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ABSTRAK 

Indonesia merupakan salah satu produsen lada terbesar di dunia. Ekspor lada 

Indonesia sebagian besar ditujukan ke Vietnam untuk tujuan re-ekspor. Oleh karena 

itu pemerintah mendukung ekspor langsung ke negara utama seperti Amerika 

Serikat, Jerman, dan China. Persaingan perdagangan lada dunia sangatlah ketat, 

dilihat dari intensitas negara yang masuk dalam perdagangan lada dunia. Penelitian 

ini bertujuan untuk mengetahui struktur persaingan pasar dan daya saing ekspor 

lada Indonesia periode 2003-2022. Metode yang digunakan adalah statistik 

deskriptif. Analisis yang digunakan dalam penelitian ini adalah Hircshman-

Herfindahl (IHH), Concentration Ratio (CRn), Revealed Symmetric Comparative 

Advantage (RSCA), dan Export Product Dynamic (EPD). Hasil analisis 

menunjukkan bahwa struktur pasar lada di negara Vietnam, China, AS, dan Jerman 

berbentuk oligopoli dengan konsentrasi pasar tinggi. Nilai RSCA lada Indonesia 

lebih besar dibandingkan dengan Brazil. Artinya Indonesia memiliki keunggulan 

komparatif dan berdaya saing kuat  Sedangkan nilai EPD negara China 

menunjukkan posisi Rising Star. Vietnam dan AS menunjukkan posisi Lost 

Opportunity. Sementara Jerman menunjukkan posisi Retreat. 

Kata Kunci : Ekspor Lada Indonesia, IHH, CRn, RSCA, dan EPD 
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ABSTRACT 

Indonesia is one of the largest pepper producers in the world. Indonesia's pepper 

exports are mostly destined for Viet Nam for re-export purposes. Therefore, the 

government supports direct exports to major countries such as the United States, 

Germany, and China. The competition in the world pepper trade is very tight, 

judging from the intensity of the countries that are included in the world pepper 

trade. This study aims to determine the market competition structure and 

competitiveness of Indonesia's pepper exports for the 2003-2022 period. The 

method used is descriptive statistics. The analyses used in this study were the 

Hircshman-Herfindahl Index (HHI), Concentration Ratio (CRn), Revealed 

Symmetric Comparative Advantage (RSCA), and Export Product Dynamic (EPD). 

The results of the analysis show that the pepper market structure in Vietnam, China, 

the US, and Germany is in the form of an oligopoly with high market concentration. 

The RSCA value of Indonesia's pepper is greater than that of Brazil. This means 

that Indonesia has a comparative advantage and is highly competitive.  Meanwhile, 

China's EPD value shows the position of the Rising Star. Viet Nam and the US show 

the position of Lost Opportunity. Meanwhile, Germany showed the position of 

Retreat. 

Keywords : Pepper Export, HHI, CRn, RSCA, dan EPD 

 


