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Pengaruh Harga, Kualitas Produk, dan Citra Merek Terhadap Keputusan 

Pembelian Otak-otak Bandeng (Studi Kasus Bu Muzanah Store Gresik) 

 

The Influence of Price, Product Quality and Brand Image on the Purchase 

Decision of Otak-otak Milkfish (Case Study of Bu Muzanah Store Gresik) 

 

Dava Praya Syafa Kurniawan, Pawana Nur Indah, Nisa Hafi Idhoh Fitriana 

 

ABSTRAK 

Bu Muzanah Store di Gresik menghadapi tantangan persaingan bisnis yang 

semakin meningkat, yang berdampak pada fluktuasi penjualan. Dalam situasi ini, 

peran konsumen sangat penting dalam memberikan umpan balik terkait harga, 

kualitas produk, dan citra merek otak-otak bandeng Bu Muzanah untuk menentukan 

strategi peningkatan penjualan. Penelitian ini bertujuan untuk mengidentifikasi 

karakteristik konsumen yang membeli otak-otak bandeng serta menganalisis 

pengaruh harga, kualitas produk, dan citra merek terhadap keputusan pembelian di 

Bu Muzanah Store. Sampel penelitian ditentukan menggunakan teknik non-

probability sampling dengan metode accidental sampling, yang melibatkan 80 

konsumen. Data dianalisis menggunakan metode deskriptif dan SEM-PLS, serta 

dilakukan uji hipotesis. Hasil penelitian menunjukkan bahwa mayoritas konsumen 

otak-otak bandeng di Bu Muzanah Store adalah perempuan muda dan mandiri yang 

memiliki penghasilan cukup tinggi dan berpendidikan tinggi. Selanjutnya, 

ditemukan bahwa harga dan citra merek memiliki pengaruh signifikan terhadap 

keputusan pembelian, dengan p-value < 0,05, sedangkan kualitas produk tidak 

memiliki pengaruh signifikan karena p-value > 0,05. 

Kata kunci: Citra merek, Harga, Keputusan Pembelian, Kualitas Produk 

 

ABSTRACT 

Bu Muzanah Store in Gresik faces the challenge of increasing business competition, 

which has an impact on sales fluctuations. In this situation, the role of consumers 

is crucial in providing feedback related to the price, product quality, and brand 

image of Bu Muzanah's otak-otak milkfish to determine sales improvement 

strategies. This study aims to identify the characteristics of consumers who buy 

otak-otak milkfish and analyse the effect of price, product quality, and brand image 

on purchasing decisions at Bu Muzanah Store. The research sample was determined 

using non-probability sampling technique with accidental sampling method, 

involving 80 consumers. Data were analysed using descriptive methods and SEM-

PLS, and hypothesis testing was carried out. The results showed that the majority 

of otak-otak milkfish consumers at Bu Muzanah Store are young and independent 

women who have a fairly high income and are highly educated. Furthermore, it was 

found that price and brand image have a significant influence on purchasing 

decisions, with a p-value < 0.05, while product quality does not have a significant 

influence because the p-value > 0.05. 

Keywords: Brand image, Price, Purchase decision, Product quality
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