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ABSTRAK

Sumber daya alam berlimpah di Indonesia; salah satu sumber daya tersebut adalah
vanilla. Antara tahun 2011 dan 2020, terdapat pertumbuhan tahunan dalam tren
konsumsi barang-barang yang terbuat dari komponen organik di AS, yang pada
gilirannya menyebabkan peningkatan permintaan vanila. Penelitian ini bertujuan
untuk mengkaji daya saing ekspor vanila Indonesia, serta pangsa pasarnya di
Amerika Serikat, dan membandingkannya dengan negara pengekspor lainnya
dengan mempertimbangkan situasi saat ini. Metode deskripsi kuantitatif digunakan
dalam penelitian ini. Data sekunder merupakan jenis data yang digunakan dalam
penelitian ini. Keunggulan komparatif komoditas vanila Indonesia di pasar AS
dipastikan melalui teknik analisis data seperti Revealed Symmetric Comparative
Advantage (RSCA) dan Revealed Comparative Advantage (RCA). Constant
Market Share (CMS) digunakan untuk mengetahui pangsa pasar komoditas vanila
Indonesia di pasar Amerika Serikat. Hasil penelitian menunjukkan bahwa tingkat
daya saing vanila Indonesia mampu mengungguli Meksiko dan Uganda namun
masih di bawah Madagaskar. Dari segi pangsa pasar, vanila Indonesia memiliki
pangsa pasar yang lebih rendah dibandingkan eksportir pesaing lainnya di pasar
Amerika Serikat.

Kata kunci: RCA, CMS, vanili, ekspor, Amerika Serikat
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ABSTRACT

Natural resources abound in Indonesia; one such resource is vanilla. Between 2011
and 2020, there was a yearly growth in the US trend of consuming items made with
organic components, which in turn led to a rise in the demand for vanilla. This
study aims to examine the competitiveness of Indonesian vanilla exports, as well as
its market share in the United States, and compare it with other exporting nations
in light of the current situation. Methods of quantitative description are used in this
study. Secondary data are the sort of data used in this study. The comparative
advantage of Indonesian vanilla commodities in the US market is ascertained by
data analysis techniques such as Revealed Symmetric Comparative Advantage
(RSCA) and Revealed Comparative Advantage (RCA). Constant Market Share
(CMS) is used to determine the market share of Indonesian vanilla commodities in
the United States market. The results of the research show that the level of
competitiveness of Indonesian vanilla is able to surpass that of Mexico and Uganda
but is still below Madagascar. In terms of market share, Indonesian vanilla has a
lower market share than other exporter competitors in the United States market.

Keywords: RCA, CMS, Vanilla, export, United State of America.
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