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ABSTRAK 

 

PENGARUH PERCEIVED EASE OF USE, PERCEIVED USEFULNESS, 

 DAN TRUST TERHADAP KEPUASAN PENGGUNA  

DOMPET DIGITAL OVO DI KOTA SURABAYA  

 

OVO ialah aplikasi penyedia layanan pembayaran yang dirancang untuk 

mempermudah transaksi tanpa uang tunai dan menawarkan akses ke produk serta 

layanan keuangan digital tambahan melalui kemitraan dengan kolaborator terpilih. 

Penelitian ini berupaya mengevaluasi bagaimana Perceived Ease of Use, Perceived 

Usefulness, serta Trust memengaruhi kepuasan pengguna dengan Dompet Digital 

OVO, baik secara simultan ataupun parsial. Penelitian melibatkan sampel sejumlah 

100 responden yang dipilih dari populasi yang tidak diketahui, dengan analisis data 

menggunakan SPSS. Temuan menunjukkan bahwa Perceived Ease of Use, 

Perceived Usefulness, dan Trust secara simultan memengaruhi kepuasan pelanggan. 

Sementara Perceived Ease of Use dan Perceived Usefulness memberikan pengaruh 

parsial terhadap kepuasan pelanggan, Trust tidak menunjukkan pengaruh parsial 

yang signifikan.  

 

Kata Kunci: Perceived Ease of Use, Perceived Usefulness, Trust dan Kepuasan 

Konsumen. 
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ABSTRACT 

 

OVO is a payment service provider app designed to facilitate cashless 

transactions and offer access to additional digital financial products and services 

through partnerships with selected collaborators. This study aims to evaluate how 

Perceived Ease of Use, Perceived Usefulness, also Trust impact user satisfaction 

with the OVO Digital Wallet, both collectively and individually. The research 

involves a sample of 100 respondents selected from an unknown population, with 

data analysis conducted using SPSS. The findings indicate that Perceived Ease of 

Use, Perceived Usefulness, also Trust collectively influence customer satisfaction. 

While Perceived Ease of Use and Perceived Usefulness have a partial effect on 

customer satisfaction, Trust does not show a significant partial impact.  

 

Keyword: Perceived Ease of Use, Perceived Usefulness, Trust. And Customer 

Satisfaction 

  


