DAFTAR PUSTAKA

Asropudin. (2013). Kamus Teknologi Infromasi Komunikasi. Bandung: CV Titian
[Imu.

Bala, D. M., & Verma, D. (2018). A Critical Review of Digital Marketing.
International Journal of Management, IT & Engineering.

Hasan, A (2013). Marketing dan Kasus-kasu Pilihan. CAPS (Center for Academic
Publishing Service) Yogyakarta

Herwanto, A. & Anggraini, M 2020. (Globalisasi, Revolusi Digital dan Lokalita:
Dinamika Internasional dan Domestik di Era Borderless World) LPPM Press
UPN “Veteran” Yogyakarta

LEAVY, P. (2017). Research Design: Quantitative, Qualitative, Mixed Methods,
Arts-Based, and CommunityBased Participatory Research Approaches

Yang, M. Ren, Y. & Adomavicius, G. (2019). Understanding user-generated content
and customer engagement on Facebook business pages. Information Systems

Research.



