
 

100 

 

DAFTAR PUSTAKA 

Abdullah, T., & Tantri, F. (2019). Manajemen Pemasaran. PT RajaGrafindo 

Persada. 

Adriyanti, A., & Abubakar, A. H. (2023). Pengaruh Perilaku Konsumen Terhadap 

Keputusan Pembelian Produk Kecantikan Melalui E-Commerce Shopee. 

Jurnal Pendidikan Ekonomi, 17(2).  

Al-Majali, M. M., & Tarabieh, S. M. Z. A. (2020). Effect of Internal Green 

Marketing Mix Elements on Customers’ Satisfaction in Jordan: Mu’tah 

University Students. Jordan Journal of Business Administration, 16(2), 411–

434.  

Anjani, S., & Perdhana, M. S. (2021). Green Marketing Mix Effect on Consumers’ 

Purchase Decision: A Literature Study. Diponegoro Journal of Management, 

10(4), 1–8. 

Annam, K. (2023). Target SDSs Indonesia Positif, Pemerintah Lakukan Ini. CNBC 

Indonesia.  

Bagheri, J. S. (2014). Green Marketing and Its Impacts on Consumer Behavior in 

Sports Shops. Annals of Applied Sport Science, 2(2), 75–82.  

Bappenas. (2023). SDGs Knowledge Hub: Agenda 2023 untuk Pembangunan 

Berkelanjutan. SDGs Indonesia.  

Boztepe, A. (2012). Green Marketing and Its Impact On Consumer Buying 

Behavior. European Journal of Economic and Political Studies, 2(1), 61-64. 

Bukhari, S. S. (2011). Green Marketing and Its Impact On Consumer Behavior. 

European Journal of Business and Management, 3(4), 375–383. 

Chin, W. W. (1998). The Partial Least Squares Approach to Structural Equation 

Modeling. Modern Methods for Business Research. Modern Methods for 

Business Research, April, 295-336. 

Cottrell, R. R., Grivan, J. T., & McKenzie, J. F. (2014). Principles and Foundations 

of Health Promotion and Education (5th ed.). Pearson Education Limited. 

Dangelico, R. M., & Vocalelli, D. (2017). “Green Marketing”: An Analysis of 

Definitions, Strategy Steps, and Tools Through a Systematic Review of The 

Literature. Journal of Cleaner Production, 165, 1263–1279.  

Delafrooz, N., Taleghani, M., & Nouri, B. (2014). Effect of Green Marketing on 

Consumer Purchase Behavior. QScience Connect, 1, 1–9.  



101 

 

 

Dewi, I. K., & Rahanatha, G. B. (2022). Peran Citra Merek Dalam Memediasi 

Pengaruh Green Marketing Terhadap Keputusan Pembelian Pada Starbucks Di 

Denpasar. E-Jurnal Manajemen Universitas Udayana, 11(2), 378.  

Dwipamurti, I. G. A. N., Mawardi, M. K., & Nuralam, I. P. (2018). The Effect of 

Green Marketing on Brand Image and Purchase Decision (Study on Consumer 

of Starbucks Café Ubud, Gianyar Bali). Jurnal Administrasi Bisnis, 61(3)(3), 

57–64. 

Engel, J. F., Blackwell, R. D., & Miniard, P. W. (1995). Consumer Behavior (8th 

ed.). The Dryden Press. 

Firmansyah, M. A. (2018). Perilaku Konsumen (Sikap dan Pemasaran). Penerbit 

Deepublish. 

Fishbein, M., & Ajzen, I. (1975). Belief, Attitude, Intention and Behavior: An 

Introduce to Theory and Research. Addison-Wesley. 

Fuller, D. A. (1999). Sustainable Marketing: Managerial - Ecological Issues. 

SAGE Publications. 

Ghozali, I., & Latan, H. (2015). Partial Least Squares Konsep, Teknik dan Aplikasi 

Menggunakan Program SmartPLS 3.0 untuk Penelitian Empiris. Penerbit 

Universitas Diponegoro. 

Givan, B., Wahyudi, M., & Syah, D. P. A. (2019). Decision Factors for Purchasing 

Natural Coffee Green Product. Ekspektra: Jurnal Bisnis Dan Manajemen, 

3(1), 1–13. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2022). A Primer on Partial 

Least Squares Structural Equation Modeling (PLS-SEM) (3rd ed.). SAGE 

Publications Ltd. 

Hardani, Auliya, N. H., Andriani, H., Fardani, R. A., Ustiawaty, J., Utami, E. F., 

Sukmana, D. J., & Istiqomah, R. R. (2020). Metode Penelitian Kualitatif & 

Kuantitatif. Penerbit Pustaka Ilmu. 

Hasanah, A., Riana, F., & Toiba, H. (2023). Impact of Green Marketing to Food and 

Beverages on Purchasing Decisions and Brand Image as a Mediation Variable 

(Case Study: Millennial Consumers). Habitat, 34(2), 167–177.  

Hasanah, Y. N., & Aziz, F. (2021). The Analysis of Green Marketing and Brand 

Image on Repeat Purchase on Consumers of Coffee Shop in Bandung. ASEAN 

Marketing Journal, 13(1), 44–58.  

Hendra, Yanti, R., Nuvriasari, A., Harto, B., Puspitasari, K. A., Setiawan, Z., 

Susanto, D., Harsoyo, T. D., & Syarif, R. (2023). Green Marketing for 

Business. Sonpedia Publishing Indonesia. 



102 

 

 

Hennion, K. E., & Kinnear, T. C. (1976). Ecological Marketing. American 

Marketing Association. 

Hu, L., & Bentler, P. M. (1998). Fit Indices in Covariance Structure Modeling: 

Sensitivity to Underparameterized Model Misspecification. Psychological 

Methods, 3(4), 424–453.  

Hudani, A. (2020). Pengaruh Faktor Budaya, Faktor Sosial, dan Faktor Pribadi 

Terhadap Keputusan Pembelian. Entrepreneurship Bisnis Manajemen 

Akuntansi (E-BISMA), 1(2), 99–107.  

Irwan, A. M. (2019). Pengaruh Faktor Psikologis, Pribadi, Sosial, dan Budaya 

Terhadap Keputusan Pembelian produk Fashion Secara Online (Studi Kasus 

pada Konsumen PT. Lazada Indonesia di Kota Makassar). FORECASTING: 

Jurnal Ilmiah Ilmu Manajemen, 1(2), 166–167. 

Jumratun, & Muhajirin. (2021). Pengaruh Perilaku Konsumen Terhadap Keputusan 

Pembelian. Jurnal Akuntabel, 18(3), 464–469. 

Kirgiz, A. C. (2016). Green Marketing: A Case Study of The Sub-Industry in Turkey. 

Palgrave pivot.  

Kotler, P., & Armstrong, G. (2014). Principles Marketing (15th ed.). Pearson 

Publishing. 

________, & ____________. (2016). Principles of Marketing (16th ed.). Pearson 

Education Limited. 

________, ______________, & Opresnik, M. O. (2018). Principles of Marketing 

(17th ed.). Pearson Education. 

________, Kartajaya, H., & Setiawan, I. (2017). Marketing 4.0: Moving from 

Traditional to Digital. In Philip Kotler, Hermawan Kartajaya, and Iwan 

Setiawan. John Wiley & Sons. 

________, & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson 

Publishing. 

Kurniawan, F. L., Wibowo, S. F., & Febrilia, I. (2024). Pengaruh Eco-Label dan 

Green Packaging Terhadap Green Purchase Intention Dimediasi oleh 

Environmental Attitude (Studi pada Coffee Shop di Jakarta). Neraca: Jurnal 

Ekonomi, Manajemen, Dan Akuntansi, 2(10), 499–508.  

Lasut, E. E., Lengkong, V. P. K., & Ogi, I. W. J. (2017). Analisis Perbedaan Kinerja 

Pegawai Berdasarkan Gender, Usia, dan Masa Kerja (Studi pada Dinas 

Pendidikan Sitaro). Jurnal EMBA, 5(2), 2771–2780. 

Lee, W., Seo, Y., & Quan, L. (2023). Consumer Behavior Toward Eco-Friendly 

Coffee Shops: Moderating Effect of Demographic Characteristics. Journal of 

Foodservice Business Research, 1–25. 



103 

 

 

Lemeshow, S., Hosmer, D. W., Klar, J., & Lwangsa, S. K. (1997). Besar Sampel 

dalam Penelitian Kesehatan. Gadjah Mada University. 

Mahmoud, M. A., Tsetse, E. K. K., Tulasi, E. E., & Muddey, D. K. (2022). Green 

Packaging, Environmental Awareness, Willingness to Pay and Consumers’ 

Purchase Decisions. Sustainability, 14(23), 1–14.  

Mahmoud, T. O. (2018). Impact of Green Marketing Mix on Purchase Intention. 

International Journal of Advanced and Applied Sciences, 5(2), 127–135.  

Majid, J., Amin, S., & Kansana, K. (2016). Green marketing: sustainable economy, 

environment& society- concept& challenges. Journal GSD - Green & 

Sustainable Development, 3.  

Meitiana. (2017). Perilaku Pembelian Konsumen: Sebuah Tinjauan Literatur 

Theory of Planned Behavior. Jurnal Ekonomi Modernisasi, 13(1), 16–24.  

Mukaromah, A. L., Kusuma, I. G. N. A. E. T., & Anggraini, N. P. N. (2019). The 

Effect of Green Marketing, Brand Awareness and Price Perception on 

Purchase Decision. International Journal of Applied Business and 

International Management, 4(3), 75–83.  

Nailufar, N. N., & Wibawa, S. W. (2019). Menimbang Sampah Plastik yang 

Ditimbulkan dari Minuman Kekinian. Kompas.Com.  

Nugraha, J. P., Alfiah, D., Sinulingga, G., Rojiati, U., Saloom, G., Rosmawati, 

Fathihani, Johannes, R., Kristia, Batin, M. H., Lestari, W. J., Khatimah, H., & 

Beribe, M. F. B. (2021). Teori Perilaku Konsumen (A. Jibril, Ed.). Penerbit 

NEM. 

Omar, S., Othman, N. A., & Jabar, J. (2017). Effect of Eco-Innovation Practices on 

Sustainable Business Performance. Pertanika Journal of Science and 

Technology, 25(8), 123–128.  

Osiako, P. O., Wikurendra, E. A., & Abdeljawad, N. S. (2022). Concept of Green 

Marketing in Environment Conservation: AA Literature Review. 

Environmental and Toxicology Management, 2, 8–13. 

Ottman, J. A. (1993). Green Marketing. NTC Business Book. 

Paço, A. do, Alves, H., Shiel, C., & Filho, W. L. (2014). An analysis of the 

measurement of the construct “buying behaviour” in green marketing. Journal 

of Integrative Environmental Sciences, 11(1), 55–69.  

Papadas, K. K., Avlonitis, G. J., & Carrigan, M. (2017). Green Marketing 

Orientation: Conceptualization, Scale Development and Validation. Journal of 

Business Research, 80, 236–246.  

Paramita, C., Zia, F., & Sularso, R. A. (2021). Purchase Decision on Green Coffee 

Shop: The Role of Green Promotion, Green Physical Evidence, and 



104 

 

 

Environmental Awareness. International Conference on Management, 

Business, and Technology (ICOMBEST 2021). 

Peattie, K. (1995). Environmental Marketing Management: Meeting The Green 

Challenge. Pitman Publishing. 

_________. (2001). Towards Sustainability: The Third Age of Green Marketing. 

The Marketing Review, 2(2). 

Peter, P. J., & Olson, J. C. (2010). Consumer Behavior and Marketing Strategy. 

McGraw-Hill. 

______________________. (2013). Perilaku Konsumen dan Strategi Pemasaran 

(9th ed.). Salemba Empat. 

Pradnyani, N. M., & Oktora, I. G. N. (2024). The Influence of Green Products on 

Green Repurchase Intention Through Green Advertising. International 

Journal of Management Research and Economics, 2(4), 1–12.  

Prahesti, K., & Sanaji, S. (2022). Pengaruh Green Marketing, Health Consciousness 

Dan Trust Pada E-Commerce Terhadap Niat Beli Produk Masker Kesehatan 

Di Erapandemi Covid-19. Jurnal Ilmu Manajemen, 10(3), 930–945. 

Pratiwi, K. I., & Mandala, K. (2015). Pengaruh Faktor Budaya, Sosial, Pribadi, 

psikologis, dan Bauran Pemasaran Terhadap Keputusan Pembelian Kebaya 

Bordir pada Jegeg Ayu Boutique di Kuta. E-Jurnal Manajemen Unud, 4(11), 

3619–3645. 

Pratiwi, N. M. I., & Yasa, N. N. K. (2019). The Effect of Store Atmosphere Social 

Media Marketing and Lifestyle on Purchase Decisions on Consumers of The 

Alleyway Cafe. European Journal of Management and Marketing Studies, 

4(4), 85–100.  

Pristiandaru, D. L. (2023). Daftar Indikator Tujuan 12 SDGs Konsumsi dan 

Produksi yang Bertanggung Jawab. Kompas.  

________________. (2023). Mengenal Tujuan 12 SDGs: Konsumsi dan Produksi 

yang Bertanggung Jawab. Kompas.  

Puspitasari, C. A., Yuliati, L. N., & Afendi, F. (2021). Pengaruh Green Marketing, 

Kesadaran Lingkungan Dan Kesehatan Terhadap Keputusan Pembelian 

Produk Pangan Organik Melalui Sikap. Jurnal Aplikasi Bisnis Dan 

Manajemen, 7(3), 713–722.  

Puspitasari, N. B., Rinawati, D. I., Suliantoro, H., & Sutrisni, B. D. (2018). The 

Effect of Green Purchase Intention Factors on the Environmental Friendly 

Detergent Product (Lerak). ICENIS, 73, 3–7.  

Putri, N. M. D. R. P., Syawal, R. I., Handayani, N., Asmawih, Faluti, M. Z., & 

Marsha, B. (2021). Pengaruh Green Marketing Terhadap Green Consumer 



105 

 

 

Behavior Fore Coffee Di Jakarta. Jurnal Sains Terapan Pariwisata, 6(2), 115–

126. 

Rahbar, E., & Wahid, N. A. (2011). Investigation of Green Marketing Tools’ Effect 

On Consumers’ Purchase Behavior. Business Strategy Series, 12(2), 73–83.  

Ranjan, R. K., & Kushwaha, R. (2017). Impact of Green Marketing Strategies on 

Consumer Behavior. Review of Management, 7(3–4), 9–22.  

Riskiana, I., Wahyuningsih, S., Awami, S. N., Subekti, E., & Widiyani, A. (2023). 

Factors Influencing Consumer Behavior Towards The Purchase Decision of 

Instant Megono of Anglur Selur Production Pekalongan City. IOP Conference 

Series: Earth and Environmental Science, 1, 1–8.  

Roseman, M. G., Joung, H. W., Choi, E. K., & Kim, H. S. (2017). The Effects of 

Restaurant Nutrition Menu Labelling on College Students’ Healthy Eating 

Behaviours. Public Health Nutrition, 20(5), 797–804.  

Sachs, J. D., Lafortune, G., Fuller, G., & Drumm, E. (2023). Implementing the SDG 

Stimulus. Sustainable Development Report 2023. Dublin Univeristy Press. 

Sari, I. G. A. W., & Setiawan, P. Y. (2017). Pengaruh Green Marketing dan 

Packaging pada Konsumen Starbucks Coffee Fakultas Ekonomi dan Bisnis 

Universitas Udayana , Bali-Indonesia. E-Jurnal Manajemen Unud, 6(7), 

3820–3849. 

Sarwono, J., & Narimawati, U. (2015). Membuat Skripsi, Tesis dan Disertasi 

dengan PLS – SEM. Penerbit ANDI. 

Schermelleh-Engel, K., Moosbrugger, H., & Muller, H. (2003). Evaluating the Fit 

of Structural Equation Models: Tests of Significance and Descriptive 

Goodness-of-Fit Measures. Methods of Psychological Research Online, 8(2), 

23–74. 

Sihombing, V. U., Fariyanti, A., & Pambudy, R. (2023). Perilaku Konsumen Kopi: 

Proses Keputusan dan Kepuasan Konsumen Membeli Minuman Kopi Berlabel 

Fair Trade. Jurnal Ilmu Pertanian Indonesia, 28(2), 181–191.  

Silaban, S. A., Sinulingga, S., & Fadli. (2021). The Effect of Green Marketing on 

Purchase Decisions and Brand Image as Intervening Variables (Case Study at: 

Pt. Sari Coffee Indonesia - Starbucks Focal Point Medan). International 

Journal of Research and Review, 8(1), 159–168. 

Singh, P., & Kumar, Dr. A. (2022). Green Marketing “It’s Impact on Global 

Market.” Strategic Direction, 7(5), 48–61.  

Skackauskiene, I., & Vaitone, N. V. (2023). Green Marketing and Customers’ 

Purchasing Behavior: A Systematic Literature Review for Future Research 

Agenda. Energies, 16(1).  



106 

 

 

Subiantoro, E., & Budidharmanto, L. P. (2021). The Effect of Green Product and 

Green Promotion on Increased Consumer Loyalty at Starbucks Coffee. 

Journal of Business and Hospitality and Tourism, 7(3), 205–211. 

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Penerbit 

Alfabeta Bandung. 

Sunyoto, D. (2012). Manajemen Sumber Daya Manusia (CAPS, Ed.). 

Surapati, U., & Mahsyar, S. (2020). Relationship Between Consumer Behavior, 

Discounts and Purchase Decision. International Journal of Economics, 

Business and Accounting Research (IJEBAR), 4(1), 197–203. 

Suryawan, I. P. E., Wimba, I. G. A., & Dewi, I. A. S. (2022). Pengaruh Green 

Marketing Mix terhadap Keputusan Pembelian Makanan dan Minuman pada 

Restoran Braga Permai Cabng Bali. Manajemen, Kewirausahan Dan 

Parawisata, vol 2(4), 1084–1095. 

Suwastiari, N. L. P., Anggraini, N. P. N., & Jodi, I. W. G. A. S. (2021). Pengaruh 

Green Marketing, Kualitas Produk, dan Brand Image terhadap Keputusan 

Pembelian pada Starbucks Coffee di Denpasar. Jurnal EMAS, 2(1), 11–20. 

Tan, C. N. L., Ojo, A. O., & Thurasamy, R. (2019). Determinants of Green Product 

Buying Decision Among Young Consumers in Malaysia. Young Consumers, 

20(2), 121–137.  

Tsai, P. H., Lin, G. Y., Zheng, Y. L., Chen, Y. C., Chen, P. Z., & Su, Z. C. (2020). 

Exploring The Effect of Starbucks’ Green Marketing on Consumers’ Purchase 

Decisions from Consumers’ Perspective. Journal of Retailing and Consumer 

Services, 56(May), 102162.  

Vaitone, N. V., & Skackauskiene, I. (2019). Green Marketing Orientation: 

Evolution, Conceptualization and Potential Benefits. Open Economics, 2(1), 

53–62.  

Widiyanti, D., & Harti, H. (2021). Pengaruh Self-Actualization Dan Gaya Hidup 

Hangout Terhadap Keputusan Pembelian Di Kedai Kopi Kekinian Pada 

Generasi Milenial Surabaya. Jurnal Manajemen Pemasaran, 15(1), 50–60.  

Windiana, L., Mazwan, M. Z., & Mahdalena, G. (2021). Consumer Attitudes and 

Purchasing Interests of Coffee Shop which Implement Green Marketing and 

Non-Green Marketing in Malang, Indonesia. E3S Web of Conferences, 232.  

Zulkifli, A. (2020). Green marketing: Redefinisi Green Product, Green Price, 

Green Place, dan Green Promotion (1st ed.). Graha Ilmu. 

Zusrony, E. (2021). Perilaku Konsumen di Era Modern. Yayasan Prima Agus 

Teknik. 

  


