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PREFERENSI KONSUMEN TERHADAP KEPUTUSAN PEMBELIAN
PRODUK MINUMAN KOPI DI BELIKOPI DRIYOREJO
KABUPATEN GRESIK

CONSUMER PREFERENCES TOWARDS PURCHASING DECISIONS FOR
COFFEE BEVERAGE PRODUCTS IN BELIKOPI DRIYOREJO
GRESIK REGENCY

Netta Aprillia Andaresta Putri!, Mubarokah?, Risgi Firdaus Setiawan?®

ABSTRAK

Seiring perkembangan waktu, jumlah kompetitor coffee shop di Kecamatan
Driyorejo Kabupaten Gresik semakin meningkat dan persaingan antar pelaku usaha
minuman kopi semakin ketat, sehingga demi mempertahankan eksistensinya, pihak
Belikopi Driyorejo perlu memahami perbedaan kebutuhan dan keinginan
konsumen minuman kopi. Penelitian ini bertujuan untuk (1) mengidentifikasi
proses pengambilan keputusan yang dilakukan konsumen dalam pembelian produk
minuman kopi dan (2) menganalisis preferensi konsumen terhadap produk
minuman kopi di Belikopi Driyorejo. Metode penelitian yang digunakan adalah
analisis deskriptif dan analisis konjoin. Atribut minuman kopi yang dianalisis
adalah harga, rasa, penyajian, suasana, kemasan, varian menu, dan fasilitas. Hasil
analisis menunjukkan bahwa proses pengambilan keputusan pembelian yang
dilakukan konsumen produk minuman kopi di Belikopi Driyorejo adalah tahap
pengenalan kebutuhan, pencarian informasi, evaluasi alternatif, dan keputusan
pembelian. Motivasi pembelian produk minuman kopi untuk konsumsi pribadi serta
kecenderungan melakukan pembelian minuman kopi secara mendadak dengan
frekuensi pembelian sebulan > 1x, dan minuman kopi yang dibeli sebanyak < 3 cup.
Preferensi konsumen terhadap keputusan pembelian minuman kopi mengacu pada
pilihan minuman kopi dengan harga sedang (Rp10.000 — 12.000), rasa minuman
kopi manis, cara penyajian dingin (ice), suasana coffee shop tenang, kemasan
upgrade size, varian menu caramel macchiato, serta fasilitas AC pada coffee shop
Belikopi Driyorejo.

Kata kunci: Preferensi Konsumen, Keputusan Pembelian, Analisis Konjoin,
Belikopi Driyorejo
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ABSTRACT

As time progresses, the number of coffee shop competitors in Driyorejo District,
Gresik Regency is increasing and competition between coffee drink business actors
is getting tighter, so in order to maintain its existence, Belikopi Driyorejo needs to
understand the differences in the needs and desires of coffee drink consumers. This
research aims to (1) identify the decision-making process carried out by consumers
in purchasing coffee beverage products and (2) analyze consumer preferences for
coffee beverage products in Belikopi Driyorejo. The research method used is
descriptive analysis and conjoint analysis. The coffee drink attributes analyzed are
price, taste, presentation, atmosphere, packaging, menu variants and facilities. The
results of the analysis show that the purchasing decision making process carried
out by consumers of coffee drink products in Belikopi Driyorejo is the stages of
need recognition, information search, alternative evaluation, and purchasing
decision. Motivation to purchase coffee beverage products for personal
consumption and the tendency to purchase coffee drinks suddenly with a monthly
purchase frequency of > 1x, and coffee drinks purchased < 3 cups. Consumer
preferences regarding coffee drink purchasing decisions refer to the choice of
moderately priced coffee drinks (Rp. 10,000 — 12,000), sweet coffee drink taste,
cold serving method (ice), calm coffee shop atmosphere, upgrade size packaging,
caramel macchiato menu variant, and AC facilities at the Belikopi Driyorejo coffee
shop.

Keywords: Consumer Preference, Purchase Decision, Conjoint Analysis, Belikopi
Driyorejo
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