRI MUTIARA LOMBOK

INDRA GUNAWAN
NPM : 22061020021

ABSTRAK

Penggunaan teknologi digital dalam bisnis menjadi nilai tambah
pada Competitive advantage yang dapat meningkatkan Business
Performance pada Usaha Kecil dan Menengah. Teknologi menjadi elemen
penting dalam meningkatkan efisiensi operasional bisnis dan efektivitas
pemasaran. Tujuan penelitian ini adalah untuk meneliti pengaruh (1) Social
Media Promotion, (2) Financial Technology terhadap (3) Business
Performance dengan peran (4) Competitive Advantage sebagai mediasi
pada Usaha Kecil dan Menengah industri mutiara Lombok.

Pendekatan analisis Structural Equation Modeling — Partial Least
Square (SEM-PLS) merupakan metode penelitian kuantitatif yang
digunakan dalam penelitian ini. Usaha kecil dan menengah (UKM) di sektor
mutiara Lombok yang menggunakan Financial Technology (Fintech) dan
Social Media Promotion menjadi subjek penelitian. Ukuran sampel
sebanyak 120 UKM yang tergabung dalam Lembaga Perlindungan Indikasi
Geografis (LPGI) diperoleh melalui penggunaan teknik purposive sampling.

Hasil penelitian menyimpulkan bahwa (1) Social Media Promotion
tidak berkontribusi terhadap peningkatan Business Performance, (2)
Financial Technology berkontribusi terhadap peningkatan Business
Performance, (3) Social Media Promotion berkontribusi dalam
meningkatkan Competitive Advantage, (4) Fintech Adoption berkontribusi
dalam meningkatkan Competitive Advantage, (5) Competitive Advantage
memiliki kontribusi untuk peningkatan Business Performance, (6) Social
Media Promotion berkontribusi dalam meningkatkan Business Performance
melalui Competitive Advantage, dan (7) Financial Technology berkontribusi
dalam meningkatkan Business Performance melalui Competitive
Advantage.

Kata Kunci: Social Media Promotion, Financial Technology, Business
Performance, Competitive Advantage
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THE ROLE OF SOCIAL MEDIA PROMOTION AND FINTECH ADOPTION
IN ENHANCING BUSINESS PERFORMANCE IN SMALL MEDIUM
ENTERPRISES (SMEs) IN THE LOMBOK PEARL INDUSTRY

INDRA GUNAWAN
NPM : 22061020021

ABSTRACT

Small and medium-sized businesses' (SMEs') performance can be
enhanced by the competitive advantage that comes with integrating digital
technology into company. Technology is essential for increasing marketing
efficacy and operational efficiency. The purpose of this study is to examine
how (1) Financial Technology and (2) social media promotion affect (3)
business performance, with (4) competitive advantage serving as a
mediating factor in SMEs in the Lombok pearl sector.

Structural Equation Modeling Partial Least Square (SEM-PLS) is the
analysis method used in this quantitative investigation. SMEs in the Lombok
pearl industry that use Financial Technology (Fintech) and social media
promotion make up the research sample. A sample of 120 SME operators
who belong to the Masyarakat Perlindungan Indikasi Geografis (MPIG) was
obtained through the use of a purposive sampling technique.

The results of the study conclude tha (1) Social Media Promotion does not
contribute to the improvement of Business Performance, (2) Financial
Technology contributes to the improvement of Business Performance, (3)
Social Media Promotion contributes to enhancing Competitive Advantage,
(4) Fintech Adoption contributes to enhancing Competitive Advantage, (5)
Competitive Advantage contributes to improving Business Performance,
(6)Social Media Promotion contributes to the improvement of Business
Performance through Competitive Advantage, and (7) Financial Technology
contributes to the improvement of Business Performance through
Competitive Advantage.

Keywords: Social Media Promotion, Financial Technology, Business
Performance, Competitive Advantage
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