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Judul - Implementasi Data Analystics Pada Penjualan Produk
Digital Konipay Menggunakan Visualisasi Dashboard

Di PT Digital Kreatif Interkoneksi

Studi Kasus :PT Digital Kreatif Interkoneksi

Penulis :Imelda Widya Ningrum

Pembimbing : Tresna Maulana Fahrudin, S.S.T., M.T.
ABSTRAK

Teknologi, khususnya internet, memberikan dampak besar dalam bisnis,
mempermudah interaksi dan membuka peluang global melalui marketplace. PT
Digital Kreatif Interkoneksi sebagai perusahaan teknologi, membutuhkan seorang
data analyst untuk mengoptimalkan strategi pemasaran dan analisis pelanggan. Data
penjualan, khususnya pada penjualan Konipay di marketplace Shopee, menjadi kunci
dalam mengukur keuntungan perusahaan.

Dalam praktik kerja lapangan di divisi IT PT Digital Kreatif Interkoneksi,
penulis fokus pada optimasi dan analisis penjualan dengan pembimbingan langsung
oleh project management. Pekerjaan utama melibatkan analisis penjualan di
marketplace Shopee dan strategi promosi melalui analitik media sosial. Hasil analisis
disampaikan kepada tim marketing sebagai dasar strategi. Selama magang, penulis
memperoleh informasi dasar perusahaan dan cakupan bisnis, serta mendapat arahan
dalam pekerjaan terutama terkait media sosial Instagram Konipay dan marketplace
Shopee Konipay.

Meskipun penting, proses pembuatan laporan penjualan memakan waktu dan
memerlukan analisis teknologi informasi. Pengembangan dashboard visualisasi data
diharapkan dapat memberikan wawasan real-time kepada manajemen, mengurangi
risiko dalam pengambilan keputusan bisnis strategis. Desain dashboard ini perlu
efektivitas dalam menyajikan informasi untuk memudahkan pengambilan keputusan
dengan mengubah data menjadi tampilan visual yang akurat.

Kata Kunci : Dashboard, Konipay, Shopee, Instagram



ABSTRACT

Technology, especially the internet, has had a major impact on business,
making interactions easier and opening up global opportunities through markets. PT
Digital Creative Interkoneksi as a technology company, requires a data analyst to
optimize marketing strategies and customer analysis. Sales data, especially Konipay
sales on the Shopee marketplace, is key in measuring company profits.

In practical field work in the IT division of PT Digital Creative Interkoneksi,
the author focuses on sales optimization and analysis with direct guidance from
project management. The main work involves analyzing sales in the Shopee market
and promotional strategies through social media analytics. The results of the analysis
are submitted to the marketing team as a basis for strategy. During the internship, the
author obtained basic company information and business coverage, as well as
received direction in his work, especially regarding Konipay's Instagram social
media and Konipay's Shopee marketplace.

Although important, the process of creating sales reports is time consuming
and requires analysis of technological information. The development of a data
visualization dashboard is expected to provide real-time insight to management,
reducing risk in making business strategy decisions. This dashboard design needs to
be effective in presenting information to facilitate decision making by converting data

into an accurate visual display.

Keyword : Dashboard, Konipay, Shopee, Instagram
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