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ABSTRAK

Pendidikan di Indonesia, khususnya yang berbasis Islam, mengalami
perkembangan pesat dengan adanya sistem boarding school. Thursina IIBS
merupakan salah satu lembaga pendidikan yang berhasil menggabungkan
pendidikan agama dan umum dengan pendekatan yang holistik dan seimbang.
Pendaftaran inden dalam konteks pendidikan memungkinkan sekolah untuk
memprediksi jumlah pendaftar dan merencanakan sumber daya yang diperlukan
secara lebih efektif. Melalui Pass and Priority Program, calon santri dapat
mendaftar jauh sebelum memasuki jenjang pendidikan di Thursina IIBS,
memberikan mereka waktu untuk mempersiapkan diri. Meskipun program ini
menarik minat banyak calon wali santri, tantangan yang dihadapi oleh Thursina
IIBS tidaklah ringan. Salah satu tantangan utama adalah bagaimana
mempertahankan minat dan komitmen calon santri dan wali santri selama masa
tunggu yang panjang tersebut. Dalam konteks inilah peran Public Relations menjadi
sangat penting. Tujuan dari penelitian yang dilakukan adalah menganalisis
bagaimana tim public relations Thursina [IBS menjaga hubungan baik dengan calon
wali santri selama masa tunggu pendaftaran inden. Metode yang digunakan dalam
penelitian ini adalah penelitian kualitatif dan pengumpulan data dilakukan dengan
cara observasi, wawancara, dokumentasi. Hasil penelitian menunjukkan strategi
public relations yang diterapkan oleh Thursina IIBS dalam program "Pass and
Priority" berhasil mempertahankan mayoritas calon santri dan wali santri selama
masa tunggu yang panjang. Meskipun terdapat pendaftar yang mengundurkan diri,
mayoritas tetap bertahan, yang menunjukkan bahwa pendekatan komunikasi,
pelayanan personal, program pembinaan, dan penggunaan media digital telah
berhasil menciptakan kepercayaan dan loyalitas di kalangan calon wali santri.

Kata Kunci: Strategi Public Relations, Lembaga Pendidikan, Pass and Priority
Program.
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PUBLIC RELATIONS STRATEGY OF THURSINA INTERNATIONAL
BOARDING SCHOOL IN SUPPORTING THE REGISTRATION PROGRAM
OF PROSPECTIVE STUDENTS “PASS AND PRIORITY PROGRAM”

ABSTRACT

Education in Indonesia, especially Islamic-based ones, is experiencing
rapid development with the boarding school system. Thursina IIBS is one of the
educational institutions that has succeeded in combining religious and general
education with a holistic and balanced approach. Indent enrollment in an
educational context allows schools to predict enrollment numbers and plan required
resources more effectively. Through the Pass and Priority Program, prospective
students can register long before entering education at Thursina IIBS, giving them
time to prepare themselves. Even though this program attracts the interest of many
prospective student guardians, the challenges faced by Thursina IIBS are not easy.
One of the main challenges is how to maintain the interest and commitment of
prospective students and student guardians during this long waiting period. In this
context, the role of Public Relations becomes very important. The aim of the
research carried out is to analyze how the Thursina IIBS public relations team
maintains good relations with prospective student guardians during the waiting
period for pivot registration. The method used in this research is qualitative
research and data collection is carried out by means of observation, interviews,
documentation. The research results show that the public relations strategy
implemented by Thursina IIBS in the "Pass and Priority" program was successful
in retaining the majority of prospective students and guardians of students during
the long waiting period. Even though there were applicants who withdrew, the
majority remained, which shows that the communication approach, personal
service, coaching program, and use of digital media have succeeded in creating
trust and loyalty among prospective student guardians.

Keywords: Public Relations Strategy, Educational Institutions, Pass and
Priority Programs
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